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Editor & Publisher 


THE ONLY INDEPENDENT WEEKLY JOURNAL (OF NEWSPAPERING 


O}a xe)! 
USA WEEKEND 1s better than ever. It delivers more 
every week — more news, more trends, more readers, 
more ads - more reasons to reach for the weekend 
newspaper in 308 markets nationwide. In 1989, ad 
pages rose 16.3 percent. The gains continue in 1990. 
Our new leadership team 1s, from left: Executive Vice 
President Chuck Gabrielson, Editor Marcia Bullard 
and Publisher Brette Popper. They are in tune with 
what 30 million readers, especially the younger genera- 


tion, want in a weekend magazine. USA WEEKEND ts 





effective, it’s newsy and it’s growing! 
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Midland, Texas is on 


the move. 


Midland, Texas is the headquarters city 
of the Permian Basin, a vast petroleum- 
producing area situated over a reservoir 
containing 20% of the nation's oil 
reserves. 

It's also the business capital of West 
Texas and the home of 100,000 people 
with education and income levels at the 
high end of the spectrum. It's a healthy 
marketplace...ranking 3rd in the U.S. in 
grocery sales per household and 4th in 
total retail sales per household. 


In fact, Midland’s grown 10 times over 
in the past 60 years and the Reporter- 
Telegram has been its partner and 
cheerleader throughout that time! 

In Midland, with our oil-related 
economy, we have to think globally but 
we must act locally in order to give our 
readers what they need to know. And in 
doing that, no one gets closer to West 
Texas than we do. 

Those 100,000 people wouldn't have it 
any other way. 


Midland Reporter-Celeqram 


A Hearst Newspaper 








“Our new “Hold on a be 
displayad — minute! We ' 
software’s want aserious | * 


gottorunon system. With 
the Mac. It’s. color graphics # 
got to be and database 
fast and integration!” 
easy to use!” 


SII Announces Color Ad Speed. It’s Everything 
Your Next Display Ad System Should Be. 


Now there’s SII AdSpeed: a Mac-based system offering a 
growth path to Tandem” database integration. With high- 
speed productivity and fast Postscript® output. All for a 
: See fraction of the cost of proprietary systems. 
SII’s new : See For a free brochure, call 800/445-4744 or write 


Color AdSpeed 


mG us today. 
Macintosh II CX. @~y 


[S] System Integrators, Inc. 


P.O. Box 13626, Sacramento, CA 95853 


Real Issues. Solid Answers. * 


AdSpeed is a registered trademark of DTI. Macintosh is a registered trademark of Apple Computer Inc. PostScript is a registered trademark of Adobe Systems Incorporated. © 1989 System Integrators, Inc. 
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MAY 
18-20—Foundation for American Communications, Setting Limits: Health 
Care in the 1990s, University of North Carolina, Chapel Hill. 
20-23—international Newspaper Financial Executives, Spring Management 
Conference, Hilton Head, S.C. 
20-23—international Newspaper Marketing Association, 60th Annual Meet- 
ing, Fairmont Hotel, New Orleans. 
20-23—New England Association of Circulation Executives, Sheraton Inn, 
Sturbridge, Mass. 
20-23—World Congress of Newspaper Publishers and International Federa- 
tion of Newspaper Publishers (FIEJ) Annual General Meeting, 
Copenhagen. 
29—ANPA Foundation NIE International Day Conference, Hilton Hotel 
and Towers at Rockefeller Center, New York City. 
30-6/1—Newspaper in Education Conference, New York Hilton. 
30-6/1—ANPA Foundation NIE Conference, Hilton Hotel and Towers at 
Rockefeller Center, New York City. 
30-6/2—Advertising Checking Bureau, National Cooperative Advertising 
Conference, Scottsdale Princess Resort Hotel, Scottsdale, Arizona. 


JUNE 
8-10—Foundation for American Communications, Economics of the Illegal 

Drug Trade, Ramada Renaissance Techworld, Washington, D.C. 

10-13—Newspaper Personnel Relations Association, Annual Conference, 
Hotel E! Dorado, Santa Fe. 

13-16—Association of Free Community Newspapers, Annual Convention, 
Tropicana Resort & Casino, Las Vegas. 

13-17—National Federation of Press Women, Communications Conference, 
Mariott Hotel, Albuquerque. 

14-16—Florida Press Association, Annual Convention, Fort Lauderdale. 

14-16—Suburban Newspapers Management Conference, San Antonio. 

16-20—ANPA/TEC Conference, Las Vegas. 

17-21—ANCAM Conference, Skyline Hotel, Calgary, Alberta, Canada. 

21-23—Tennesee Press Association, Anniversary Convention, Peabody 
Hotel, Memphis. 

24-27—ICMA Sales Conference, Hyatt Regency, San Francisco. 

27-7/1—Associated Press Sports Editors, Convention, Westin Hotel, Boston. 


Seminars/Workshops/Clinics 


MAY 
17-18—Inland Press Foundation/Association Seminar, Family-owned News- 

papers, Park Ridge, Ill. 

19—North Carolina Press Association Community Newspapers, Spring 
Seminar, University of North Carolina, Chapel Hill. 

23—NENA Copy Desk Workshop, Worcester Marriott, Worcester, Mass. 

24—NENA, First Line Supervisors Workshop, Marriott Hotel, Newton, 
Mass. 


JUNE 
3-6—SNPA Foundation Seminar, Telemarketing and Circulation, Okla- 
homa City. 
6—PNPA Foundation Seminar, Improving Sports Sections, Pennsylva- 
nia Press Institute, Harrisburg. 
8—PNPA Foundation, Improving News Reporting for Daily & Weekly 
Newspapers, Pennsylvania Press Institute, Harrisburg. 
9—PNPA Foundation Seminar, improving News Reporting for Daily & 
Weekly Newspapers, Pennsylvania Press Institute, Harrisburg. 
10-13—American Press Institute, Environmental Reporting Seminar, Wind- 
sor Locks, Conn. 
10-15—The Poynter Institute for Media Studies, Newspaper Design & Typo- 
graphy for College Seniors & Graduate Students, St. Petersburg. 
16-20—ANPA/TEC Conference, Las Vegas. 
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Editorial workshop 





By Roy H. Copperud 


Guilty as charged No. 694 


A story about the jury system referred, in explaining 
how jurors are chosen, to “pre-emptory” challenges of 
veniremen (prospective jurors) by attorneys questioning 
them. Too bad; the word the writer reached for (and 
missed) was peremptory. Preemptory, also a legal term, is 
an entirely different kettle of fish, having to do with 
purchasing. 

In the selection of jurors, lawyers have a certain number 
of challenges for cause, in which they must give reasons 
for disqualifying candidates — reasons for which they 
believe their clients will not receive fair consideration. 

Then, in addition, each lawyer has a certain number of 
peremptory challenges — dismissals for which no reason 
need be given. Maybe the lawyer just does not like the way 
the prospective juror parts his hair, or is reminded of his 
own shifty-eyed Uncle Herbert. 


* * * 


There is some confusion in journalism between plead 
not guilty and plead innocent. The legally correct form, 
and the one entered in court proceedings, is plead not 
guilty. The form plead innocent, often encountered, was 
once ridiculed by a lawyer as nonexistent in American 
jurisprudence. He pointed out that a defendant who 
entered such a plea might be required to prove his inno- 
cence, and that would be contrary to our system. 

Some editors have objected to plead not guilty for the 
reason that not might easily be omitted by accident in 
publication. As a practical matter, plead innocent is prob- 
ably commoner in general discourse, and it is hard to see 
what harm this does. Journalists, nevertheless, should be 
aware of the correct form, and always use it in print. 
Nothing less than meticulous accuracy is acceptable in 
technical connections. 

Pled (for pleaded) was long roundly denounced as a 
bastard form, but now is accepted as standard by most 
critics. One considers it “unsavory.” Recognition by 
dictionaries has made the approval nearly unanimous. 


Wayward words 


Minority as a noun — e.g., The minority prevaiied in 
the election — and as an adjective — a minority report — 
originally meant a group of people, a subsection of the 
population distinguished by being of a different race, 
color, religion, etc., from the majority. With the preoccu- 
pation with human rights in recent years, minority has 
come to be widely applied to individuals, and is frequently 
so used in the press — He is the only minority in the class. 
After some years spent knocking at the door of educated 
acceptance, it was admitted. Such was its usefulness in the 
changed social climate that formal acceptance was inevita- 
ble. 


* * 


One of the most conspicuous blunders of the day has to 
do with matching verbs with their idiomatic prepositions: 
“During the conversation she managed to alert the pilot of 
what was going on.” Alert of? No, alert to. “Record 
companies ought to be ashamed at putting their logos on 
these albums.” Ashamed of, not at. 
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— “What do you know 
about New England?” 


“Well | hear a lot of things —_ 
these days . . . but | know 
that New England has the 
highest per capita personal 
income in the United States. *” 


Lhily Fa0e 


Yes! New England has the highest per capita 
personal income of any region 


in the United States! 


“Source: U.S. Department of Commerce, Bureau of Economic Analysis, Regional Economic Informations Systems for year ending December, 1989. Data released April 19, 1990. 


Increase your company’s per capita income with your ads in these New England Newspapers 


MAINE 


Bangor Daily News (M) 
Maine Weekend 

Sun-Journal (M) 

Sunday Sun-Journal (S) 
Maine Sunday Telegram (S) 
Portland Press Herald (M) 
Portland Evening Express (E) 


NEW HAMPSHIRE 


Concord Monitor (E) 

Union Leader (M) 

Nashua Telegraph (E&S) 

New Hampshire Sunday News (S) 


MASSACHUSETTS 


Boston Globe (M&S) 

Boston Herald (M&S) 

Cape Cod Times (Hyannis) (M&S) 

The Enterprise (Brockton) (E&S) 

The Daily Transcript (Dedham) (E) 
Gardner News (E) 

The Sun (Lowell) (E&S) 

Daily Evening Item (Lynn) (E) 

The Middlesex News (E&S) 

Milford Daily News (E) 

The Standard Times (New Bedford) (E&S) 
The Patriot Ledger (Quincy) (E) 

Salem Evening News (E) 

Union-News (Springfield) (AD) 
Republican (Springfield) (S) 

The News Tribune (Waltham) (E) 

Daily Times and Chronicle (Woburn) (E) 
Telegram & Gazette (Worcester) (ME&S) 


CONNECTICUT 


The Advocate (Stamford) (AD&S) 
The Bridgeport Post (M&S) 

The Day (New London) (M&S) 
Greenwich Time (AD&S) 
Hartford Courant (M&S) 

The Hour (Norwalk) (E) 
Manchester Journal Inquirer (E) 
Record-Journal (Meriden) (M&S) 
Middletown Press (E) 

New Britain Herald (E) 

New Haven Register (M&S) 
Waterbury American (E) 
Waterbury Republican (M&S) 


VERMONT 


The Times-Argus (Barre-Montpelier) (E&S) 
The Burlington Free Press (M&S) 


Rutland Herald (M&S) 


RHODE ISLAND 


The Newport Daily News (E) 
Providence Journal-Bulletin (M/E) 
The Providence Sunday Journal (S) 
The Westerly Sun (E) 
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THE FOURTH ESTATE 


James Wright Brown 
Publisher, Chairman of the Board, 1912-1959 


Robert U. Brown, President 
Ferdinand C. Teubner, Publisher 





Doing something right 


During the last few weeks newspaper editors and publishers spent 
considerable time at their separate meetings discussing problems 
facing the newspaper industry, especially that of attracting readers 
and building circulation. 

The FAS-FAX figures just released by the Audit Bureau of Cir- 
culations, and reported in this issue, show that some of them must be 
doing something right. 

Eighty percent of the top 25 dailies in the country showed gains in 
circulation for the six-month period ending March 31 and almost 80% 
of the top 25 Sunday papers (not necessarily in the same cities) also 
showed gains. 

Reasons for the increases vary from city to city — changes in the 
local economy, the demise of a competing paper, etc. And, it is true, 
there were more increases in the Western part of the country than in 
the East. Yet, there were significant exceptions to that in a few large 
Eastern cities. 

It is of interest, also, to note that both newspapers in some com- 
petitive cities — Boston, Houston, Dallas, Denver, Los Angeles — 
had increases in circulation. Their growth was not at the expense of 
the competition. 

Trying to explain the ups and downs in the circulation picture 
nationally is difficult. But it is safe to conclude from these figures that 
not all newspapers suffer from the same circulation sickness. The 
increases where they do occur may not be as large as desired but any 
increase is better than a decrease. 


Disclosure bill withdrawn 


A bill in the Florida state Legislature that would have required 
newspaper editorial writers to sign their published opinions and to 
disclose personal financial information has been withdrawn wisely by 
its prime sponsor (E&P, March 24, Page 6). 

The House judiciary committee had already deleted the provision 
requiring financial disclosure and the sponsor concluded he didn’t 
have the votes to move it to the floor of the House. 

Rep. Bruce McEwan from Orlando still won’t believe his bill was 
unconstitutional. “There’s nothing in this that prohibits freedom of 
the press,” he has said. He doesn’t realize that freedom of the press 
concerns everyone, not just the person who owns a printing press. It 
protects everyone’s right to say and print what he or she thinks. 
When government puts a qualification on that and says you have to 
sign what you write or state your qualifications for writing it, then 
that freedom is breached. 

Rep. McEwan has said that national media coverage generated by 
his proposal (we hope he includes us) had inspired lawmakers in other 
states to consider similar measures. If that is so, it has not come to 
our attention. Hopefully those lawmakers in other states, if they 
exist, will come to the same conclusion Rep. McEwan did. 

Forget it! 
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Letters to the Editor 





Says headline distorted young reader problem 


Your April 2 report on Professor 
Gerald Stone’s speech at a pre-ANPA 
seminar spotlighted an important 
issue: declining readership among 
young people, but its headline dis- 
torted the problem by stating flatly 
that “most young people are not 
reading newspapers.” 

The fact is that most still do, but not 
as many do so on a regular or “every- 
day” basis. SMRB’s national 1989 
figures, for example, show the same 
five-issue weekday readership (88%) 
for 18- to 24-year-olds as for adults in 
general. Even for teen-agers 12 to 17, 
readership reaches 81% on a five-day 
basis. 

Your report also indulged in hyper- 
bole by claiming that “the newspaper 
industry does not even appear to 
know” about the problem. A reading 
of his speech will show that Professor 
Stone obtained most of his trend data 
and the lion’s share of other research 


Addendum 


As a sad addendum to your April 7, 
1990 article, “A year of killing,” 31- 
year-old Soldier of Fortune Magazine 
foreign correspondent Lance Eugene 
Motley was killed in action appar- 
ently by a Burmese mortar round on 
May 31, 1989, along the Thai/Burma 
border while covering the Karen 
rebels. Lance was a first-rate com- 
bat correspondent and he is sorely 
missed — but not forgotten. 

JOHN W. COLEMAN 


(Coleman is managing editor, Sol- 
dier of Fortune Magazine.) 


Washington Post 
not considered 


One of your lead articles in the 
March 24, 1990 edition edition of Edi- 
tor & Publisher is on Page 13, 
“Lesher would rather not sell.” 

The article in question has a very 
serious mistake. At no time have I 
ever considered the Washington Post 
Company as a potential buyer of any 
of our properties. The three I have 
considered as potential buyers are: 
the New York Times Company, the 
Times Mirror Company, and Knight- 
Ridder. I have never included the 
Washington Post in this group at any 
time or under any circumstances. 

DEAN S. LESHER 
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results from studies that were done at 
the NAB with the full support of the 
newspaper industry. 

We did a national benchmark study 
of children and adolescents in 1978. 
Our most recent study of teen-agers 
was released at ANPA in April 1989. 
These analyses done over the years 
by NAB as well as by others have 
brought this vital issue increasingly to 
the fore. We have also pointed out 
how NIE programs and other actions 
are needed to promote readership 





among the younger generation. 

It will not be easy but it can and 
must be done if we are to sustain our 
position as the leading news and 
advertising medium. Professor Stone 
has described the situation well. It is 
up to us to change it. 

ALBERT E. GOLLIN 


(Gollin is vice president, associate 
director of research at the Newspaper 
Advertising Bureau.) 


Banned books are not banned 


Occasionally you run a story about 
Banned Books Week — Celebrating 
the Freedom to Read. 

I believe if you investigate the situ- 
ation, you will discover that most of 
the books claimed to be banned have 
never been banned. 

Perhaps the American Society of 
Journalists and Authors, the Ameri- 
can Library Association, the Ameri- 
can Booksellers Association, the 
National Association of College 
Stores, the Association of American 
Publishers and others who cooperate 
in the Banned Books promotion 
should instead be promoting how well 
the First Amendment has worked in 
preventing banning books. 

This would accent a positive force 
in the American democratic system 





instead of denigrating the system and 
give credit where credit is due. We 
need to provide especially for young 
people some self-esteem in their own 
system of government in an area 
where it works well. It is not etched in 
stone, is it, that all examples of our 
system should be framed in negativ- 
ism? 
SIDNEY JAFFE 
(Jaffe is vice president of the 
National Writers Network.) 


Sets record 


The Seattle Times announced that 
its annual Fund for the Needy drive 
raised a record $331,090, surpassing 
last year’s total — the previous 
high — by $24,545. 








We Live in New York, 
Work in Iowa 


... at the Ames Daily Tribune, Cedar Rapids Gazette, 
Quad City Times, Des Moines Register, 
Mason City Globe-Gazette, Cedar Valley Times ... 
and more than 600 papers of all sizes in the U.S. and abroad. 


We're AMERICA'S Newsroom 





The New Mork Zimes 
News Service 





Edited to Fit Your Needs 


For details, call John Brewer at 212-556-1927. 














—-BEYOND SPACE— 


Huntsville 


The Most Affluent Market in Alabama 








The Greater Huntsville Market —- Madison, Limestone, Marshall, 
Jackson and Morgan Counties in Alabama; Giles, Lincoln and 
Franklin counties in Tennessee — is one of the best kept secrets 
in the U.S. 


The new Huntsville was spawned with the development of 
George C. Marshall Space Flight Center, NASA’s largest field 
operation. The community has since grown into a diversified 
high technology center. 


This North Alabama community has the second largest research 
and development park in America with over 16,000 workers 
employed in the 2,200-acre park. More than 50 Fortune 500 com- 
panies have also located in the city. 


The greater Huntsville market has more than 600,000 affluent 
residents. Madison County is the wealthiest county in Alabama 
with an average income of $12,858, much higher than the per 
capita income of the average American, according to a recent 
survey by the U.S. Census Bureau. And those incomes continue 
to grow. 


Madison County also has the highest per capita income growth 
rate of any county in Alabama, up 82.4 % between 1979 and 1987. 
Neighboring Limestone County was second in the state with a 
growth of per capita income of 75.7%. Both of those figures are 
higher than the national average growth rate of 63.2%. 


The challenge of going beyond “space” is what this rich market- 
place offers you. A trained high-tech talent pool also continues to 
grow. All market indices are prime and positive. 


Grow with Huntsville. 


Take your products and services to new sales horizons and lift 
off to where more sales are made everyday... in The Huntsville 
Times and Huntsville News. 


The newspapers of choice because they sell for you. 


The Huntsville Times 
Huntsville News 


Represented by Newhouse Newspapers 
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Another Bass takeover move? 


Majority shareholders of Freedom Newspapers concerned that 
dissident shareholder is being represented by Bass lawyer 


By M.L. Stein 


Majority shareholders of Freedom 
Newspapers Inc. have formed a vot- 
ing block to fight off what they believe 
will be a takeover attempt by Robert 
M. Bass. 

Their action came shortly after a 
California appeals court rejected a bid 
by dissident shareholder Harry 
Hoiles to break up the $1-billion 
newspaper chain. 

The majority stockholders, repre- 
senting two branches of the family of 
Freedom founder R.C. Hoiles, hired 
New York merger lawyer Martin Lip- 
ton to draw up a five-year agreement 
under which they will sell their shares 
to only each other. 

Freedom publishes its flagship 
Orange County Register, 26 other 
daily newspapers, 25 weeklies and 
operates five television stations. The 
company drew an estimated $400 mil- 
lion in revenues during 1989. 

Freedom chairman Robert C. 
Hardie said the majority sharehold- 
ers’ vote was to assure that the chain 
remains family-owned. Hardie, 
whose wife is the former Mary Jane 
Hoiles, Harry Hoiles’ sister, noted 
that, at several recent Freedom 
meetings, Harry has been repre- 
sented by Fort Worth lawyer Glen 
Johnson, who handles much of the 
Robert M. Bass Group’s legal mat- 
ters. 

The majority shareholders are 
Mary Jane Hardie’s family and the 
family of Harry’s late brother, Clar- 
ence H. Hoiles. 

The two families and Harry Hoiles 
and his family control virtually all of 
the Freedom stock, each having 
approximately a third of it. 

Reached by telephone at his 
Arizona home, Harry Hoiles denied 
that he is working with Bass in a 
takeover attempt or that he plans to 
sell his shares to the Bass group. He 
said he has never even spoken to Bass 


Harry Hoiles’ choice of lawyers 
has stockholders of Freedom News- 
papers on alert. 


about such a deal. 

Hoiles said that Johnson had been 
recommended by his son Timothy, 
who met Johnson while Timothy was 
publisher of Freedom’s newspaper in 
Pampa, Texas. 





“We know who he 
[Johnson] is and who he 
has represented,” Hardie 
stated. 








“Mr. Johnson was representing me 
at those meetings and that’s all,” 
Hoiles stated. 

Hardie was not convinced. 

“We know who he [Johnson] is and 
who he has represented,” Hardie 
stated. “He [Harry Hoiles] would like 
to sell the entire company and take 
assets equal to a third of the corpora- 
tion. We’ve resolved not to let this 





happen.” 

The Bass group owns 40% of the 
voting stock of the St. Petersburg 
Times. Earlier this year, Bass made a 
$270-million offer for the remainder of 
the Times stock, a bid that was 
rejected by the trustees of the Poynter 
Institute, which owns 60% of it. 

Florida Attorney General Bob But- 
terworth announced in March that the 
state will intervene in federal court on 
behalf of the Poynter Institute to pre- 
vent an “attack by profiteers.” 

Harry Hoiles, who is seeking in 
court to dissolve Freedom Newspa- 
pers, has charged that opposing fam- 
ily members conspired to reduce the 
value of his shares when he decided to 
sell them. 

He said other shareholders offered 
to buy his stock below its value with 
the idea of giving themselves a multi- 
million-dollar windfall. In one offer, 
he alleges, he was offered $74 million 
for his shares, which he values at $334 
million. 

Hoiles said he is ready to sell his 
shares now, adding, “It depends on 
the price altogether.” 

Hoiles also has charged that he was 
removed from a top management role 
after he came to Santa Ana, home of 
the Register, from Colorado Springs, 
where he had been publisher of 
another Freedom paper. 

He said he was named assistant 
chief executive officer of Freedom, a 
position that the board subsequently 
eliminated. Hoiles also is former co- 
publisher of the Register. 

Hardie told E&P that Hoiles was 
invited to join the stock voting agree- 
ment but has not responded. 

“We told him it would bring stabil- 
ity and continuity to the company. 
We handed him a copy of the agree- 
ment and he didn’t say anything,” 
recalled Hardie, who is publisher of 
the Freedom-owned Yuba/Sutter 
Appeal Democrat in Marysville, 

(Continued on page 8) 




















St. Petersburg (Fla.) Times 
employees gave more than $8,000 to 
buy newspaper ads to discourage a 
takeover of the paper by investors 
including Texan Robert Bass. 

Some 100 staffers formed an ad hoc 
group, Save the Times From Outside 
Profiteers (STOP), and collected the 
money from over 1,300 employees of 
many departments. 

A full-page ad ran in the Times May 
7 and a smaller version was aimed 
where Bass would most likely see it: 
in the Dallas-Fort Worth edition of 
the Wall Street Journal. 

“Don’t expect our support, Mr. 
Bass. Expect a fight,” the ads, writ- 
ten as open letters to Bass, said. The 
group also commissioned “Bass 
Buster” buttons portraying a large- 
mouth bass with a slash through it. 





St. Petersburg Times employees unite in fight against Bass 





The group’s logo 


“We hope this will be one more 
sign to Mr. Bass that this isn’t an 
ordinary company he wants to take 
over. This is a place where people 
work not only for a paycheck but for 
something more: the pleasure of 
working at a newspaper that makes 
good money to produce good journal- 
ism. And we don’t want to change that.” 

The Bass group’s effort to acquire 
the Times Publishing Co. from a trust 





that former Times publisher Nelson 
Poynter created to keep it indepen- 
dent has resulted in a federal court 
case, joined by the state of Florida, 
and a public relations dispute taking 
place in letter campaigns, newspaper 
columns and ads. 

The ads were the first attempt by 
the company’s 3,600 employees to 
enter the dispute, hoping to dissuade 
Bass by “letting him know what he is 
threatening,” STOP spokesman Jef- 
frey Good said. In an earlier open 
letter to emloyees, David Bonderman 
of Poynter-Jamison Ventures L.P., 
the group in which Bass is an inves- 
tor, said the dispute was not about 
good journalism but about alleged 
“inequity” in dividends it receives 
from the Times for its 40% share of 
common stock. 





By M.L. Stein 


A weekly newspaper story alleges 
that the Los Angeles Times scored a 
clean beat on the unexpected victory 
of Nicaraguan President Violeta Cha- 
morro by skirting that country’s elec- 
tion regulations. 

Michael Emery, journalism depart- 
ment chairman at California State 
University Northridge, and Los 
Angeles free-lance writer Marc 
Cooper charge in the alternative L.A. 
Weekly that a Nicaraguan polling 
organizaiion hired by Times poll 
director I.A. Lewis obtained early 
results from precinct counting rooms 
in violation of rules laid down 





Bass 
(Continued from page 7) 





Calif. 

In Hoiles’ court battle, the state 
appeals court upheld a 1987 Superior 
Court ruling, which found no basis for 
his claim that the majority stockhold- 
ers had acted illegally to undermine 
the value of his stock. 

Hoiles said his attorney will ask for 
a rehearing before the appeals court 
and seek a state Supreme Court 
review if that fails. 








by the country’s Supreme Electoral 
Council (SEC). 

A slightly different version of their 
story also ran in the San Francisco 
Bay Guardian. 

The authors, who were in Managua 
during the Feb. 25 presidential elec- 
tion, concede the Times’ early projec- 
tion of Chamorro’s win was accurate 
but add in their April story: “The 
Times got its scoop, however, by 
ignoring Nicaraguan regulations and 
collecting unauthorized data from 
closed-door voting centers.” This 
was denied by Lewis and Times 
deputy managing editor John Brow- 
nell. 

Emery and Cooper say the Times’ 
early announcement of the victory 
“caused no immediate damage, but it 
created a potentially dangerous pre- 
cedent which could put at risk devel- 
oping nations’ efforts to establish 
functioning electoral democracies.” 

According to the writers, total con- 
trol of the vote counting was ceded to 
the bipartisan SEC to prevent either 
the government or the opposition 
from using partial early returns or 
their own “quick-counts” to claim a 
false victory. 

The SEC decree, the L.A. Weekly 
story asserts, prohibited voting offi- 
cials or anyone else involved in the 
tallying process from giving any infor- 











Weekly questions daily’s practices 


Los Angeles newspapers disagree over procedures followed 
to obtain for publication the Nicaraguan election results 


mation to the national or foreign press 
from 6 p.m. until the polls closed at 
midnight. 

Emery and Cooper recall that 
Lewis announced to the press at 1 
a.m. that Chamorro had “won 
clearly.” 

Their story goes on: “When we 
asked Lewis... about how the 
Times could have been gathering data 
throughout the night when the activ- 
ity had been prohibited by the 
Supreme Electoral Council, he 
snorted, ‘No comment.’ ” 

Lewis also was asked about the 
possibility of his projection not 
matching the official election results, 
the story reports. 

Lewis was quoted as replying that 
“T would suspect fraud” in the official 
count. 

The story about Chamorro’s pre- 
dicted victory was filed by Times 
Nicaragua bureau chief Richard 
Boudreaux. Emery and Cooper quote 
Lewis as saying that he and Bou- 
dreaux had a “screaming match” 
when the reporter refused to lead off 
his story with Lewis’ projection that 
Chamorro was running strongly 
ahead. 

Lewis and Brownell, who had 
planned the election coverage, deny 
in the story that the Times had broken 
any rules or had acted unethically in 








8 








EDITOR & PUBLISHER for May 12, 1990 











*One Year [_| 
52 Issues—$45.00 


Name 

Company 

Nature of Business 
Address 

City 

Home address LJ 
Bill me |_| 


Two Years [_} Three Years (_| 
104 Issues—$82.00 156 Issues—$108.00 
(You save $8.00) (You save $27.00) 


Title 


Department 
Ste./Apt. 
a 


Office address LJ Renewal [J New Subs. LJ 


Bill my company|_| Payment enclosed LJ 


*U.S. and Canada only. All other countries $86.00 a year. 





AFFIX 
POSTAGE 
HERE 


Editor & Publisher 
Circulation Department 
11 West 19th Street 

New York, N.Y. 10011-4234 











Nicaragua. 

In an interview with E&P, Lewis 
said he was a “little puzzled” by the 
L.A. Weekly account. 

“We made every effort to be 
aboveboard,” he went on. “We made 
no secret of what we were doing. We 
informed authorities of our activities 
every step of the way.” 

He confirmed the L.A. Weekly 
report that he had hired Nicaraguan 
pollster Marvin Ortega (no relation to 
defeated president Daniel Ortega) to 
use his workers to collect raw num- 
bers from various polling places. 

Lewis said Ortega had received a 
letter from the SEC, granting the 
Times permission to “anything we 
wanted after 6 o’clock.” 

Lewis claimed, however, that his 
information was obtained not from 
official precinct counters but desig- 
nated poll watchers from the 10 dif- 
ferent parties competing in the elec- 
tion. 

“It would have been impossible for 
us to to this without someone being 
aware of it,” Lewis said. “We did not 
start this process until after 6.” 

From the numbers gathered, Lewis 
noted, he predicted that Ortega’s per- 
centage of the vote would be in the 
low forties. In the final count, he got 
41%. 

Lewis said he originally had 
planned to conduct an exit poll in 
Nicaragua, but switched to pre- 
cinct counting when he received 
the authorization letter from the 
SEC. 


By George Garneau 


The long and ideologically charged 
movement to sanction government 
control of the news media may be 
waning in the United Nations. 

A resolution approved without 
opposition by the U.N. General 
Assembly’s information committee 
May 2 significantly de-emphasises the 
controversial notion of a “new world 
information and communications 
order.” 

The committee, whose policy 
guides all U.N. agencies, for the first 
time drops the call for “establish- 
ment” of a world information order. 

The resolution, more palatable to 
developed nations and Western jour- 
nalism groups, will likely go before 
the full General Assembly in the fall 
after review by a special political 





Brownell was out of town and could 
not be reached for an interview. 

He was quoted by Emery and 
Cooper as saying: “We were scrupu- 
lous not to give the impression that we 
were going to come in and do what- 
ever we wanted.” 

Both Emery and Cooper insisted to 
E&P that the letter described by 
Lewis, and which they had seen, did 
not give the Times permission to 
gather voting data before midnight. 





makes the L.A. Times think that it 
had been granted some kind of 
exemption? There were more than a 
thousand foreign reporters there and 
none of them got an exemption. What 
the Times did was spend an enormous 
amount of money and manpower to 
get a scoop. They bought off people 
for information for crass commercial 
reasons.” 

Lewis retorted that hiring the 
Ortega organization was routine prac- 





“We made every effort to be aboveboard,” he went 
on. “We made no secret of what we were doing. We 
informed authorities of our activities every step of the 


way.” 











“We stand by our story,” said Emery. 

Cooper, who also writes for the 
Village Voice, Nation and the Lon- 
don Observer — and said he also has 
been a contributor to the Los Angeles 
Times — said the letter Lewis men- 
tions was sent before the SEC decree, 
which superseded it. 

“I’m not saying the Times acted in 
bad faith,” Cooper continued. “I 
believe they operated partly out of 
hubris and ignorance. Lewis doesn’t 
speak Spanish and I wouldn’t be sur- 
prised if he was not aware of the 
SEC decree, which had no loopholes. 
It also included party poll watch- 
ers. 

“But the main question is, what 


committee. 

The new world information order 
has been a code word for practices 
inimical to the Western notion of a 
free press, including proposals to: 
license journalists, establish codes of 
conduct, guarantee access to news 
media as a “human right,” link press 
freedom with “responsibility,” and 
form a national communication policy 
tied to government policy. 

It has been a major source of East- 
West friction at the U.N. A similar 
proposal by the United Nations Edu- 
cational, Cultural and Scientific Orga- 
nization was cited recently as one 
reason the United States decided to 
stay out of UNESCO. 

In the obscure vernacular of the 
U.N., the new resolution instead rec- 
ognizes that “the call for” a new 
world information order “be seen as 








tice for the Times polling group. 

“We always do that in a foreign 
country,” he explained. 

“Obviously, ihey have better 
access than we do and, of course, 
they’re paid. I don’t think Mr. Emery 
and Mr. Cooper know very much 
about the polling business.” 

Lewis acknowledged that he and 
Boudreaux had words over the story 
but denied that it was a “screaming 
match.” 

He said Boudreaux filed his first 
story with the lead quoting Mrs. Cha- 
morro that she was heading for vic- 
tory. Later, Lewis said, Boudreaux 
filed a new lead with the Times’ flat- 
out forecast that she would win. 


NWICO a thing of the past? 


Move to sanction government control of the news 
media may be on the wane in the United Nations 


an evolving and continuous process. 
In general language it reaffirms com- 
mitment to press freedom, indepen- 
dence, diversity and building commu- 
nications capability in developing 
nations. It also expresses concern 
about “disparities” between devel- 
oped and developing nations that 
affect their ability to communicate. 

“This turn away from calls for 
establishing a state-oriented ‘new 
order’ for journalists is good news,” 
said Dana Bullen, executive director 
of the World Press Freedom Commit- 
tee, which has fought the information 
order for years. 

“It further removes whatever legi- 
timacy might have been seen in the 
international domain for control of 
the news and replaced it with lan- 
guage supporting strong and indepen- 

(Continued on page 40) 
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By George Garneau 


New York Newsday suspended 
Pulitzer Prize-winning columnist 
Jimmy Breslin for two weeks without 
pay for launching an angry tirade of 
racial and sexual slurs against a young 
Korean-American colleague who 
criticized one of his columns. 

Breslin was verbally reprimanded 
by New York Newsday editor Donald 
Forst soon after the May 4 outburst in 
the Manhattan newsroom. 

Breslin later apologized in an elec- 
tronic memo to staff, ina column, and 
in a note to the woman, Queens 
reporter Ji-Yeon Mary Yuh. 

As staffers, minority journalists 
groups and local politicians raised 
cries for harsher punishment, Breslin 
added to the insult by calling in to 
outrageous radio talk-show host 
Howard Stern. It was his comments 
on the air that pushed his editors to 
raise his punishment. 

Breslin’s outburst “was ugly and 
outrageous, and I’m sorry that it took 
place,” Forst said, announcing the 
suspension. “There’s simply no way 
to rationalize or explain it away. 

“We decided on Friday [May 4] 
that a reprimand and an apology were 
an apropriate response. We felt then 
that his apology was genuine and sin- 
cere, but his radio conversation Tues- 
day morning with Howard Stern indi- 
cates a lack of sensitivity to what has 
been and continues to be a painful 
episode for all of us at Newsday and 
New York Newsday and for the com- 
munity.” 

On the show, Breslin discussed his 
nephew’s plans to marry a Korean 
woman. 

“Does this mean I can’t go to the 
wedding?” he asked. 

Stern, known for insulting minori- 
ties, said Breslin could go but he had 
to “eat with chopsticks and wear a 
kimono” and bow. 

Breslin said he thought he would be 
able to go to the wedding if he showed 
up with a “full envelope.” 

Stern also commented that he was 
calling Newsday to “tell them they 
should print a newspaper in 
Chinese...” 

Stern said he regretted that Breslin 
had to apologize to Yuh. 





Under fire 


New York Newsday columnist Jimmy Breslin suspended after 
he launches a racist tirade against an Asian colleague 


Jimmy Breslin 


“All my apologies, however, are 
carbons,” Breslin said. 

Yuh, 25, was not present when 
Breslin, 61, became infuriated at her 
memo criticizing one of his columns 
for “spewing sexism.” 

According to a letter signed by New 
York Newsday reporter Jesse Man- 
galiman and signed by about 50 other 
staffers, including witnesses, Breslin 
burst from his office yelling, “I can’t 





“Next I'll have the 
window cleaner 
commenting on my 
sentence structure,” 
Breslin told Forst. 








stand people who don’t know their 

g bitch doesn’t know 
her place. She’s a little dog, just a 
little cur, a cur running along the 
street. She’s a yellow cur. Let’s make 
it racial.” 





See related story on Page 37. 





He also used the terms “slant- 
eyed” and “c--t,” the letter said, 





demanding an apology. 

The outburst took place the day 
after Yuh sent messages electroni- 
cally to Breslin and Forst to complain 
about Breslin’s column, which dealt 
with his marriage after his wife, Ron- 
nie Eldridge, was elected to the New 
York City Council. 

Before his tantrum, Breslin told 
Forst in a message he “absolutely will 
not tolerate being bothered” and 
called Yuh’s criticism “juvenile arro- 
gance.” “Next I'll have the window 
cleaner commenting on my sentence 
structure,” he said. 

Breslin’s repeated apologies, 
including a column, did not stem calls 
for harsher punishment as the inci- 
dent took on a life of its own amid 
New York’s increasing racial tension: 
A group of white youths are on trial in 
the death of a black teen-ager, and 
blacks are picketing a grocery store 
owned by Koreans where a black 
woman was allegedly assaulted. 

The New York chapter of the 
Asian-American Journalists Associa- 
tion held a press conference to call for 
Breslin’s firing. 

“We think a strong message needs 
to be sent that racial and sexual slurs 
in newsrooms won’t be tolerated, 
whether it’s a lowly copyperson or a 
media superstar like Jimmy Breslin,” 
said Helen Zia, president of the asso- 
ciation and managing editor at Ms. 
magazine. 

The National Association of His- 
panic Journalists and the National 
Association of Black Journalists 
called for Breslin’s suspension. Both 
groups include Newsday staffers. 

NAHJ called Breslin’s comments 
“offensive not only to women and 
Asian-Americans, but to all people of 
color and conscience,” and 
demanded Newsday pull his Page 2 
column. 

NABJ said, “Expressing one’s 
anger is not justification for the use of 
racial and sexual epithets.” 

Six state legislators from Brooklyn 
also sent telegrams to Newsday call- 
ing for Breslin’s suspension. 

Mangaliman, in an interview prior 
to the radio incident, questioned the 
“inequality” of the original repri- 
mand of Breslin in light of the fact that 
a white editor, John Cotter, had been 
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forced to resign from Newsday in 
1987 for a barroom outburst that 
included the word “nigger.” 

“If this is the standard that News- 
day is going to apply for racial 
epithets, this is not equal,” he said, 
adding that such light treatment of 
Breslin would send the message that 
“it’s not very serious to discriminate 
against Asians.” 

Newsday spokeswoman Chiara 
Coletti said the entire staff was 
shocked by Breslin’s outburst 
because the paper prides itself on its 
coverage of minorities. 

The suspension followed a meeting 
between editors and Asian-American 
staffers. New York Newsday 
reported that Forst and Newsday edi- 
tor Anthony Marro rejected a request 
that Yuh write a column in place of 
Breslin’s on Page 2. An offer of a 
piece in the opinion section was like- 
wise rejected. 

According to a Page 2 story, the 
editors agreed to look into ways to 
clarify policies on discrimination and 
harassment and listened to tapes of 
the program before announcing Bres- 
lin’s suspension Tuesday night, five 
days after the incident. 

The paper reported that Yuh had 
talked about plans by the Asian- 
American journalists group for a 
weeklong byline strike. 

Yuh joined New York Newsday 
last June from the Omaha (Neb.) 
World-Herald. A general assignment 
reporter in the Queens bureau, she 
often covers New York’s Asian com- 
munity. 


By Mark Fitzgerald 


An apparently mentally distraught 
man led police on a high-speed chase 
May 7 that ended when he crashed his 
pickup truck into the lobby of the 
Buffalo (N.Y.) News and ran to the 
newsroom searching for a reporter he 
knew. 

Serge Germano, 38, was finally 
arrested by police in the newsroom as 
he cowered behind the desk of man- 
aging editor Foster Spencer’s secre- 
tary. 

“He kept yelling, ‘They’re going to 
get me. They’re going to get me. 
Where’s Mike Vogel?’ ” Spencer 
said in a telephone interview. Spencer 
was on another floor having lunch at 











Breslin in 12 years as a columnist at 
the New York Daily News earned a 
reputation for championing the cause 
of the poor and minorities. He won a 
1986 Pulitizer for commentary and 
joined Newsday in 1988. 

In a May 7 column, he said the 
problem occurred when Yuh, whom 
he did not name, “did the one thing 
that I never could and never will be 
able to handle, and that is to question 
what I do while I am at work.” 

Calling his column about his wife 
“conscious humor,” he said, “Of 
course I was supposed to ignore some 
unexpected harping. And of course I 
don’t know how to do that.” 

At the same time, he said, “Rage is 
the only quality that has kept me, or 
anybody I have ever studied, writing 
columns for newspapers. I can con- 
trol the rage in my writing, which is 
what I get paid for. I do not control it 
when I’m shouting off the written rec- 
ord. This time I let irrational ravings 
picked up over the years get out into 
an entire city room. Private anger in 
public is intolerable.” 

Breslin flatly rejected any implica- 
tion he was bigoted against any group 
and stood on his record but found a 
message: “I don’t think anyone, 
Breslin included, truly understands 
the extent of mistrust that people who 
are black, Asian or Hispanic have of 
New York white males who obvi- 
ously dominate the news business.” 

Crediting Newsday and himself for 
their records on behalf of minori- 
ties, he said, “I am sorry for any- 
thing I said that upsets them, as | 


Crash ending 


Man drives car into Buffalo News building in search of reporter 


the time. 

Spencer’s secretary, Jeanne Ray, 
“was just cool as a cucumber,” 
Spencer said. “She just calmly asked 
him his name, who he was.” 





should be.” 

New York Newsday’s story said 
that when Breslin was called for. 
comment and asked if his radio re- 
marks were insensitive, he said: “I’m 
tired of being sensitive. You're ask- 
ing me to behave because people 
think I should? The thing is called 
freedom of speech, in case people 
have forgotten that such a thing does 
exist. What are we, in a totalitarian 
state? I can say anything I [expletive] 
please.” 

The incident has added new fuel to 
the newspaper rivalry in New York, 
as the Daily News has given notably 
aggressive coverage to the story of its 
most famous former columnist getting 
into hot water, gleefully reporting 
Breslin’s salary as $500,000 in one 
story, $600,000 in another. 

Coletti said nobody knows Bres- 
lin’s contractual pay for sure except 
him and Marro. 

Yuh, who received a note of apol- 
ogy from Breslin and an invitation to 
chat over coffee, called Newsday’s 
original response “quite inadequ- 
ate.” 

“I think a suspension would be 
adequate at the very least,” she said, 
calling the incident “extremely dis- 
tracting and quite hurtful.” 


“It tells you that racism is so perva- 
sive in our society,” she said. “It is 
everywhere. It is not only among the 
uneducated and the working class. It 
is among respected journalists. It’s on 
the streets, in the newsroom, in the 
boardrooms.” 


barred from becoming a citizen. 
According to a Buffalo News story 
about the incident by Gene Warner 
and Michael Beebe, Germano also 
has a history of outpatient mental 





“If it hadn’t happened at the newspaper,” he said, 


“it'd be worth three grafs.” 





Reporter Mike Vogel had written 
frequently about Germano in the 
early 1980s when the Italian native 
was trying to become a U:S. citizen. 
Because he had cited his birth in Italy 
to get out of the U.S. Navy, he was 


treatment and occasionally signed his 
letters “God.” 
“He’s nutty as a fruitcake,” man- 
aging editor Spencer said. 
According to the News account, 
(Continued on page 40) 
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Regional shift in reader patterns evident 


Latest Audit Bureau of Circulations FAS-FAX figures show many Eastern 
newspapers with daily declines; Western newspapers with increases 


By Mark Fitzgerald 


Why was the New York Daily 
News no longer the biggest-selling 
metro paper, an irate union member 
demanded of Stanton R. Cook at the 
annual Tribune Co. stockholders’ 
meeting. 

“Because California is growing 
faster than New York,” the chairman 
and chief executive officer answered 
laconically. 


Though there are certainly other 
reasons more specific to both papers, 
the fact that the Los Angeles Times’ 
daily and Sunday circulations have 
now eclipsed the News just as cer- 
tainly certifies the long-growing cir- 
culation shift from Eastern and Mid- 





west papers to the West and Sunbelt. 

A study of the top 25 daily and 
Sunday newspapers from latest Audit 
Bureau of Circulations FAS-FAX 
report illustrates that shift in several 
ways. 

First is the dethroning of the long- 
time circulation-leading New York 
Daily News. 

Though its daily circulation was 
several years ago surpassed by the 
nationally distributed USA Today and 
the national edition of the Wall Street 
Journal, it remained the biggest 
metro-only distributed newspaper. 

However, in this latest report mea- 
suring average daily circulation over 
the last six months ended March 31, 
the Los Angeles Times gained 90,237 





copies over the same period a year 
ago for a total of 1,210,077. 

That is nearly 40,000 copies more 
than the 1,180,139-circulation New 
York Daily News, which continued 
its circulation decline, dropping 
50,047 in the past year. 

On Sundays, the News dropped to 
third place, as it lost 65,097 for a total 
of 1,461,316. 

In top place was the New York 
Times, which gained 42,483 to 
1,706,013. 

California’s Times gained 81,230 
copies for an average Sunday circula- 
tion of 1,504,540. 

There are, of course, other factors 
at work in the circulation drops of the 
New York News, which has now 





ABC FAS-FAX TOTALS FOR TOP 25 NEWSPAPERS 
(For six months ending March 31, 1990) 


Gain/loss 


Gain/loss 





Daily 


. Wall Street Journal (m) 


(national edition) 


. USA Today (m) 


(national edition 


. Los Angeles Times (m) 

. New York Daily News (m) 
. New York Times (m) 

. Washington Post (m) 

. Chicago Tribune (m) 

. Newsday (all-day) 


. Detroit Free Press (m) 


San Francisco 
Chronicle (m) 


. Chicago Sun-Times (m) 
. Detroit News (e) 


. Boston Globe (m) 


. Philadelphia Inquirer (m) 


. New York Post (m) 


. Newark Star-Ledger (m)** 


. Houston Chronicle (m) 


ri & 
22. 
23: 


24. 
2S. 


(all-day) 


. Miami Herald (m) 
. Minn./St. Paul 


Star Tribune (m) 


. Phoenix Arizona 


Republic (m)** 

St. Petersburg Times (m) 
Dallas Morning News (m) 
St. Louis 

Post-Dispatch (m) 

Boston Herald (m) 
Denver Rocky 

Mountain News (m) 


Total daily 
circulation 


1,935,866 


1,387,233 
1,210,077 
1,180,139 
1,149,683 
824,282 
740,713 
711,264 
639,767 


569,257 
532,678 
526,147 
522,981 
$22,020 
504,720 
470,045 


449,755 
443,216 


410,226 
382,952 


381,277 
378,116 


376,286 
370,752 


364,790 


same period 
last year 


+4,456 


+ 84,4162 
+ 90,237 
— 50,047 
+ 32,307 
+ 11,863 

+559 
+ 13,755 
* 


+ 13,061 

—21,992 
* 

+ 13,408 

+21,884 

— 30,687 

+11,996 


+21,912 
+240 


+6,926 
+ 10,743 


+5,407 
+ 18,140 


— 1,969 
+ 10,706 


+1,740 


*First reporting period since beginning of Detroit Joint Operating Agreement. 
Change in Detroit News publishing cycle. 


Sunday 


b: 
2. 
a 
4. 


New York Times 
Los Angeles Times 
New York News 
Detroit News 

& Free Press 


. Washington Post 
. Chicago Tribune 
7. Philadelphia 


Inquirer 


. Boston Globe 
. Newsday 
. San Francisco Examiner & 


Chronicle 


. Newark Star-Ledger 
. Atlanta Journal & 


Constitution 


. Minn./St. Paul 


14. 
15. 


16. 
17. 
18. 


19. 
20. 


21. 
pa Ae 


23. 
24. 
25. 


Star Tribune 
Houston Chronicle 
Phoenix Arizona 
Republic 

Chicago Sun-Times 
Dallas Morning News 
St. Louis 
Post-Dispatch 
Pittsburgh Press 
Seattle Times/ 
Post-Intelligencer 
Milwaukee Journal 
St. Petersburg 
Times** 

San Diego Union** 
Portland Oregonian 
Kansas City Star 


Total Sunday 
circulation 


1,706,013 
1,504,540 
1,461,316 


1,270,420 
1,154,420 
1,141,455 


994,539 
787,858 
713,779 


713,172 
687,054 


682,001 


663,063 
620,752 


581,386 
566,808 
565,164 


561,585 
557,563 


512,010 
502,637 


494,018 
443,788 
428,095 
417,286 


same period 
last year 


+42,483 
+ 81,230 
— 65,097 


* 


+4,564 
+4,008 


— 15,991 
+473 
+5,992 


+ 12,183 
+ 11,074 


+ 16,815 


+ 12,746 
+34,907 


+ 14,876 
— 28,503 
+ 30,321 


+967 
— 2,636 


+7,017 
— 3,880 


+22,546 
+ 6,004 
+ 12,169 
+2,597 


** Average for 3 months 


*New Detroit Sunday paper as result of JOA. 
Not filing: Cleveland Plain Dealer, in 17th place in year-ago period 


** Average for 3 months 
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added labor strife to its litany of such 
woes as shifting demographics and 
the bankruptcy of important retail 
advertisers. 

At the same time, the Los Angeles 
Times partly benefited from the shut- 
tering of the Los Angeles Herald Ex- 
aminer, which closed during the 
period. 

The benefit of that closure to the 
Times, which also redesigned its 
paper during the reporting period, can 
be seen in the paper’s announcement 
that its three-month totals — when 
the Herald Examiner was gone — are 
1,225,189 daily and 1,514,096 Sun- 
days. 

The daily and Sunday boosts were 
the largest increases for the Times in 
more than 20 years, according to the 
newspaper. 

In Orange County, where the 
Times is in stiff competition with the 
Orange County Register, Times cir- 
culation went up 8% daily and 7.5% 
Sunday for the six months. 

In the San Fernando Valley, 
another major marketing area for the 
Times, the increase was listed as 
10.4% daily and 7.6% Sunday. 

Its chief competitor in the Valley, 
the Daily News of Los Angeles, also 
had circulation gains. 

Times publisher and chief execu- 
tive officer David Laventhol esti- 
mated that about half of the paper’s 
overall increase came from former 
Herald Examiner readers. 

The East to West shift in circulation 
growth is reflected in other ways 
throughout the FAS-FAX report. 

In the daily list of top circulations, 
for instance, all four newspapers los- 
ing circulation are located in the East 
or Midwest. 

In addition to the Daily News, 
down were the Chicago Sun-Times 
(off 21,992 to 532,678); the New York 
Post (off 30,678 to 504,720); and the 
St. Louis Post-Dispatch (down 1,969 
to 376,286). In the case of the Post- 
Dispatch, it had to contend with the 
start-up of the daily St. Louis Sun. 
However, the Sun folded on April 25 
and P-D executives have insisted that 
circulation was not adversely effected 
by the start-up of the new daily. 

Sunday losers were all from the 
same areas (East, Midwest): the Phil- 
adelphia Inquirer (off 15,991 to 
994,539), the Sun-Times (down 
28,503 to 566,808) and the Milwaukee 
Journal (down 3,880 to 502,637). 

Another indication is the improving 
fortunes of Energy Belt newspapers, 
whose circulations have taken brutal 
hits since the collapse of their regional 
economies in 1987. 

For example, both Houston 
papers — which showed circulation 
drops for a period of time — showed 











circulation gains for the latest report- 
ing period. 

Daily circulation of the market- 
leading Houston Chronicle was up 
21,912 to 449,755. Sunday circulation 
gained 34,907 to 620,752. 

The rival Houston Post showed 
daily gains of 6,676 to 328,869 and a 
Sunday increase of 8,727 to 371,634. 

Both Denver papers advanced, 
with the leading Rocky Mountain 
News up 1,740 to 364,790 weekdays 
and up 7,292 on Sundays to 415,322. 

The Post’s 246,837 daily circulation 
represents an increase of 10,251. Sun- 
days, the paper was up 12,287 to 
408,544. 

Both Dallas papers also showed 
daily circulation gains, though the 
Dallas Morning News increases were 
far more robust. 

Daily, the Morning News gained an 
average 18,140 to 378,116, and Sun- 
days the paper was up 30,321 to 
565,164. 

The rival, all-day Dallas Times 
Herald was up an average 317 copies 
daily to 222,147. Sunday Times Her- 
ald circulation was up by 1,264. 

This reporting period is the first full 
one in reflecting circulation since the 
Times Herald lost many of its major 
comics and syndicated features to the 
Morning News as a result of the dis- 
puted A.H. Belo Co./United Press 
Syndicate joint venture. 

Whole Southern states showed cir- 
culation gains. 

The dozen largest Florida dailies, 
for instance, all gained daily and Sun- 
day circulation. 

In the hotly contested Tampa Bay 
area, both rivals showed substantial 
gains. 

The St. Petersburg Times con- 
tinued to lead the market. Its daily 
circulation of 381,277 included a gain 
of 5,407 and its Sunday circulation 
was up 22,546 to 494,018. 

However, the Tampa Tribune 
recorded the strongest gains in the 
state. Its daily circulation gain of 
22,349 was a 7.8% increase for a total 
of 309,638. Sundays the paper added 
24,383 for a total of 407,225. 

Another big switch in the latest 
© AS-FAX took far less time to occur 
than the East-West shift, but it was 
also more predictable. 

In a development virtually guaran- 
teed by their November joint operat- 
ing agreement, the Detroit News saw 
its circulation lead — gained over the 
years in one of the fiercest newspaper 
wars — swept away by the Detroit 
Free Press. 

Under terms of the JOA, the all-day 
News has switched to a p.m. publish- 
ing cycle that prevents large-scale 
morning distribution. 

Reflecting the nationwide popular- 





ity of morning newspapers, the Free 
Press daily circulation vaulted ahead 
of the News. This period’s score: 
639,767 to 526,147. 

On Sundays the jointly produced 
Detroit News and Free Press quickly 
became the nation’s fourth-largest 
with a circulation of 1,270,420. 

Other West Coast or Sun Belt 
newspapers showing daily circulation 
hikes were: the San Francisco 
Chronicle (up 13,061) and the Arizona 
Republic (up 10,743). 

An exception to the declines posted 
by many Midwest newspapers was 
the Star Tribune of Minneapolis/St. 
Paul which posted a daily circulation 
hike of 6,926). 

There were also a few exceptions to 
the declining circulations of newspa- 
pers in the Northeast. Newsday’s 
daily circulation in the New York 
market increased by 13,755 to 
711,264; the Boston Globe showed a 
daily increase of 13,408 to 522,981; 
the Boston Herald also gained 10,706 
to reach 370,752; the Star-Ledger of 
Newark, N.J., increased daily by 
11,996 to 470,045, and the Philadel- 
phia Inquirer was up 21,884 daily to 
522,020. 


Ingersoll extends 
junk bond offer 


With bondholders continuing their 
refusal to accept Ingersoll Newspa- 
pers’ deep-discount buyback offer of 
Community Newspapers junk bonds, 
the offer deadline was extended for 
the second time in two weeks. 

The offer was to expire midnight 
May 19. 

Ingersoll Newspapers has offered 
to buy $125 million of 13% “reset” 
bonds at 55% of face value, and as 
much as 51% of $114.9 million in 
14.75% discount debentures at 25% of 
face value. 

However, holders of the thinly 
traded debt have organized a total 
boycott of the offer, complaining it is 
far too low. 

Community Newspapers — which 
publishes the Lorain (Ohio) Journal, 
plus the Chanry Communications 
weeklies on Long Island, N.Y. — 
faces a July 7 “reset” of the interest 
rate so that the 13% bonds trade at 
101% of face value. Community 
Newspapers is a corporate sister of 
Ingersoll Newspapers. 

Because the debt is trading at 
roughly half that level, the necessary 
interest rate to get to 101% would be 
ruinous. Ingersoll Newspapers 
executive Ralph Ingersoll II has said 
the untested reset mechanism also 
makes a buyback a more attractive 
alternative. 
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Compiled by George Garneau 


Financial results of publicly traded newspaper compa- 
nies for the first three months of this decade made the 
point bluntly: the boom years of the 1980s are over — at 
least for a while. 

In the first quarter of 1990, newspaper industry profits, 
with few exceptions, recorded double-digit declines from 
a year earlier, as advertising linage slipped at papers 
across the country. : 

“Pretty dismal,” said Lisa Donneson, a newspaper 
analyst with County NatWest Securities in New York. 
“Obviously, the advertising marketplace is very weak 
right now. It’s lucky newsprint prices are off, or these 
companies would show even worse results than they did.” 

The problem, she said, is cyclical, stemming from a 
general slowdown in the economy, especially the North- 
east, and a gradual restructuring that has left the nation’s 
biggest retail advertisers squeezed under crushing debts 
and looking to cut costs in advertising. 

While the first quarter is generally slow, this one was 
slower than expected. Adding to the poor results — one 
Sunday was missing from the quarter that was included in 
the comparable period last year. 

Some chains such as Knight-Ridder, Gannett, Multime- 
dia and A.H. Belo did show higher profits — Gannett, just 
barely. 

Affiliated Publications 

Affiliated Publications Inc., publisher of the Boston 
Globe, reported income from continuing operations fell 
26% in first-quarter 1990 to $6.5 million, or 9¢ a share, 
from $8.8 million, or 13 ¢ a share, in first-quarter 1989. 

The decline was blamed on weak ad volume at the 
Globe, where revenue dropped slightly. 

Results from continuing operations excluded charges on 
losses from former investments in McCaw Cellular Com- 
munications Inc. First-quarter net income, including the 
charges, rose to $6.5 million, from a loss of $9.9 million a 
year earlier. 

Revenues for the period rose to $133.7 million, from 
$131 million in first-quarter 1989. 

Affiliated’s BPI Communications Inc., a publisher of 
magazines and books, reported a small increase in operat- 
ing income, compared with a 26% drop at the Globe, in the 
comparable periods. 

A.H. Belo 

A.H. Belo Corp., publisher of the Dallas Morning 
News, reported net earnings rose 16% to $2.8 million, or 
14¢ a share, in the first quarter of 1990, from $2.4 million, 
or 12¢ a share, a year earlier. 

Net operating revenue rose 7% on the quarter to $97.6 
million. 

Publishing revenue, including the News and the seven- 
paper Dallas-Fort Worth Suburban Newspapers, rose 
5.1% to $56.3 million from the period last year. Gains were 
attributed primarily to auto and help-wanted classified 
ads. 

Broadcast revenue, including television stations in Dal- 





Double-digit declines 


First-quarter financial results from publicly traded newspaper 
companies show sizable drops in ad linage, net income 


las and Houston, rose 11.1% on rebounding local econo- 
mies. 

Belo chairman Robert W. Decherd said the growth, 
counter to a national ad slump, left the company “encour- 
aged” about the rest of 1990 but unsure whether the 
downward trend would engulf the Southwest. 


Cowles Media Co. 


Cowles Media Co., publisher of the Star Tribune of the 
Twin Cities, Minneapolis/St. Paul, reported operating 
earnings tumbled 66% to $2.5 million in its fiscal 1990 
fourth quarter (ended March 31), from $7.4 million in the 
period last year. 

But it said the three-month periods were “not compar- 
able” because of the sale earlier this year of the Rapid City 
(S.D.) Journal and Great Falls (Mont.) Tribune and other 
one-time costs, including charges from labor settlements 
and asset revaluations last fiscal year and a gain from the 
sale of printing presses in fiscal 1989. 

Excluding non-recurring transactions, Cowles reported 
fiscal 1990 earnings rose 6% to $11.8 million, or $4.66 a 
share, from $11 million, or $4.38 a share. 

Net profits for the year soared 154% to $31.3 million, or 
$12.61 a share, from $12.2 million, or $4.85 a share, the 
year before. Excluding the sale of the papers and other 
non-recurring events, earnings for fiscal 1990 rose 6% to 
$11.8 million, or $4.66 a share, compared with $11 million, 
or $4.38 a share, in fiscal 1989. 

Operating cash flow increased 6% on the year to $53.2 
million and operating earnings remained unchanged at 
$29.6 million. 

Fiscal 1990 revenues rose 4% to $329 million, from $315 
million. 

Dow Jones & Co. 

Dow Jones & Company Inc., publisher of the Wall 
Street Journal, reported net earnings plunged 88% in the 
first quarter of 1990 because of start-up costs of a currency 
trading service and lower ad volume at its Ottaway News- 
papers group. 

Net profits of $24.8 million, or 25¢ a share, compared 
with $200 million, or $1.99 a share, a year earlier, when the 
sale of a cable operator brought in $164 million, or $1.63 a 
share. Excluding that gain, first-quarter income this year 
dropped 31%. 

Operating income from business publications rose 20% 
on the quarter from a year earlier. Operating income in 
information services dropped 35% because Telerate Inc. 
started a foreign exchange trading service. 

Overall operating income dropped 22% to $62 million, 
from $80 million a year earlier. 

Meanwhile, first-quarter revenue rose 5%, to $427 mil- 
lion, from a year earlier. 

Revenue at the Journal and Barron’s magazine rose 
3.5% to $189 million, and operating income rose to $26.2 
million, compared with $21.8 million in first-quarter 1989. 
Journal ad linage fell nearly 4% while Barron’s rose over 
2%. 

Ottaway papers reported quarterly operating income 
fell 39%, to $4.4 million, from first-quarter 1989. Revenue 
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fell about 2% to $53.4 million, and ad linage at the 23 
Ottaway dailies fell by 8.8% from the first quarter of 1989. 
Gannett Co. 


Gannett Company Inc., the nation’s biggest newspaper 
company, reported marginally higher profits for the first 
quarter of 1990. 

Net income for the period was $75 million, up from $74.9 
a year earlier, with per-share income flat at 47¢. 

Excluding $9 million from the sale of newspapers in 
first-quarter 1989, operating revenue for first-quarter 1990 
fell 5% to $137.5 million. 

Gannett told shareholders that a weaker consumer eco- 
nomy and consolidation in the retail industry combined for 
the worst advertising environment in 20 years. 

Ad revenues at its 83 newspapers fell 3% in the three- 
month period from a year earlier as run-of-press ad volume 
fell 6%. Hardest hit were papers in the East and the Detroit 
News, despite its merger of business operations with the 
Detroit Free Press. 

At USA Today, ad pages for the quarter fell 5% to 851, 
but rate increases raised revenue by 8% to give the paper a 
gain on the period. 

Revenues from billboards rose 4%; broadcasting, 3%, 
Gannett reported. 

Knight-Ridder Inc. 

Knight-Ridder Inc., buoyed by business information 
services, reported first-quarter net income from continu- 
ing operations rose 25% to $25.8 million, from $20.6 mil- 
lion in the quarter last year, and per-share earnings rose 
28%, to 50¢ a share. 

Operating income fell slightly to $57.6 million, and 
operating revenue rose 2.6% to $555 million. 

Newspaper profits fell slightly to $63.7 million for the 
period, compared with a year earlier, on operating 
revenues 1% higher to $475 million. 

In business information services, including Dialog and 
MoneyCenter, operating profits rose 31%, to $4.5 million, 
on revenues of $77.7 million, 12% above last year’s first 
quarter. 

Senior vice president and chief financial officer Robert 
F. Singleton said lower newsprint prices and interest rates 
reduced losses at the Detroit Free Press. The sale last year 
of the Pasadena (Calif.) Star-News and eight television 
stations helped cut interest expenses, boosting earnings 
by 10¢ a share, he said. 

Singleton called the company’s 29 newspapers plus 
electronic services “well positioned to absorb a soft 
advertising environment” and predicted “among the best 
earnings in our industry” this year, as a result of lower 
costs of interest and newsprint and gains in Detroit and in 
business information. 

Lee Enterprises 

Net income at Lee Enterprises Inc. fell 23% for the first 
quarter of 1990 to $4.8 million, or 20¢ a share, from $6.3 
million, or 66¢ a share, in first-quarter 1989. 

Operating revenue for the period, the second quarter of 
Lee’s fiscal year, rose marginally to $62.8 million as regu- 
lar ad revenue declined 1.5% from a year earlier. Broad- 
casting revenue was flat. 

The results pushed Lee’s half-year profits down by 7%. 
Six-month revenues were up 2.5%, circulation revenue 
rose 3.2%, regular ad revenue was up slightly and broad- 
cast revenue fell 2%, absent last year’s political ads. 

The addition of the Rapid City (S.D.) Journal in March 
gave Davenport, Iowa-based Lee 19 dailies, numerous 
weeklies and shoppers, and five television stations. 

McClatchy Newspapers 


McClatchy Newspapers Inc. reported first-quarter 1990 
earnings dropped 50% to $2.4 million, or 8¢ a share, from 


$4.8 million, or 17¢ a share, from the period a year earlier. 

Despite 9% higher revenues of $95 million for the 
period, McClatchy, based in Sacramento, Calif., blamed 
the profit plunge on weakening ad linage at most of its 
newspapers, start-up losses of a newsprint partnership, 
and acquisitions in January of six South Carolina papers. 
Excluding the new papers, revenue grew 5.1%. 

At its 11 daily and eight non-daily papers, first-quarter 
ad revenue rose 9% to $74.8 million, and circulation 
revenue rose 12% to $17.1 million, McClatchy reported. 

Operating income declined 18% to $6.6 million in the 
period from the first quarter of 1989. 

President and chief executive officer Erwin Potts said 
business took an unexpected dive in March. 

“We're still analyzing what happened and will have to 
trim some costs if things don’t turn up in April,” he said. 

A newsprint mill McClatchy started with five newspa- 
per companies and a Canadian paper company began 
production in Usk, Wash., in December and was expected 
to lose money for several years. 


Media General Inc. 


Media General Inc. of Richmond, Va., reported 
revenue slipped and profits nosedived for the first three 
months of 1990 compared with a year earlier. 

Profits plummeted 77% in the first quarter of this year, 
as net profit fell to $2.7 million, or 10¢ a share, from $11.9 
million, or 46¢ a share, a year earlier. 

Excluding a one-time, after-tax gain of $5.7 million from 
the sale of a newsprint recycling mill in first-quarter 1989, 
net income fell 56% in first-quarter 1990. 

Revenues for the period declined $1.3 million, to $148 
million, from a year earlier. 

Profits from four daily and 30 weekly newspapers fell 
44% ona small revenue decrease, reflecting the soft adver- 
tising market nationally and the closing last year of the 
main retail account at its Richmond newspapers, the com- 
pany reported. It noted the high costs of its Tampa (Fla.) 
Tribune in competing with the St. Petersburg Times. 

Broadcast operating profits increased 2.5 % on the 
strength of cable operations in Fairfax, Va., offsetting 
other television declines. 

Newsprint manufacturing profits declined 38% in the 
first quarter compared with the period a year earlier 
because of heavy price discounting. Also a partly owned 
mill in Georgia showed far lower profits, and the newsprint 
market remained soft due to overcapacity and falling 
demand. 

President and chief executive officer James S. Evans 
expected revenue growth for the year but said economic 
“uncertainty” clouded the profits outlook. 

Multimedia Inc. 

Multimedia Inc. of Greenville, S.C., reported earnings 
for the first quarter of 1990 grew 30% to $6 million, or 49¢ a 
share, from $4.6 million, or 37¢ a share, a year earlier on 
revenues 3% higher to $109.8 million. 

Operating profit rose 4.8% to $35.4 million for the quar- 
ter. 

Newspaper revenue declined 0.4% to $31.6 million, 
broadcasting fell over 3% to $28 million, cable rose over 
7% to $29.2 million, and entertainment gained 14% to 
$20.9 million. 

Weaker performance at its 13 daily and 49 non-daily 
papers was blamed on sluggish retail advertising, declining 
automotive ads, and Easter occurring in the second quar- 
ter this year. 

New York Times Co. 

The New York Times Co. income from continuing 
operations plunged 47% in the first quarter of 1990 to $16.6 
million, or 22¢ a share, from $31.5 million, or 40¢ a share, a 

(Continued on page 32) 
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By Mark Fitzgerald 


Fierce flooding that ravaged the 
Southwest last week had surprisingly 
little effect on newspapers, circula- 
tion and production managers report. 

No newspaper operations were 
affected at any of the newspapers 
surveyed by Editor & Publisher, and 
circulation problems were generally 
limited. 

Even in Texas — hardest hit as 
flooding from Trinity River was 
blamed for six deaths — delivery 
operations were only somewhat ham- 
pered. 

“We've had no major problems. To 
our northeast, where the Trinity is 
flooding, we’ ve had probably 400 sub- 
scribers we’ve been unable to get to,” 
said James McBride, circulation man- 
ager of the Dallas Times-Herald. 

In addition, the flooding blocked 
service to perhaps 30 single-copy 
racks, he added. 





Drivers were able to find alternate 
routes into most areas and, in the 
lowest-lying area, delivery interrup- 
tions are simply a fact of life, Lock- 
ridge said. 

“We have a carrier in [low-lying 
Long Lake area] who is very good 
with the customers, checking in on 
them, but they told her when she first 
took the route there would be inter- 
ruptions,” Lockridge said. 

“People kind of adjust to the 
unnatural — or I guess, natural — 
situations there,” he added. 

In Arkansas, the worst flooding 
was centered in the Forth Smith area 
but, here too, newspaper delivery 
was not dramatically affected. 

“There is some [interruption] out in 
some of the rural areas where the low 
creeks are coming up and you can’t 
get through but, in most of the county, 
it’s just a matter of having to bypass 
some roads and use the secondary 
accesses,” said Cecil Garner, ci’ 2ula- 





Drivers were able to find alternate routes into most 
areas and, in the lowest-lying area, delivery 
interruptions are simply a fact of life, Lockridge said. 





At the Fort Worth Star-Telegram, 
the biggest problem has not been 
stalled delivery but wet papers, said 
Jack Condon, executive vice presi- 
dent/operations. 

“The continuous rain of course 
affects delivery [in terms of] a high 
rate of wet papers and customer com- 
plaints about that,” he said. 

“Some individual carrier routes 
have been disrupted, but there’s been 
nothing substantive that has affected 
the operations or delivery of the 
paper,” Condon added. 

Downstream from Dallas-Ft. Worth, 
the town of Palestine was also hit hard 
by the cresting Trinity. 

Still, the 10,600-circulation Pales- 
tine Herald-Press missed delivery of 
only about 50 to 75 papers, circulation 
manager Jack Lockridge said. 

“We did have one route down in 
the Long Lake area, which is an outlet 
of the Trinity River . . . but that was 
just a short-term effect,” Lockridge 
said. 








tion manager of the 43,500-circulation 
Southwest Times Record in Fort 
Smith. 

“We haven’t missed a day,” Gar- 
ner said of the all-day paper’s produc- 
tion. “It’s not near as bad as it could 
be.” 

In Little Rock, the Arkansas 
Democrat experienced few delivery 
problems and no production delays 
although the Arkansas River, cresting 
five feet above flood stage, lapped 
just 50 yards from the paper’s produc- 
tion facility. 

“We’re real safe,” circulation 
director Larry Graham said. 

The Arkansas Gazette similarly is 
located on high ground and had no 
production problems. 

Circulation interruptions were also 
minor, with circulation vice presi- 
dent/director Donald W. Davis esti- 
mating carriers were unable to deliver 
about 300 to 400 papers at the peak of 
the Arkansas River flooding. 

“We did have a carrier lose a truck 


’ 





Fierce flooding spares newspapers 


No production or circulation problems reported, although some 
subscribers in the flood areas cannot be reached for delivery 


in the flooding in Bella Vista, which is 
close to the Missouri border,” Davis 
said. 

Both Little Rock circulation direc- 
tors saw a silver lining to the storm: 
“We'll probably sell a few more 
single-copy sales because of the 
flood,” the Democrat’s Graham said. 

In Oklahoma City, whose flooding 
reservoirs and lakes fed the down- 
stream flooding, Daily Oklahoman 
drivers were able to find back roads 
and secondary highways to service 
nearly the entire circulation area, cir- 
culation director Gerald Beattie said. 

Hardest-hit was the Boswell area, 
representing about 100 subscribers, 
which carriers were not able to reach 
for the first five days of flooding, 
Beattie said. 

In addition, vacation homes along 
Lake Texoma were unreachable, he 
said. Those homes account for per- 
haps 50 papers, Beattie said. 


UPI revokes letter 
of reprimand 
from employee’s file 


United Press International has 
revoked a letter of reprimand from the 
file of former Wire Service Guild 
negotiator Dan Carmichael. 

UPI managing editor Bill Ferguson 
issued the letter last year accusing 
Carmichael of “disruptive and disre- 
spectful” conduct during a staff 
meeting with then-UPI president Paul 
Steinle. It threatened possible disci- 
plinary action. 

Carmichael, now UPI’s Justice 
Department correspondent and no 
longer a union member, filed a com- 
plaint with the National Labor Rela- 
tions Board accusing UPI of discrimi- 
nating against him for questioning 
Steinle on UPI’s bargaining position. 

Withdrawing his disciplinary letter, 
Ferguson told Carmichael in a letter 
earlier this year that UPI employees 
would not be disciplined for asking 
“hard” questions or for activity pro- 
tected by the National Labor Rela- 
tions Act, but he stated as “under- 
standing” that employees treat each 
other “in a courteous and respectful 
manner.” 
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These are unpredictable times in the newspaper industry. These are difficult days 

INTRODUCI NG for newspaper executives working to keep their operations profitable. 
Cc 0 NTR OL IN Newspapers cannot afford to be fragmented any longer. Separate departments 
with separate systems add up to an inefficient operation. Integrated Newspaper 
A TIME OF Systems Intemational offers the control necessary to survive the changes in this 


volatile industry. 


UNCE RTAINTY. We are the newspaper systems integrators. It's our only business. We've been at 


it successfully for 11 years. From us, you can have one solution that controls every 
department in your newspaper From editonal to circulation—and everything in 
between. And that makes good business sense. In fact, in these uncertain times, 
it makes crucial business sense. So call us at 913-451-4618. Our team will help 
you define your hardware, software and people needs. And then we'll supply you 
with @ totally integrated system that will give you the control you need in these 


times of change. 


ll ™ 


INTEGRATED NEWSPAPER SYSTEMS 
Total Systems. Total Control. 


Circulation Management Systems * Consultation * Site Analysis & Systems Design © Payroll Systems * Accounts Payable Systems * Maintenance 
Training * Advertising Management Systems * Financial Management Systems * Editorial Systems * IBM® Platforms * On-Time Delivery 
Classified Advertising Systems * 24-Hour Support 


12 Corporate Woods * 10975 Benson * Overland Park, Kansas 66210 * 913-451-4618 © FAX: 913-451-3126 














For a couple of hours May 3, New 
York Daily News labor negotiations 
shifted to Chicago. 

At the Tribune Company annual 
stockholder meeting, George 
McDonald, president of Allied Print- 
ing Trades Council of Greater New 
York, which represents the 10 unions 
whose contracts with the Daily News 
have expired, confronted Stanton R. 
Cook, chairman and chief executive 
officer of the Tribune Co., which 
owns the New York tabloid. 

“It looks like all you want to do is 
beat up on the unions as you did in 
Chicago,” said McDonald, who is 
also president of the mailers union. 

“But if [Tribune Co. president 
Charles T. Brumback] now intends to 
do this in New York, he is deadly 
mistaken,” McDonald continued. 
“The unions are more united than 
ever before and the U.S. labor move- 
ment is being made aware of what is 
going on here.” 

McDonald repeated the Daily 
News unions’ charge that Cook 
reneged on an unwritten 1987 pledge 
to invest $300 million in new produc- 
tion equipment in return for labor 
concessions. 

McDonald said the principal News 
production plant is “a Dickens-like 
plant” whose inefficiency is responsi- 
ble for the News’ unprofitability. 

“If you don’t make the [capital] 
investments right now, the Daily 
News won’t last six months,” Mac- 
Donald declared at the stockholder 
meeting. 

For his part, Cook denied that he 
had made any pledge of capital invest- 
ment in 1987 or that the Tribune Com- 
pany intends only to break the New 
York unions. 


Some 500 New York Daily News 
union members staged a rally on Sun- 
day May 7 outside the home of 
publisher James Hoge. 

The rally began at 11:30 a.m. on the 
street below Hoge’s Gramercy Park 
apartment. 

Among the chants of the union 
members: “Jump, Jim, Jump” and 
““2-4-6-8 negotiate.” Union members 
carried signs stating: “Daily News to 
unions: Drop Dead” and “Stop Union 











“All agreements that came out of 
that negotiation are in writing and 
they were signed by both parties and 
both parties have lived up to the 
agreement . . . Atnotime did anyone 
in this company have the authority 
from the board of directors to make 
that [$300-million] commitment,” 
Cook said. 

He said the company was “totally 
committed to the process of collective 
bargaining,” but he followed the 
assurance with a warning. 

“T think it would be a mistake, how- 
ever, to underestimate our resolve [in 
order] to create a climate in that city, 
New York, to do anything that 
doesn’t enhance the collective bar- 
gaining process.” 

In his own presentation at the 
meeting, Brumback blamed the 
News’ poor financial performance — 
achieving profitability only four 
times in the last decade — on the 
“excessive labor costs” of the 10 
unions, which require the News to 
employ “hundreds more employees 
than the operation needs.” 

While the paper clearly needs new 
production facilities, Brumback said, 
“It is not prudent to recommend to 
the board the substantial invest- 
ment — hundreds of millions of 
dollars — until after those costs 
are brought under control.” 

Speaking after the meeting, how- 
ever, union officials said they do not 
believe Brumback, who becomes Tri- 
bune Co. chief executive officer in 
August, will make the investment no 
matter what the unions do. 

They said they are especially skep- 
tical in light of Brumback’s recent 
comments to financial analysts that 
even if contracts were settled, he 


Busting.” 
According to published reports, 





New York union leaders visit Chicago 
Confront Tribune Co. officials at annual sharehoiders’ meeting 


would like to see “a year or two of 
solid profit growth . . . [before com- 
mitting to] any major capital expendi- 
tures.” 

“From what Brumback said Friday 
[April 27], I don’t think they will make 
a capital investment in New York — 
period,” McDonald said. 

“We produce, but they don’t pro- 
duce on any of the promises they 
made,” added Peter McLaughlin, a 
Newspaper Guild chairman and 
leader of the Daily News newsroom 
unit. 

“They are classic slumlords,” he 
continued. “A slumiord stops pro- 
viding heat, stops making repairs, 
runs it down and gets what he can out 
of it. They’re doing the same thing. 
The unions in New York haven’t seen 
anything, not one shovel of dirt 
turned.” 

Despite the heated rhetoric that has 
characterized public posturing in 
New York, however, the Chicago 
stockholders’ meeting was fairly low- 
key. 

The harshest questioning came not 
from New York union members, but 
mailers who have been on strike or 
lockout — the parties take different 
positions — against the Chicago Tri- 
bune since July 1985. 

Repeatedly, these stockholders 
attacked the Tribune Company’s 
labor negotiators, the Nashville law 
firm of King and Ballow, as union- 
busters. That is the same firm that is 
handling the Daily News negotia- 
tions. 

“King and Ballow are a very out- 
standing law firm,” Cook finally 
replied. “Some of the names that 
have been applied to King and Ballow 
are very, very unfair.” 


New York unions picket outside publisher’s home 


Hoge was not believed to be home at 
the time. 


Teamsters support Daily News workers 


The International Brotherhood of 
Teamsters has committed its full sup- 
port to the allied newspaper union 
workers at the New York Daily 
News. 

In a released statement, Teamsters 
general president William J. McCar- 





thy expressed concern over the use of 
“a professional union-busting law 
firm and the presence of hired strike- 
breakers” at the News. 
McCarthy’s statement follows the 
recommendation of a resolution 
(Continued on page 40) 
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Brumback to lead Tribune Co. as Cook retires 


Charles T. Brumback will succeed 
Stanton R. Cook as the chief execu- 
tive officer of Tribune Company Aug. 
1, Cook announced at the company’s 
annual meeting May 3. 

Brumback, 61, is currently chief 
operating officer and president. He 
will retain the title of president when 
he takes over for the retiring Cook, 
who turns 65 in July. 

Cook also announced that John W. 
Madigan, president and chief execu- 
tive officer of the Chicago Tribune 
Company, will succeed Cook as 
publisher of the Tribune, a post he has 
held since 1973. 

Brumback hailed Cook as the 
executive “who began the transition 
from a private company that was 
under the influence of those 
[founding] families to a public com- 
pany, and he’s done it in such a grace- 
ful way.” 

A Chicago native and trained engi- 
neer, Cook joined the Tribune in 1951 
on the production side. 

At the time, the paper was still run 
as a virtual one-man operation by 
then owner, Col. Robert R. McCor- 
mick. 

As Cook advanced up the corpo- 
rate ladder — from production man- 
ager in 1965 to executive vice presi- 
dent and general manager in 1970, 
publisher in 1972 and president and 
chief executive officer of the Tribune 
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Stanton Cook Charles Brumback 


Co. in 1974 — the Tribune Company 
itself was moving toward public own- 
ership. 

By the time the company formally 
changed from a family-owned firm in 
1983, it already had many of the hall- 
marks of a public corporation. 

Under Cook’s leadership, the com- 
pany diversified beyond 
newspapers — it now owns eight 
dailies — and its WGN radio and tv 
outlets in Chicago. 

It purchased the Chicago Cubs, 
transformed WGN-TV into a national 
superstation, formed Tribune Enter- 
tainment to originate programs such 
as Geraldo, paid a record $510 million 
for KTLA-TV in Los Angeles, and 
built a plant for the Chicago Tribune 
that continues to define state-of-the- 
art newspaper production. 

Cook’s successor began as an 
accountant with Arthur Young & Co. 
and began in the newspaper business 





at the Orlando (Fla.) Sentinel. 
Charles Brumback joined the Tribune 
Co. when it purchased the Sentinel in 
1965. 

After serving as president and chief 
executive officer of the fast-growing 
Sentinel, Brumback became presi- 
dent and chief executive officer of the 
Chicago Tribune in 1981. 

Last year, he was named president 
and chief operating officer of the 
parent Tribune Co. 

John W. Madigan, 52, also came 
into the newspaper business from the 
financial side. He was an investment 


- banker with Salomon Brothers when 


he joined the Tribune Co. in 1975 as 
vice president and chief financial offi- 
cer. 

In addition to other corporate 
duties, Madigan was chairman of the 
Chicago Cubs until he was appointed 
to his present position Jan. 1, 1989. 


Tribune Co. 
announces dividend 
reinvestment plan 


Bowing to the most persistent 
stockholder demand of the past few 
years, the Tribune Co. will adopt a 
dividend reinvestment plan, chair- 
man and chief executive officer Stan- 

(Continued on page 41) 
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Inquirer to appeal $34 million libel judgement 
It is the largest ever against a news organization 


By George Garneau 


A state court jury in Philadelphia 
has awarded a former prosecutor the 
biggest libel judgement ever against a 
news organization — $34 million 
against the Philadelphia Inquirer. 

In a case dating from 1973, a Com- 
mon Pleas Court jury deliberated two 
hours after a 10-week trial before 
handing former Philadelphia assistant 
district attorney Richard A. Sprague 
$2.5 million in compensatory and 
$31.5 million in punitive damages for 
stories linking him to a murder inves- 
tigation that was quashed after lead- 
ing to a former police officer’s son. 

The Inquirer said it will appeal. A 
$4.5 million verdict for Sprague in 
1983 was later overturned on appeal. 

Inquirer executive editor Eugene 
Roberts Jr. said in a statement he was 
“confident that however long it takes, 
the Inquirer will prevail.” 

The judgement is the largest libel 
verdict ever handed down against a 
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50 years ago... 


The Waterbury (Conn.) Republican 
and American won the 1939 Pulitzer 
Prize for distinguished public service 
for exposure of graft in the city 
administration resulting in trial and 
conviction for several city officials. 

* * * 


Mississippi Governor Paul B. John- 
son, 60, and Major Frederick Sullens, 
editor of the Jackson (Miss.) Daily 
News, bitter anti-administration 
paper, fought it out in the crowded 
lobby of the Walthall Hotel, Jackson, 
after the governor struck the editor 
over the head with his cane. 

* * * 


All British correspondents with the 
“advanced air striking force” in 
France have been recalled by their 
newspapers in protest against intro- 
duction of a system by which they 
would be able to send only official 
handouts about Royal Air Force oper- 
ations instead of their own news sto- 
ries. 


From Editor & Putlisher 
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news operation — a $40 million 
award against Hustier magazine in 
198i was later overturned — and 
eclipses the latest record, $28 million 
against a Harte-Hanks television sta- 
tion in San Antonio, according to 
Henry R. Kaufman, counsel for 
media-funded Libel Defense 
Resource Center. 

But if precedent holds, the judge- 
ment will not stand. 

“The $34 million is not going to be 
collected. It’s going to be reduced or 
thrown out, based on past trends,” 
Kaufman said. “It’s almost inevita- 
ble.” 

He said in the 1980s, 60% of libel 
verdicts were overturned on appeal 
and 15% more were reduced. Only 
two awards over $1 million witstood 
appeal, a $3 million judgement against 
CBS and a $2.7 million holding 
against the Pittsburgh Post-Gazette. 

Still the case raises serious ques- 
tions about punitive damages, which 
are intended to punish and prohibit 
behavior, but when used against the 
media can discourage reporting that is 
protected by the First Amendment. 

*‘On its face $31.5 million in puni- 
tive damages is clearly the product of 
passion and prejudice, and it points 
out the problem with punitive dam- 
ages in libel law,” Kaufman said. He 
said some 60% of libel cases include 
punitive damages, far higher than any 
other area of civil litigations. 

It’s “too early to tell” whether the 
two record libel awards within a 
month indicate a “‘resurgence’’ giant 
libel awards as occurred in the mid 
1980s, he said. 





The case began with the stories in 
1973 suggesting Sprague improperly 
quashed an investigation into a 1963 
murder to protect a policemen’s son. 
A libel suit filed in 1973 resulted in a 
1983 jury award of $4.5 million — 
$1.5 million in compensatory and $3 
million in punitive damages. 

A state appeals court overturned 
the verdict in 1986. Finding numerous 
faults in the stories and no “clear and 
convincing” evidence of actual 
malice, it ordered a retrial to allow a 
jury to decide whether they were 
published in “reckless disregard” for 
the truth. 

Sprague, in a interview, said, 
“Instead of the media blithely 
responding, as some have, that a ver- 
dict of this size will have a chilling 
effect on them, the media should rec- 
ognize that it will have a chilling effect 
on defaming public officials. And why 
shouldn’t it? There should be no chill- 
ing effect on proper, fair publica- 
tions.” 

Comparing libel to bank robbery, 
he said, “A defamatory publication of 
this nature doesn’t mean publishing 
something and making an honest mis-’ 
take. It means publishing with knowl- 
edge it was false and with malicious 
purpose.” 

Sprague called himself “one of 
strongest believers in a free press. I 
believe it’s very important that the 
press analyze what public officials are 
doing. Even if they make mistakes. 
This award is in no way an attack on 
the idea of reporting. What it is on is 
defamatory publications.”’ 

(Continued on page 40) 








SPJ to exit Chicago for Greencastle, Ind. 
Executive director Vivian Vahlberg to resign 


After 50 years in Chicago, the Soci- 
ety of Professional Journalists is 
moving its headquarters to Greencas- 
tle, Indiana, where it was founded at 
DePauw University as Sigma Delta 
Chi fraternity. 

SPJ said its board of directors 
unanimously approved the move at a 
meeting in Tulsa, Oklahoma, May 3. 

SPJ president Carolyn S. Carlson 
said the move to Greencastle, popula- 





tion 8,403, was the “next logical” 
step in an overhaul of the society 
begun in 1986. The move to DePauw 
will also reduce overhead expenses, 
“allowing the society to concentrate 
on its programs to journalists,” SPJ 
said in a statement. 

Executive director Vivian Vahl- 
berg, citing personal reasons, will not 
move to Greencastle and is resigning, 
SPJ said. 
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By Staci D. Kramer 


Ralph Ingersoll II’s decision to 
close the St. Louis Sun will have little 
impact on the St. Louis Post-Dis- 
patch, according to Pulitzer Publish- 
ing Co. executives. The Sun pub- 
lished its last edition on April 25. 

“We don’t see any change in our 
operations. We don’t see any finan- 
cial gains in the short term,” Michael 
E. Pulitzer, president and chief 
executive of Pulitzer Publishing, said 
after the company’s annual share- 
holders’ meeting on May 3. 

“As far as the editorial and other 
changes made to the Post-Dispatch, 
they’re going to continue and our pol- 
icy is steady as she goes.” 

“We always said that the Sun had 
relatively little effect on our circula- 
tion and advertising,” Post-Dispatch 
publisher Nicholas G. Penniman IV 
observed. 

Post-Dispatch circulation rose by 
about 4,700 daily and a little more on 
Saturday and Sunday during the week 
following the Sun’s demise. 

On the advertising side, according 
to Penniman, a major real estate 





(Kramer is a free-lance writer.) 





Newspaper offers 
Up With People 


To celebrate the Arizona Repub- 
lic’s 100th anniversary, some 1,000 
employees of Phoenix Newspapers 
Inc., recently attended an “Up With 
People” concert at The Ranch, the 
company’s recreational facility in 
Phoenix. 

The concert by the international 
peforming group was one of five cen- 
tennial performances throughout the 
state. The Republic offered discount- 
ticket coupons through in-paper ads 
for the events. 

The Republic’s “Up With People 
Centennial Tour” is one of several 
centennial activities planned for the 
year. 

In addition to the Republic, Phoe- 
nix Newspapers publishes the Phoe- 
nix Gazette and Arizona Business 
Gazette. 








agency, the only advertiser “to defect 
completely,” had already shifted 
some advertising back to the Post- 
Dispatch and, the week before the 
Sun closed, had indicated the bulk of 
its dollars would be spent with the 
larger circulation daily. 

“So I have to say that the impact on 
the revenue side will be relatively 
minimal,” Penniman noted, adding 
that the Post-Dispatch would not 
raise its advertising rates. 

Penniman pointed to the Sun’s role 
in widespread changes the Post Dis- 
patch made last year: “The impact of 
the Sun was that it made us a better 
paper. No question about that. We 
embarked on a program to increase 
readership. We see no reason to 
depart from those plans. Our empha- 
sis is going to be getting our labor 
contract signed and building circula- 
tion for the remainder of the year, 
keeping the momentum going that we 
began last summer.” 

Pulitzer Publishing does see some 
vulnerability at another Ingersoll 
property, the Suburban Newspapers 
of Greater St. Louis, known as the 
Suburban Journals. 

“The Journals are in a state of some 
uncertainty,” said Penniman. “We'll 
do everything we can to increase our 
market share.” 

Within the last year, the Post-Dis- 
patch has started two programs aimed 
at attracting readers and advertisers 
from the Journals and their mutual 
competition, direct mail — a free 
weekly delivered to non-subscribers 
and the distribution of monthly spe- 
cialty publications to select readers. 
Penniman hinted at another program 
that would be announced in late sum- 
mer, saying “our main thrust will be 
against direct mail.” 

A film shown at the shareholders’ 
meeting had a heavy emphasis on 
automation and increased produc- 
tion, especially at the Post-Dispatch. 
This came as no surprise to the more 
than two dozen union members pick- 
eting outside the meeting site. 

Representatives of the five unions 
working without a contract since 
March |, passed out flyers complain- 
ing about King & Ballow, the Nash- 
ville law firm representing Pulitzer in 


Steady as she goes 


St. Louis Post-Dispatch plans no changes in wake of St. Louis Sun 
shutdown; but execs say competition made the P-D a better paper 


labor negotiations, but asked no ques- 
tions at the meeting. 

Six unions representing more than 
60% of the company’s union work 
force have already signed contracts. 


Sun names winner 
of 1990 scholarship 


Dan Thanh Dang, a senior at 
Edgewood High School in Harford 
County, Md., has been awarded the 
11th annual Baltimore Sun Scholar- 
ship for Minority Journalists, which 
includes full four-year tuition, room 
and board to the University of Mary- 
land School of Journalism. 

Dang will work as a paid intern 
during the summers, beginning this | 
year, at the Sun. 
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NEWSPEOPLE IN THE NEWS 








THOMAS T. BYRD is the newly 
elected chairman of the board and 
president of the Winchester (Va.) Eve- 
ning Star Inc. 

He succeeds his father, Harry F. 
Byrd Jr., 75, who has been with the 
Star since 1935 and president the past 
45 years. 

The younger Byrd was business man- 
ager and general manager before 
moving up to publisher in 1981 and 
also is chairman of Page-Shenandoah 
Newspaper Corporation Inc. 

In his youth, Byrd was a newspaper 
carrier and worked in the Star's press 
room and advertising department. 








JOHN C. QUINN, former editor of 
USA Today and a Gannett news 
executive for 24 years, retired as a 
company officer and director at the 
annual shareholders’ meeting in Los 
Angeles. 

As a result of Quinn’s retirement, 
PETER S. PRICHARD, editor of USA 
Today, and senior vice president/ 
news, becomes chief news executive 
of Gannett. 

Quinn’s career began 47 years ago 
as a copyboy for the Providence Jour- 
nal-Bulletin, where he rose to day 
managing editor. He left the paper in 
1966 to join Gannett where he became 
chief news executive for Gannett 
Rochester papers and also head of 
Gannett News Service. 

He has been the company’s chief 
news executive since 1971. He was 
the National Press Foundation’s edi- 
tor of the year in 1986 and has served 
as president of the American Society 
of Newspaper Editors and the Asso- 
ciated Press Managing Editors. 


Also re-elected to the board of 
directors for terms expiring in 1993 
are: 

CATHLEEN P. BLACK, publisher of 
USA Today and executive vice presi- 
dent/marketing of Gannett; MERE- 
DITH A. BROKAW, chairman of the 
Coro Foundation and owner of Penny 
Whistle Toy Stores in New York 
City; 

PETER B. CLARK, former chairman, 
president and chief executive officer 
of The Evening News Association; 
and JOHN J. CURLEY, chairman, presi- 
dent and chief executive officer of 
Gannett; and JOHN J. Louis Jr., for- 
mer U.S. ambassador to the United 
Kingdom and founder of Combined 
Communications Corp. 





CLAIRE SMITH joined the New York 
Times as a baseball reporter. 

She previously worked in sports for 
the Philadelphia Bulletin and the 
Hartford Courant, where she was 
assistant sports editor and national 
baseball columnist. Smith has a 
bachelor of arts degree from Temple 
University. 

* * * 

PARIS GOODNIGHT and TERI BOARD- 
MAN recently joined the sports copy 
desk of the Roanoke Times & World- 
News. 

Goodnight, a journalism graduate 
of the University of North Carolina, 
previously worked as a copy editor 
for the Burlington Free Press. Board- 
man, a communications/journalism 
graduate of University of Tennessee, 
Chattanooga, previously worked for 
the Chattanooga Times as a sports 
copy editor. 

Also, HEIDI CARR, formerly with 
the Petersburg Progress Index and 
the Lynchburg News & Daily 
Advance, joined the news copy desk 
at the Times & World-News. She 
holds a bachelor’s degree in English 
and history from the University of 
William and Mary and a master’s 
degree in journalism from Northwest- 
ern University. 

* * * 


DAVID MELCHIOR is the newly 
appointed managing editor of the 
Ypsilanti (Mich.) Press in a move 
from the Daily Hampshire Gazette, 
Northampton, Mass., where he had 
been news editor. 

Also, PAULA DOHRING, who has 
covered the police beat at the Press 
and writes a Sunday editorial page 
column, was promoted to city editor 
from acting city editor/reporter. 


In the Detroit News sports depart- 
ment’s promotions, STEPHEN MILLER 
has been named deputy sports editor, 
ALAN WHITT becomes night sports 
editor, and ROB ALLSTETTER, Sunday 
sports editor. 

Miller joined the News as an assis- 
tant sports editor in February 1989 
and earlier had worked for the Miami 
Herald and the Baltimore Sun, and in 
New York for the Rochester Demo- 
crat and the Syracuse Post-Standard. 
He is a graduate of George Washing- 
ton University. 

Whitt, Sunday sports editor since 
July 1987, previously was with the 
Orlando Sentinel, the Rochester 
Democrat and Chronicle, the Pensa- 
cola News-Journal and the Grand 
Rapids Press. He is an Ohio State 
University graduate. 

Allstetter began at the News as a 
sports copy editor in September 1989 
and previously was with the Aan 
Arbor News, the Milan Area Leader 
and the Carleton Messenger. 


* * * 


SABRINA Y. WHITE, who joined the 
New York Daily News as assistant 
news editor in June 1988, has been 
promoted to deputy managing editor 
for staff development. 

Most recently, she was with the 
Syracuse (N.Y.) Newspapers in edit- 
ing and makeup posts and taught a 
high-school level journalism program 
at the newspapers in conjunction with 
Syracuse University, supervising 
reporting interns, and was a member 
of the Syracuse Newspapers/Syra- 
cuse University Minority scholarship 
committee. 

* * * 


KEVIN GODDARD, managing editor 
the past four years of the Barre (Vt.) 
Times Argus, resigned to become 
external affairs director of Blue Cross 
and Blue Shield of Vermont, based in 
Montpelier. 

Goddard previously was editor of 
the Sunday Times Argus and Sunday 
Rutland Herald, a joint publication of 
the two Vermont papers, and chief of 
the Vermont Press Bureau, a State- 
house bureau for the two papers. 

Earlier, Goddard was bureau chief 
and Vermont state editor for United 
Press International, and the Times 
Argus. 


* * * 


ANN BLENCOWE, a graduate of the 
University of South Carolina, has 
joined the staff of the Georgetown 
(S.C.) Times. She previously was 
with the North Myrtle Beach (S.C.) 
Times. 
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DAVID F. STOLBERG, a Scripps 
Howard newsman for 38 years, is 
retiring as the company’s assistant 
general editorial manager on May 31. 
He assumed his present corporate 
position in 1975. 

Stolberg, 62, joined the company as 
a Rocky Mountain News reporter in 
Denver in 1952 and since then has 
served in a series of key editorial posi- 
tions. 

A New York City native, Stolberg 
attended Swarthmore College and 
worked as an Army correspondent in 
the Korean War before joining the 
News. In 1960, he was appointed city 
editor of the paper and in 1968 became 
editor of the Washington Daily News. 

Stolberg has been a trustee of the 
Scripps Howard Foundation since 
1969 and active in the ASNE press/ 
bar, Freedom of Information and 
minority employment committees. 
The Stolbergs live in Covington, Ky., 
and their daughter, Mary, a former 
Pittsburgh Press reporter, teaches 
American history at Appalachian 
State University, Boone, N.C. 


* * * 


ED FOSTER-SIMEON, a features 
reporter for the Life! section of the 
Washington Times, moves to Metro- 
politan Life columnist, succeeding 
CAROL RANDOLPH, who resigned ear- 
lier this year to practice law. 

Prior to the Times, Foster-Simeon 
served seven years in the Navy as a 
staff writer for All Hands Magazine. 
He is a journalism graduate of the 
University of Maryland. 


* * * 


PAUL C. TEETOR, most recently a 
reporter for the Rutland (Vt.) Herald, 
has joined the Burlington (Vt.) Free 
Press as a staff writer. 

Also, MICHAEL A. PLOOF has been 
promoted from composing room man- 
ager to production manager; and 
MICHAEL J. FONTAINE succeeds Ploof 
as composing room manager. 


* * * 


DAN KILLOY is the newly named 
publisher of the Montana Standard, 
Butte, in an announcement by 
RONALD L. RICKMAN, vice president- 
newspapers for Lee Enterprises. 

Killroy succeeds DON BERRYMAN, 
who retires as publisher of the Stan- 
dard and group leader for five of Lee’s 
western papers. 

Replacing Berryman as group 
leader is PHIL BLAKE, publisher of the 
Missoulian in Missoula, Mont. Blake 
continues as publisher in Missoula. 
Prior to the Missoulian, he was gen- 
eral manager of Madison Newspapers 
Inc. Lee is half-owner of the Madison 
company. 





The Associated Press has named 
MARTY CAMMARATA to the newly 
created position of director of mar- 
keting for communications. He is in 
charge of marketing AP’s communi- 
cations and technology products and 
services worldwide. 

Cammarata, who has been selling 
and marketing telecommunications 
services and products for 20 years, 
worked for Western Union Interna- 
tional, where he went from regional 
sales manager in the New York area 
to a similar post in Paris. His back- 
ground also includes marketing direc- 
tor for Europe, Africa, and the Middle 
East, based in Rome before returning 
to New York, to develop the com- 
pany’s business in Latin America and 
Asia and then in the eastern United 
States. 


* * * 


Harry GOFF, veteran sportswriter, 
reporter, deskman and an editor with 
the Harrisburg (Pa.) Patriot-News 
papers, retired May 2 after 42 years of 
service. 

Goff served as a medic in World 
War I] and then worked for the former 
Harrisburg Telegraph for two years 
before joining the Patriot-News. 

Most of his career has been devoted 
to sports but he served variously as an 
editor, becoming the first editor of the 
Metro West section of the papers. 


* * 


W.A. JOHNSON has been appointed 
general manager of the Welch 
(W.Va.) Daily News Inc. operations 
by JACK MOFFITT, owner of the news- 
paper. 

Johnson also sold the weekly 
Industrial News to the Welch group 
and is now responsible for a daily and 
three weekly publications in 
McDowell and Wyoming counties, 
W.Va. 

He replaces DAVID CORCORAN, 
who assumed publisher duties at the 
Marshfield (Wis.) News-Herald.. 


— NEWSPEOPLE EDITOR 
LENORA WILLIAMSON 


W. HOWARD EANES, former execu- 
tive editor of the Augusta (Ga.) 
Chronicle and Augusta Herald, took 
early retirement from Morris Com- 
munications Corp. as of April 30. 

Recruiting efforts of Morris papers 
were centralized and expanded under 
a coporatewide program in 1987 
when Eanes was named director. He 
had joined Morris as managing editor 
of the Chronicle in July 1974 and 
became executive editor of the two 
Augusta papers when the news staffs 
were merged in 1984. He held that 
post until he was named director of 
recruiting. 

Eanes was a reporter and editor for 
several newspapers in Virginia and 
taught journalism for five years at 
Washington and Lee University, 
Lexington, before moving to 


Augusta. 
* * 


GEORGE BAKER is the newly named 
deputy managing editor of the Fresno 
(Calif.) Bee. He will succeed DON 
SLINKARD as manager of the newspa- 
per when Slinkard retires Aug. 31. 

Baker, assistant managing editor of 
the Sacramento Bee the past year, 
was a reporter for the Fresno paper in 
1969-1974 and then worked in the 
Washington bureau of the McClatchy 
Newspapers from 1975 to 1980 as a 
senior writer. He was capital bureau 
chief and then metro editor of the 
Sacramento Bee in 1981-89. 

His wife, Karen, is arts and enter- 
tainment editor of the Sacramento 
paper and will join the Fresno staff as 
promotion manager. 

* * * 

KENT ROEDER, managing editor of 
the New Jersey Herald, Newton, 
since Novermber 1986, has been pro- 
moted to editor. 
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JACK D. BURSON, 62, who covered 
police and the courts for the Pomona 
(Calif.) Progress Bulletin more than 
30 years, died April 14. 

He worked for the City News 
Bureau of Chicago after studying 
journalism at Northwestern Univer- 
sity, Evanston, and joined the Prog- 
ress Bulletin in 1953 as a sportswriter 
before switching to police and the 
courts. Burson received the Gover- 
nor’s Crime Prevention Award/media 
in 1985. 


* * * 


JOHN WorTH CLOUD, 81, a former 
reporter for the Chicago Daily News 
and publisher of several weekly news- 
papers, died April 16. 

He was a former president of the 
Texas Historical Association. One of 
his poems, “The Legend of Old Stone 
Ranch,” was named the best publica- 
tion of 1968 on local and regional his- 
tory by the Texas State Historical 
Survey Committee. 

* * * 


EDISON G. FARRAND, 76, retired 
Boston Globe photographer, died 
April 15 at his home in Bradenton, 
Fla. He was a past president and trea- 
surer of the Boston Press Photogra- 
phers Association. 


* * * 


W. FRANK GATEWOOD, 88, a retired 
vice president for advertising at the 
Washington Post, died of pneumonia 
May | at Boca Raton Community 
Hospital. 

He was business manager at the 
Washington Times-Herald when the 
Post bought out its rival in the morn- 
ing field. Gatewood excelled at con- 
vincing the business community that 
the Post was a viable enterprise and 
he and the late publisher of the Post, 
Philip L. Graham, “used to go to any- 
thing anybody asked us to” in order 
to drum up business. 

The financial picture improved and 
Gatewood was promoted rapidly. He 
began as assistant advertising direc- 
tor, went to advertising director in 
1957 and to vice president in 1965, 
holding that post until his 1969 retire- 
ment. 

Gatewood was a past chairman of 
the plans board of the Bureau of 
Advertising of the American Newspa- 
per Publishers Association. 


* * * 


JANE GERARD, 59, a former News- 
day reporter who was known for her 
skill in chronicling the lives of her 
subjects, died April 27 on Hilton 
Head Island, S.C. after cancer 
surgery. 





She grew up in Charleston, S.C., 
and as a 17-year-old student at the 
University of South Carolina, got her 
first newspaper job in the sports 
department of the Charleston News 
and Courier. She later wrote features 
for The State, Columbia, S.C., and 
returned to the News and Courier 
while attending the College of 
Charleston. She was the first woman 
hired by that paper to cover the water- 
front. 

She married Haig Chekenian in 
1962. He had covered courts for 
Newsday but left to open a law prac- 
tice in Smithtown, L.I. They were 
divorced in 1981 while she was living 
on Hilton Head Island. She later 
moved to Boca Raton. 

After leaving Newsday, she had 
written several books and produced a 
restaurant review column for On The 
Sound magazine and feature articles 
for the Long Island section of the New 
York Times. 


* * 


BRIAN HOGBEN, 64, a senior execu- 
tive with Rupert Murdoch’s News 
Limited media group, died April 19 
after a long illness. 

Hogben began as an intern with the 
Sydney Daily Mirror at age 17 and 
later became editor of that paper, as 
well as editor of the Sydney Daily 
Telegraph. 

Group general manager (editorial) 
of News Limited, Hogben also was on 
the company’s board of directors. 


* * * 


JAMES J. LOGAN, 37, assistant cir- 
culation manager of the Pittsburgh 
(Pa.) Post-Gazette, died April 18 at 
St. Clair Memorial Hospital. He had 
been with the paper 12 years, starting 
as a sales development manager. 


* * * 


A. ALFRED MARCELLO, 85, former 
executive news editor of the Worces- 
ter (Mass.) Telegram & Evening 
Gazette, died April 14. 

He started as a reporter for the 
Providence News in 1923 and later 
became assistant managing editor. He 
was city editor of the Telegram in 
1949-66 and then was promoted to 
executive news editor of the newspa- 
pers. 

Marcello left the newspapers in 
1971 to enter public relations. 


* * 


GERALD MCDONALD, 84, who spent 
most of his working life as a newspa- 
per advertising representative, died 
April 4 at St. Joseph’s Home, 
Totowa, N.J. 


His career began at the age of 21 
when he got a job as office boy at the 
old Newark Evening News. McDon- 
ald served as an advertising rep- 
resentative with the News and the late 
Philadelphia Bulletin, and eventually 
joined advertising firms including 
McDonald and Mulligan Inc., where 
he was a partner and spent 35 years. 

McDonald was a past president of 
the American Association of Newspa- 
per Representatives. 


* * 


AL NAKKULA, 68, a reporter for 
nearly 46 years of the Rocky Moun- 
tain News’ 131-year history, died 
April 11, apparently of natural causes 
in his Denver apartment. 


The son of Finnish immigrants, he 
grew up in Detroit and during World 
War II was serving in Panama when 
he contracted malaria and was sent to 
Fitzsimons Army Medical Center 
where he worked on typing and short- 
hand skills while still a hospital 
patient and talked a News city editor 
into giving him a copyboy job. 

Nakkula later worked in the library 
and finally got a chance on the police 
beat where he made history with his 
brand of go-get-’em journalism. 

Among his biggest stories were the 
police department burglary rings in 
the early 60s — Nakkula was the first 
reporter to break the story — and the 
kidnapping and slaying of Adolph 
Coors III. In recent years, Nakkula 
was a general assignment reporter. 


* * * 


BEN STERN, a retired Washington, 
D.C. , political consultant and former 
Indianapolis Times newsman and col- 
umnist, died March 28. 

Stern was one of the lead reporters 
in the paper’s exposé of D.C. Ste- 
phenson and the Ku Klux Klan. The 
coverage won a 1928 Pulitzer Prize. 

Stern began at the Evansville 
Courier and went to the Memphis 
Press Scimitar and then to the Times. 
In 1932, he became administrative 
assistant to then-U.S. Sen. Frederick 
Van Nuys and held that post until 
1941. 


A Marine Corps veteran of World 
Wars | and II — serving in the second 


_ war as liaison officer with the Office 


of War Information — he recently 
donated his war papers to the Com- 
munications Department of Indiana 
University. 

In 1960, Stern founded Ben Stern 
Associates, a public relations and 
political consultant firm. 
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By Debra Gersh 


Robert Maxwell seems intent on 
doing for Europe somewhat of the 
same thing Al Neuharth did for the 
U.S., he said during a recent discus- 
sion of plans for the May 11 launch of 
The European, a colorful broadsheet 
covering the continent. 

A “weekend” paper to start, The 
European is slated for distribution 
Friday mornings at selected news- 
stands around Europe that sell for- 
eign newspapers — such as air- 
ports — and for delivery to subscrib- 
ers. 

The 64-page English-language 
paper will be in three sections, the 
first two broadsheets covering news, 
business and sports, and the third a 
lifestyle tabloid. 

Distribution of The European in the 
United States was originally not 
planned for another two years. Editor 
in chief and publisher Maxwell 
explained, however, that research 
indicated interest in European is- 
sues warranted distribution here 
sooner. The European is now expect- 
ed to appear at select U.S. news- 
stands May 11 and printing in the 
U.S. is planned for sometime after 





The European wants to come to the U.S. 


Maxwell to launch his national European paper this week; there will 
be limited U.S. distribution; he hopes to print it here by September 
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Prototype of The European 


Labor Day. 

Maxwell told a press conference at 
the National Press Club in Washing- 
ton, D.C., that he hopes to approach 
Gannett Co. Inc., publisher of USA 
Today, to see if it can print The Euro- 





pean in the U.S. but, he said, no 
arrangements have been made yet. 

The European’s main production 
facilities will be at The Daily Mirror in 
England, and in France, West Ger- 
many and Hungary. In addition, he 
said, negotiations are being con- 
ducted in Spain, Italy and the Soviet 
Union, and, if it can be shown that 
interest warrants it, Japan. 

Describing the paper as “more 
upmarket“ than the “popular“ news- 
papers he publishes, Maxwell refuted 
his critics who say the venture is pre- 
mature, noting that “Those who wait 
and see are in no danger of making 
money.” 

To make a profit on the venture, to 
which Maxwell has reportedly 
pledged some $41 million, The Euro- 
pean will need to sell 300,000 copies 
and Maxwell, noting he is “not the 
Salvation Army,” said he hopes and 
intends to make money on the ven- 
ture. 

Maxwell also serves as chief execu- 
tive officer of Maxwell Comiuaunica- 
tions Corp. Inc., is owner of Macmil- 
lan Inc., founder and publisher of Per- 
gamon Press and is chairman of the 
Mirror Group Newspapers Ltd. 





IN BRIEF 








J-school students 
report on Key West 


As their final spring semester proj- 
ect, advanced journalism students 
from the University of Miami planned 
to take a two-day excursion to Island 
City to report on the high cost of living 
in Key West for publication in the Key 
West Citizen. 

Focusing on topics such as housing 
costs, public services, transportation, 
food and health, care costs, low- 
income families, the homeless, 
retired residents, long- and short- 
term residents, tourism and the future 
for the area and its residents, the stu- 
dents wrote, photographed and 
designed the two-page spread for the 
Key West daily. 

The trip is being funded by a Read- 
er’s Digest Foundation grant to the 
School of Communication. 








S.F. Chronicle 
offers free voice 
info service 


CityLine, a new voice information 
service at the San Francisco Chroni- 
cle, provides free stock quotes, sports 
scores, weather forecasts and other 
information. 

The 24-hour service is available by 
entering four-digit codes from push- 
button phones. Initially, CityLine is 
offering information in more than 200 
categories, with an emphasis on 
financial news services. 

The extension numbers for differ- 
ent categories appear in the Chronicle 
each day on the weather page and the 
front pages of the business and sports 
sections. Business news and stock 
prices come from the Associated 
Press and the Dow Jones Voice Infor- 





mation Network. 

Among the other categories are 
entertainment, daily horoscopes, 
soap opera updates and trivia games. 


Fish tail seekers 
join fish tale club 


San Francisco-area anglers can 
now legitimize their fish stories and 
become members in the “Big Fish 
Club” with a mention in the San 
Francisco Examiner. 

Those interested send a photo of 
their catch with the pertinent informa- 
tion on the back. In return, they 
receive a “Big Fish” certificate, and 
their photos appear Saturdays in the 
Sports section. 

Tom Stienstra, Examiner outdoors 
editor, lets the anglers decide what 
qualifies as a big catch. 
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By M.L. Stein 


The California Supreme Court 
ruled that the state shield law does not 
protect a news reporter from testify- 
ing in criminal cases when the testi- 
mony is essential to a defendant’s 
case. 

At the same time, the court held for 
the first time that reporters can refuse 
to disclose not only their confidential 
notes but also their eyewitness obser- 
vations and other non-confidential 
but unpublished information they 
may have gathered on assignment. 

The court upheld a contempt order 
against a Los Angeles Times reporter 
and photographer, who had refused to 
testify about an arrest they had 
witnessed while on a ride-along with 
Long Beach police officers in 1987. 

A police task force investigating 
drugs, theft and panhandling arrested 
Sean Patrick Delaney for carrying 
brass knuckles. He was charged with 
possession of an illegal weapon. 

Delaney, 21, said he had not con- 
sented to a search of his clothing and 
termed the police “patdown” ilicgal. 





Eagleson wrote that the Kopetman 
and Bertero testimony would not 
“even remotely” hinder their ability 
to gather information. 

He said it was obvious that their 
testimony would assist Delaney’s 
defense since the case “will rise or 
fall” on the admission of brass 
knuckles. 

In Eagleson’s opinion, there was 
nothing confidential or sensitive 
about what the reporters saw. 

“In short,” he added, “the 
[appellate] court struck the correct 
balance. Delaney’s personal liberty is 
at stake. The reporters are not to be 
asked to breach a confidence or 
to disclose sensitive infor- 
mation . . . All that is being required 
of them is to accept the civil responsi- 
bility imposed on all persons who wit- 
ness alleged criminal conduct.” 

The Delaney case was one of three 
conflicting appellate decisions 
involving the shield law. The high 
court ruled out a contention that the 
shield law protects only confidential 
information given to journalists. It 





“The only victory for the press and public is that the 
court upheld the letter of the shield law, not limiting it 
to just confidential unpublished information,” he said. 





Reporter Roxana Kopetman and 
photographer Roberto Bertero testi- 
fied about what they had published 
but refused to say whether Delaney 
had agreed to the search. 

A municipal court judge held 
Kopetman in contempt and fined her 
$100 a day up to $1,000, declaring that 
the shield law did not supersede her 
obligation to testify in a criminal case. 

The order was overruled by a 
Superior Court judge. Bertero was 
later found in contempt by the munici- 
pal court judge but the sentence was 
stayed pending an appeal to the state 
appellate court. 

The appeals court in Delaney v. 
Superior Court upheld the original 
municipal court ruling. 

In affirming the appellate decision, 
Supreme Court Justice David N. 








said that reporters cannot be held in 
contempt for declining to reveal “any 
unpublished information.” 

“The use of the word ‘any’ makes 
clear that the shield law applies to all 
information, regardless of whether it 
was obtained in confidence,” Eagle- 
son wrote. 

Los Angeles Times attorney Rex 
Heinke, who represented Kopetman 
and Bertero, called the decision a 
“qualified victory for reporters.” 

“The court held squarely and 
unanimously that the shield law pro- 
tects all unpublished information, 
even though it may not involve confi- 
dentiality,” Heinke told E&P. “The 
courts have been quite divided on that 
issue. “On the other hand, the court 
said that, if a reporter’s eyewitness 
observation is material to a defen- 


Shield law clarified in California ruling 


State Supreme Court says reporters must testify in criminal 
cases when that testimony is essential to a defendant 


dant’s case, he must testify. The 
reporter’s information was balanced 
against a fair trial and due process.” 

Heinke noted that the court did not 
deal with the question of what hap- 
pens if the prosecution wants the 
same kind of information. 

Mel Opotowsky, chairman of the 
California First Amendment Coali- 
tion, said he was “deeply disturbed” 
by the Supreme Court decision. 

“The court set up a very loose stan- 
dard that essentially sets aside the 
shield law,” he commented. 


The court’s opinion that a reporter 
must testify about his observation if it 
is deemed material to a defendant’s 

(Continued on page 41) 








---LEGAL NOTICE--- 


Ferag, a world leader in convey- 
ing and processing systems for 
the publishing industry, with a 
U.S. subsidiary in Bristol, PA, 
has brought actions against two 
of its competitors, Muller Martini 
and Graphic Management Asso- 
ciates, for infringement of Ferag 
patents. The suit against Muller 
Martini was filed in the U.S. Dis- 
trict Court in Chicago for infringe- 
ment of Ferag's U.S. Patent No. 
4,587,790 by Muller Martini's 
PrintRoll equipment with its mov- 
able storage units. The suit 
against GMA was filed in the 
U.S. District Court in Philadel- 
phia for infringement of Ferag's 
U.S. Patent No. 4,381,056 by a 
single gripper conveyor of this 
company. The actions seek 
injunctions and damages. 
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By Jim Rosenberg 


Contra Costa (Calif.) County 
Deputy District Attorney Jim 
Sepulveda said he is awaiting a report 
from the Health Department and 
results from its latest lab tests on sam- 
ples taken at the Contra Costa Times. 

California’s Health Departmert 
last November identified 10 viola- 
tions in the storage and transportation 
of used printing ink at the Lesher 
Communications Inc. newspaper. 

In February, state inspectors paid a 
second visit to the newspaper, 
checking for compliance with state 
toxics laws. 

Sepulveda said there had been no 
communication with LCI because it 
was not known if there were viola- 
tions. Further, with the case still 
under investigation, he would discuss 
no details of the initial probe or the 
follow-up. 

Times environmental safety man- 
ager Jeff Hodgkinson said inspectors 
took photographs and “samples off 
four or five press units,” were given 
all records and Material Safety Data 
Sheets, and went away “very satis- 
fied.” 

Hodgkinson said inspectors 
checked inks, solvents and proces- 
sors and found nothing. 





much less, according to Sepulveda. 

In March, Hodgkinson said LCI 
was challenging the original Health 
Department findings. 

Sepulveda told E&P that LCI was 
not cited last year. 

“To my knowledge, in our case, 
they have never been cited,” he said, 
adding that “Thev were inspected, a 
report was prepared and referred to 
the district attorney’s office” last 
November. 

“T don’t know what they hope to 
resolve by it — unless they hope to 
get some cash out of us,” said Hodg- 
kinson, “but that’s not a very good 
motive to me,” he continued. “I think 
the state has the responsibility that if 
we are not in compliance to let us 
know and we can get there.” 

Hodgkinson said he had heard 
rumors of political motivation behind 
the inquiry, but said it was “really 
above and beyond my area.” 

Publisher and LCI chairman Dean 
S. Lesher is an advocate of develop- 
ment in an area where contrary con- 
victions ran strong enough that a mea- 
sure was adopted restricting the kind 
of development needed for his com- 
pany to expand its printing operations 
(E&P, June 10, 1989, P. 143). 

In any event, Hodgkinson con- 





“If we were illegal in any way, | haven't found it, and 
I’ve got all the records. So if | can’t find it, | don't 
know how they think they’re going to find it.” 





“They’re looking to get us for 
something,” he said, “but I can’t fig- 
ure out what they want and they can’t 
figure out what they want.” 

When authorities released the first 
report alleging 10 violations, Lesher 
president George Hoyt said all had 
“extenuating circumstances” and 
that LCI attorneys were talking with 
Sepulveda. Hoyt attributed lengthy 
storage to technical problems that 
delayed start-up of ink recycling and 
said there had been no spill. Penalties 
that can reach as much as $25,000 per 
day per violation were likely to be 








ceded that the mere fact of having a 
state inspection is, by itself, “not 
necessarily bad” because he and LCI 
recognized a need to protect the envi- 
ronment. 

The state had also looked into 
LCI’s other plants, according to 
Hodgkinson, who noted that they are 
comparatively small operations. He 
handles all decisions and the adminis- 
tration of waste handling from the 
Times in Walnut Creek. 

In its report last year, the Health 
Department noted Times managers 
allowed toxic used ink to accumulate 





More inspections at Contra Costa Times 


District attorney awaits second Health Department report; 
newspaper expects to get a clean bill of health 


illegally longer than 90 days, failed to 
properly identify drums of hazardous 
waste, left containers open, and 
moved drums without proper paper- 
work. Sepulveda called the report 
completely accurate as of December. 

““We’ve answered all those charges 
at one time, and I feel that’s why they 
came back at us again — because we 
answered them fairly successfully,” 
said Hodgkinson. 

Sepulveda maintained that follow- 
up inspections can be routine, “espe- 
cially on environmental cases” to 
ensure full compliance. 

Hodgkinson said the original 
charges preceded his appointment. 
His predecessor as environmental 
safety manager moved to another 
position within LCI last summer. 
Hodgkinson, with LCI for 21 years, 
moved from the composing room to 
his new assignment last August. 

The inquiry goes back about two 
years, according to Hodgkinson, who 
attributed it to complaints made by 
one or two disgruntled employees 
who were dismissed prior to the 
inspections. 

“TI don’t even like to get close to the 
90-day cycle,” said Hodgkinson, 
adding, “I’m assuming those are false 
charges.” 

He said the paper’s records show it 
never exceeded the 90-day limit. 

“If we were illegal in any way, I 
haven’t found it, and I’ve got all the 
records. So if I can’t find it, I don’t 
know how they think they’re going to 
find it.” 

Hodgkinson acknowledged, how- 
ever, the delay in removing stored 
spent ink while awaiting installation 
of the ink reclaimer. “They got a bulk 
of it in and they did go out on one 
cycle a little bit late,” he said, “but 
there was no problem — they even 
got a waiver from the state for it.” 

As for current operations, Hodg- 
kinson said “we are as clean as a 
whistle,” and that he makes sure it 
stays that way. 

Externally, he noted, he works 
closely with the Environmental Pro- 
tection Agency, the sanitary district 
and other relevant agencies. Inter- 

(Continued on page 41) 
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The Daily News of Los Angeles has 
opened its new, $55-million produc- 
tion plant with offset presses able to 
turn out 300,000 newspapers a day. 

Publisher David J. Auger said the 
presses produce more and better- 
quality color photos and improved 
black-and-white printing. 

“We are excited about entering the 
1990s with a state-of-the-art produc- 
tion plant that will meet the needs of 
our readers and advertisers,” Auger 
continued. 

Editor Bob Burdick said that 
shortly readers can expect a “more 
attractive, more colorful and an ear- 
lier newspaper.” 

The presses will be able to print full 
color on the front and back of each of 
six sections, as well as 12 spot color 
positions per a 64-page paper. 





The 165 ,000-square-foot building in 
Valencia is on an |1-acre parcel off 
Interstate 5, with convenient access 
to the paper’s circulation area. New 
equipment accounted for approxi- 
mately 80% of the project’s cost. 

The plant contains three 70,000-cph 
Goss Headliner Offset presses with a 
total of 33 units from the Graphic 
Systems Division of Rockwell Inter- 
national. An expansion room for a 
fourth 11-unit pressline would boost 
capacity to more than 400,000 copies. 

Each pressline comprises a four- 
color unit and 10 Headliner Offset 
units with five halfdecks, 10 Goss 
RTPs and a 160-page folder. Auto- 
mated roll handling from S.1. Han- 
dling Systems utilizes carts traveling 
in a grooved track. 

Other equipment includes five 440’ 





Daily News of Los Angeles opens new plant 


conveyor belts, three inserting 
machines that process up to 66,000 
copies per hour, 13 Hall stackers and 
10 bundle tyers. There are 12 loading 
dock positions. 


The Daily News’ old presses in Van 
Nuys have been sold, along with the 
building and site, it was announced. 
The new plant will house 250 employ- 
ees and also serve as the editorial and 
advertising offices for the paper’s 
Santa Clarita bureau. 


Pages will be transmitted by micro- 
wave from the newspaper’s Wood- 
land Hills headquarters to the Valen- 
cia facility. 


The Daily News is part of the 
Cooke Media Group Inc., owned by 
Jack Kent Cooke. 





TECHNICAL BRIEFS 








VU/Text adds 
on-line dailies, 
libraries 


In early spring, Knight-Ridder’s 
VU/Text Information Services Inc. 
announced the availability of five 
more dailies in its electronically 
accessible databank. 

The Seattle Times, The Capital 
Times and Wisconsin State Journal, 
in Madison, the Cincinnati Post and, 
in neighboring Covington, the Ken- 
tucky Post bring to 54 the number of 
newspapers offered on line. 

VU/Text also announced installa- 
tion of its SAVE system as in-house 
electronic libraries at the Greens- 
boro, N.C. News & Record, Roa- 
noke, Va. Times and The World 
News, Norfolk, Va. Virginian-Pilot 
and The Ledger-Star (all Landmark 
Communications publications), Day- 
ton Daily News and Columbus Dis- 
patch in Ohio, and the Seattle Post- 
Intelligencer. The last two converted 
to SAVE from VU/Text’s service bu- 
reau. 


Hyphen gets 
its biggest order 


Hyphen Inc. of Wilmington, Mass., 
reported that an agreement to install 
this spring 19 SparcRIP systems to 
Howard Publications of Oceanside, 





Calif., represents its largest system 
sale to date. 

The order consists of software ras- 
ter image processors running on Sun 
Microsystems SPARCstations. Com- 
plete broadsheet pages will be output 
to an ECRM Pelbox 108S/DC via an 
ECRM SCSI buffer that is part of the 
sale. Among reasons cited for the 
selection of the system was that RIP- 
ping speed can increase along with 





future increase in the hardware’s pro- 
cessor speed. 

Howard already uses 300 Sun 
SPARCstations to run Arbortext soft- 
ware for editorial input and copyfit- 
ting. Pages of both text and graphics 
are assembled on Macintoshes run- 
ning Quark XPress software. The 
images are captured by Truvel and 
Nikon scanners. Pages are output 
over a TOPS/Ethernet network. 
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TECHNICAL BRIEFS 








Vendors to develop file-exchange standard 


Crosfield, Hell and Scitex have 
agreed to define common standards 
and interfaces for use on an advanced 
high-speed network. The Intercom- 
pany File Exchange Network (IFEN) 
will be based on emerging interna- 
tional hardware and software stan- 
dards, particularly the Fiber Distrib- 
uted Data Interface (FDDIJ). 

Outline specification will be avail- 
able early next year, with first 
implementations expected to become 
available late in 1991. Efforts are to 
include establishing security for inte- 





grated multivendor sites to prevent 
unauthorized data modification. 
IFEN will be developed as a 
graphic arts common interface based 
on fiber optic networking for very fast 
throughput. The development aims to 
achieve a high degree of system com- 
patibility across different vendors’ 
products and a high-performance 
standard network that will accommo- 
date the scanners, recorders and 
workstations of the three companies. 
Designed as a universal file-trans- 
fer network for single- and multiple- 





vendor environments, IFEN will sup- 
port two operational modes. Native 
Mode will transfer data among sub- 
systems of the same vendor without 
limitation on function and data trans- 
fer. Inter Systems Mode will transfer 
data between different vendors’ sub- 
systems, handling contone images, 
linework, page description files and 
high-resolution edge/contour infor- 
mation. Additional system operations 
will be required to translate Inter Sys- 
tems Mode to each supplier’s Native 
Mode. 





Sil inks contracts 
for six more systems 


Contracts valued at $6.5 million 
will put System Integrators Inc.’s 
System/S5S into five U.S. dailies and a 
foreign wire service. 

Four of the systems are based on 
the Tandem CLX processor. Stan- 
dard-platform and SII’s publishing- 
specific workstations will be used. 

The advertising system order from 
the Des Moines Register, one of SII’s 
13 Gannett customers, includes Inter- 
active Classified Pagination (ICP), an 
Echo pagination workstation and six 
SII Coyote terminals. It will also get 
Complex Zoning and Rating (CZAR) 
software to automate classified ad 
zoning, rating and costing across 
multiple editions and titles. 

Another Gannett paper, the Fort 
Myers (Fla.) News-Press, ordered an 
editorial system and ICP for classified 
pagination. Hardware consists of two 
Echo pagination workstations and 66 
Coyote PCs — systems and add-in 
boards that bring Coyote functional- 
ity to IBM-compatible PCs. 
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SII’s eighth Knight-Ridder installa- 
tion, the St. Paul Pioneer Press, will 
receive an editorial system using 24 
Coyote publishing terminals and 24 
Coyote PCs. 

Advertising at the Tacoma, Wash. 
Morning News Tribune will get a Sys- 
tem/5S for classified pagination using 
two Echo workstations, 30 Coyote 
terminals and 15 Coyote PCs. 

The daily Chicago Law Bulletin’s 
CLX-based System/55 for editorial 
and advertising, with 31 Coyote ter- 
minals, is an upgrade from a 10-year- 
old SII System/22. 

Vereinigte Wirtschaftsdienste 
GmbH, a West German wire service, 
selected a System/55 for editorial, 
using 24 Coyote terminals and 24 
CoyotePCs. 


New England 
weekly group 
adopts Wave4 


New Mass Media Inc., publisher of 
the Advocate newspapers of Connec- 
ticut and Massachusetts, has com- 
bined advertising and editorial pro- 
duction functions into a single, inte- 
grated Wave4 publishing system from 
Bestinfo Inc., in Media, Pa. 

Ad production had used a Compu- 
graphic MCS100 system and 8400 
imagesetter, while editorial relied on 
Bestinfo’s Superpage II. The upgrade 
to Wave4 brought together advertis- 
ing and editorial production in one 
system that handles PostScript files 
across all applications and output 
devices, according to New Mass 
Media associate publisher Gib Fuller- 
ton. The $130,000 system includes 
four Page Wright composition and two 
GalleyWright editing stations. 

To assemble more than 200 pages 
per week, writers using PCs at remote 





locations send files via modem or disc 
directly to the Hatfield, Mass., cen- 
tral production site, where copy is 
checked on GalleyWright terminals 
and final composition and layout are 
performed on PageWright terminals. 
An Apple LaserWriter handles 
proofing, a Varityper VT600 is used 
for text only and ads without half- 
tones, and a Linotronic 200 outputs 
pages with halftones. 


Gannett forms 
advanced 
systems lab 


To study rapidly changing technol- 
ogy, the Newspaper Division of Gan- 
nett Co. Inc. announced the formation 
of an advanced systems laboratory. 

The ASL will coordinate its efforts 
with the Newspaper Advisory Group, 
which consists of representatives 
from Gannett newspapers and corpo- 
rate departments and is chaired by W. 
Curtis Riddle, publisher of the Lafay- 
ette (Ind.) Journal & Courier, and 
vice president of the Gannett Central 
Newspaper Group. 

The Newspaper Division’s techni- 
cal support director for production, 
William Toner, was named ASL 
director. Community Newspapers 
Division president Gary L. Watson 
called Toner a natural for the job, 
noting he had been “our point man in 
dealing with the hardware and soft- 
ware vendors for some time.” 

Toner joined Gannett in 1976 as an 
electrical engineer. He is succeeded 
by Eric Wolferman, who moves up 
from production systems manager to 
director. Before joining the corporate 
staff, Wolferman was executive edi- 
tor of The Reporter, Lansdale, Pa. He 
joined Gannett in 1972 at the New 
Rochelle (N.Y.) Standard Star. 
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By Uldis Grava 


Latvia recently joined neighboring 
Baltic state Lithuania with its own 
declaration of independence, but the 
press may be the first casualty in Lat- 
via’s battle for democracy and self- 
determination. 

The leading daily newspaper of 
Latvia’s capital, Rigas Balss (Voice 
of Riga), was recently shut down and 
two weekly newspapers have been 
told they can no longer publish. 

The weeklies are Atmoda (Awak- 
ening), the newspaper of the leading 
independence movement Latvian 
Popular Front, and Latvijas Jaunatne 
(Latvia’s Youth, formerly published 
as Soviet Youth). 

All publications have been accused 
of anti-Soviet editorial tendencies. 

The shutdown is possible because 
these newspapers, as well as some 40 
other magazines and newspapers, are 
printed at the sole central printing 
plant in Riga, owned by the Com- 
munist Party. The Communist Party 
in Latvia has broken apart into an 
independent Latvian faction and a 
faction loyal to Moscow. The latter 
group has claimed authority over the 
Press Center and ordered the shut- 
downs. 

Kazmirs Dundurs, director of the 
Press Center, is concerned about the 
press censure and the welfare of his 
1,700 employees. 

“The Communist Party invested 25 
million rubles to put up the building 
and buy machinery. In 20 years of 
operations, the Press Center has 
made a profit of 113 million rubles, 
most of which has gone directly to 
Moscow,” said Dundurs. “In a 
sense, we have paid back for the 
investment fourfold. Yet, we are on 
the brink of losing our equipment, 
losing employment for our workers 
and face a possible total news black- 
out.” 

“The arrangement is not atypical,” 
explained Sarmite Eilerte, communi- 
cations director for the Latvian 
Popular Front. “The Soviet Union 
has acted as a true colonial power in 
the Baltic states for the last 50 years. 
Latvia’s population accounts for 





(Grava is vice president/director of 
marketing services at the Newspaper 
Advertising Bureau in New York.) 








0.9% of the population of the Soviet 
Union, yet we produce over 2% of the 
U.S.S.R.’s consumer goods. Most of 
these goods are shipped outside our 
borders.” 

Arvils Aseradens, business man- 
ager for the Popular Front, constantly 
travels throughout the Soviet Union 
and Scandinavia in search of news- 
print for the movement’s newspaper, 
and now has a more serious problem 
on his hands: Is there an alternative 
way to print the movement’s newspa- 
per? 





“We thought that 
glasnost had eliminated 
press censorship,” 
remarked Eilerte. 





“The capacity of presses in other 
Latvian cities is so limited that a four- 
page tabloid is about all that can be 
produced,” Aseradens explained. 
“What is hurting us also is that our 
100,000-circulation Russian edition 
will no longer be available to spread 
ideas of democracy throughout the 
Soviet Union. These editions are so 
highly prized that when they reach 
Moscow and Leningrad they are sold 
in the gray market for two or three 
rubles, although the copy price in 
Riga is only 20 kopecks.” 

“We thought that glasnost had 
eliminated press censorship,” 
remarked Eilerte. “Ideas in our news- 
paper were not prohibited, although 
on occasion state censors would take 
out any references about the military. 
We filled those blank spaces with a 
picture of scissors, but now we are in 
danger of losing all communication.” 

“It is a shame that the press is being 
manipulated for political purposes,” 
Dundurs said. “But if more newspa- 
pers will not be allowed to be pub- 
lished, I will have to reciprocate and 
shut down the printing of Pravda and 
Izvestia as well, which we print for 
the entire Baltic region. Maybe this is 
a centrally planned tactic to create 
unemployment for my 1,700 employ- 
ees, which could lead to unrest in 
order to jeopardize the independence 
movement. I do have enough funds to 
pay my workers for two weeks to 


The struggling press in Latvia 


The Communist Party, which controls the main production plant, has 
accused newspapers of anti-Soviet bias and has stopped printing them 


keep peace, even if they won’t have 
any work.” 

“What a waste,” said Dundurs, 
“to suspend a 2.2-million newspaper 
circulation in a country of only 2.7 
million inhabitants. Maybe some 
Western publisher could step in and 
save the Press Center in a joint ven- 
ture purchase or maybe the new Lat- 
vian government will act before 
everything gets carted. off to Mos- 
cow.” 


Kruger to 
continue NIE 
sponsorship 


Chairman Joseph Kruger II of Kru- | 
ger Inc., has decided to continue his 
company’s support of Newspapers in 
Education programs through the 
Gene H. Kruger Memorial Fund, 
wing to an “overwhelming re- 
sponse” to what was originally a 
once-only sponsorship that contrib- 
uted more than $250,000 and gener- 
ated more than two million papers for 
NIE programs. 

New guidelines for ongoing spon- 
sorship offer “support to all news- 
print customers on anticipated con- 
sumption during 1990 at a rate of $25 
per 100 tons. Anticipated consump- 
tion for each customer will be calcu- 
lated in September and funds will be 
available shortly thereafter.” 

Kruger said that, despite the indus- 
try’s difficult times, it remains “con- 
vinced that NIE programs are our 
assurance of future readers.” 
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Financial reports 
(Continued from page 15) 





year earlier. 

Revenues dipped 1% to $423 million as help-wanted and 
real estate advertising in the New York Times plunged by 
75% in a stalling New York economy. 

Other factors included a 50¢-a-share profit drop from 
the acquisition of McCall’s magazine and an 8¢-a-share 
drop associated with completion of the color printing plant 
in Edison, N.J., and a plant at the Gwinnett (Ga.) Daily 
News. Without those expenses, chairman Arthur Ochs 
Sulzberger said, per-share profits would have declined 5¢. 

Operating profit for the Times, 35 regional newspapers 
and a one-third interest in the International Herald Tri- 
bune fell 55%, to $38.4 million, compared with the first 
quarter of 1989, and revenue fell to $333 million from $343 
million. 

Linage at the Times dropped 11.8% for the quarter, 
compared with a year earlier, while circulation rose 33,000 
to a record 1.1 million daily. Linage at regional papers 
dropped 2.5% in the period, while combined daily circula- 
tion rose 26,000 daily to 880,000. 

With the acquisition last July of McCall’s, the magazine 
group posted an operating loss of $3.8 million for first- 
quarter 1990, compared with a $0.7 million profit a year 
earlier, on revenues that rose from $62- to $79 million. 

Park Communications Inc. 

Park Communications Inc. reported flat profits and 
revenue in the first quarter of 1990 compared with a year 
earlier. 

Net income remained steady at $2.8 million, or 14¢ a 
share. Revenues decreased $0.4 million to $36.1 million. 

The earnings reflect a three-for-two stock split effective 
last September. 

The Ithaca, N.Y.-based company’s properties include 
41 daily, 35 paid non-daily and 60 controlled-circulation 
publications as well as radio and television stations. 

Pulitzer Publishing Co. 

Pulitzer Publishing Co. profits sank 70% in the first 
quarter of 1990. 

It reported net income for the period of $0.9, or 9¢ a 
share, compared with $3 million, or 29¢ a share, in first- 
quarter 1989. 

Lower profits at its flagship St. Louis Post-Dispatch 
were blamed, along with depreciation and amortization 
stemming from its acquisition cf WDSU-TV in New 
Orleans. 

“The Post-Dispatch is confronting the effects of 
expanded competition in a soft economy, as well as diffi- 
cult labor negotiations,” chairman Joseph Pulitzer Jr. said 
in a release April 14, two weeks before Ralph Ingersoll II 
closed his seven-month-old St. Louis Sun. 

Publishing revenues for the period decreased 1.9% on 
soft ad linage as overall revenues increased 1.1%. Full-run 
linage fell 7.2% at the Post-Dispatch and 4.5% at the 
Tucson newspaper agency, where it owns the Arizona 
Daily Star. 

E.W. Scripps Co. 

E.W. Scripps Co. reported profits slid 35% in the first 
quarter of this year from a year earlier. 

Net income was reported at $9.7 million, or 13¢ a share, 
for the quarter, compared with $15.1 million, or 19¢ a 
share, for the period last year, as already soft advertising 
weakened further in the traditionally slow first quarter. 

“Advertising revenues and volume softened seriously 
in March,” said president and chief executive officer 


Lawrence A. Leser. 

Operating income slid 22% to $31.8 million. 

Newspaper revenues slipped 2.3% to $120 million with 
every ad category showing lineage declines for the period. 

Revenues from licensing comic characters fell over $1 
million to $15.9 million for the period, compared with a 
year earlier. 

Operating income from broadcasting rose 6.8% to $10.2 
million as cable television held steady at $4.5 million. 

Based in Cincinnati, Scripps operates 19 dailies, nine 
television and five radio stations, cable systems and syndi- 
cation. 

Times Mirror Co. 


Times Mirror Co. reported first-quarter 1990 profit skid- 
ded 33% compared with a year earlier, primarily on weak 
advertising. 

Quarterly net income was reported at $46 million, or 36¢ 
a Share, from $68.8 million, or 53¢ a share, in first-quarter 
1989. 

Operating profit for the period dropped 27% to $94.2 
million as revenue rose 3.3% to $875.2 million. 

Newspaper operating profits tumbled 38%, to $55.7 
million, on 1.3% lower revenues of $515 million. 

Management cited soft advertising at papers in the 
Northeast and higher circulation and promotion costs at 
the Los Angeles Times. 

Meanwhile it reported overall circulation gains of 4.1% 
daily and 3.2% Sunday for the six months ended March 31, 
compared with a year earlier, with greater increases at the 
Times and Newsday in New York City and on Long 
Island. 

Book and magazine operating profits increased 21%, 
cable was up 5.6%, and broadcast decreased by 14.1%. 
Washington Post Co. 

Net income at the Washington Post Co. dinped 6% and 
per-share profits slipped 2% in first-quarter 1990. 

It reported net income of $39 million, or $3.16 a share, 
for the period, from $41.5 million, or $3.22 a share, a year 
earlier. 

Operating income declined 12% to $58.6 million, and 
revenue was flat at $341.9 million. 

Newspaper revenues remained stable for the quarter, 
despite 6% fewer ad inches at the Washington Post, the 
company reported. 

Revenues at Newsweek fell 5%, with broadcasting down 
8% in the quarter from a year ago. Cable revenue grew 
11% while other operations, including the Kaplan Educa- 
yg Center and Legi-Slate information service, were up 
17%. 

Equity in earnings of affiliates rose to $4.3 million, from 
$1.4 million in first-quarter 1989. Higher earnings at 
Cowles Media Co., where it holds a 28.7% stake, helped 
offset lower earnings at the company’s newsprint affili- 
ates. 

The company said it repurchased over 250,000 of its 
Class B common shares during the period. 





About awards 


Free Enterprise Medal. Roy Park, founder and chairman 
of Park Communications Inc., was awarded the Free 
Enterprise Medal and named Entrepreneur of the Year by 
Shenandoah College and Conservatory. 

Park was recently inducted into the North Carolina 
Journalism Hall of Fame. 

He also accepted the Golden Mike Award from the 
Broadcast Pioneers for WPAT-AM/FM in New York City, 
the flagship radio station of Park Communications. 
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Book reviews 





Trend Tracking: The System to 
Profit from Today’s Trends. Gerald 
Celente with Tom Milton. (New 
York: John Wiley & Sons, 270 pages.) 


Gerald Celente’s very readable and 
fact-packed book has some uncon- 
ventional advice on how to read a 
newspaper. 

Personally, this reviewer feels vin- 
dicated by this book for his own out- 
of-the-ordinary way of reading the 
Sunday papers. Each Sunday this 
reviewer receives three papers. He 
picks the local suburban paper up 
from the lane and goes to town to buy 
the area metropolitan paper and the 
New York Times. 

He glances at the local paper, 
namely to see if a condo is going to be 
built along the road somewhere, and 
then he puts it aside along with the 
Times and the regional metro paper to 
read next week or several months 
later. He relaxes with a cup of coffee 
and reads last week’s Sunday paper, 
or some papers off the stack in the 
dining room, looking for articles to 
file. 

Celente would say the reviewer 
reads with purpose, a main point of 
this new book that emphasizes the 
role of reading newspapers in a way to 
discover the trends going on, and 
moving on to forecasts and then 
implementation. 

The emphasis also is on reading 
articles in many fields. Forget the 
usual front-page fare of the latest dis- 
aster or take-off on a fad. 

Celente believes what lies buried 
inside the paper may be the most 
important and, curiously, he likes the 
Saturday paper. 

“Saturday is actually the best day 
to read a paper,” he claims. “For one 
thing, they put less headline news and 
junk news into the Saturday paper, 
since they’re selling it less on news- 
stand appeal. Also, the government 
releases a lot of important economic 
data on Friday afternoon after the 
markets have closed. They also hold 
back other important information that 
might upset people, releasing it for 
Saturday when not many people read 
the paper.” 

Some may regard USA Today as 
fluff, but there is quite a plug for that 
national paper here. “For our system, 
which makes connections between 
fields, the content and format of USA 
Today is almost ideal. We start the 
day with it.” 

Celente is national director of the 


Socio-Economic Research Institute 
of America, a New York firm which 
deals with “trends analysis, forecast- 
ing, planning and strategy implemen- 
tation.” 

Celente believes that much corpo- 
rate forecasting is off the track — 
based on precise marketing research, 
it fails to pay attention to what is going 
on in other areas. Indeed, he believes 
the world is so interconnected that an 
enlightened decision cannot be made 
without international, as well as inter- 
disciplinary, considerations. 

The book is on the one hand pessi- 
mistic. Global conglomerates are 
taking over everything, including 
media, and governments such as the 
United States are still trying to deal 
with the 1960s. Yet he is optimistic in 
showing that people are smarter than 
both their governments and their tv 
networks. 

He has harsh criticism of media 
which he sees as led around by gov- 
ernments and conglomerates. Televi- 
sion comes in for some of the harshest 
lines. For example, “Relying on tele- 
vision for information is like going toa 
restaurant and not only letting the 
waiter select your meal but also let- 
ting him predigest it.” 

The last part of the book is a “direc- 
tory” of many businesses and pas- 
times and their profit potential based 
on trends, as he and his organization 
see it. “Pawnbrokers” are good busi- 
ness prospects because of the grow- 
ing lower class; also, “midwives,” 
because there is a trend toward 
natural childbirth. 

How about newspapers as a profit 
opportunity? Celente believes that 
“At the low end, the market for news- 
papers is saturated, since most uned- 
ucated people get their news from tv. 
At the high end, there is potential for 
growth, especially for newspapers 
that take a global view. Educated peo- 
ple want information on current 
events in many fields around the 
world.” 


* * * 

The Washington Post Deskbook on 
Style. Second Edition. Compiled and 
edited by Thomas J. Lippman. (New 
York: McGraw-Hill, 243 pages.) 


This stylebook is a brightly pack- 
aged little dictionary of accepted 
usage and spellings and punctuation 
as the Washington Post sees it. There 
are also short overview chapters ona 
variety of topics, including one on 








“The Craft of the Obituary.” 


Some of the material gets a little 
silly as the bland chapter on “The 
Role of the Ombudsman,” which con- 
cludes with the obvious “He [the 
ombudsman] is not God; he is not 
even one of the angels.” 

Some of the logic is screwy, too. 
For instance, the discussion of 
“Moslem, Muslim” notes that the 
“adherents of the religion of 
Islam... prefer to be called 
Muslims,” but adds, “In the United 
States the word Muslim has been 
taken over by the group known as 
Nation of Islam, headed by Louis 
Farrakhan.” Therefore the reporter is 
advised to use Moslem in all refer- 
ences except for “members of the 
Nation of Islam, who are Muslims.” 
Why should the preferred name be 
abandoned in favor of segregation? 
Do Christians lose their name simply 
because there are black Christians? 

— Hiley Ward 


L.A. Times offers 
‘Dugout Derby‘ 


“Dugout Derby,” a contest for 
armchair baseball managers, will be 
launched April 30 by the Los Angeles 
Times. 

Winners will get a Caribbean 
cruise, Hawaii vacations, cash prizes 
and weekend trips. 

The game was offered last year by 
the Times’ Orange County edition 
and is being expanded to include the 
newspaper’s total circulation area. 

To play Dugout Derby, contestants 
select a “team” of 13 active major 
league players — eight fielders, four 
pitchers and one designated hitter. A 
participant’s team scores points 
according to the actual performance 
of the players on the field. Each week 
player points are tallied. Team stand- 


_ings will be calculated and appear in 


ihe Times. 

Contestants can trade players on 
their team up to two times a week. 

The season’s highest-scoring man- 
ager, based on cumulative season 
scores, will receive the grand prize of 
the Caribbean cruise and $7,500 cash. 
The 10th- through 2nd-place winners 
will get cash awards of $1,000 to 
$5,000. 

The top weekly prize is a seven-day 
trip to Hawaii for two, and the 2nd 
through Sth runners-up will receive 
weekend trips to Rancho Mirage, 
Calif. 
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By David Astor 


“Garfield” creator Jim Davis, after 
being a finalist several times during 
the 1980s, has finally won the 
National Cartoonists Society’s 
Reuben Award as “Outstanding Car- 
toonist of the Year.” 

The peer-voted NCS prize — con- 
sidered the Oscar of cartooning — 
was announced May 5 during a cere- 
mony aboard a cruise ship traveling 
between Miami and the Bahamas. 
Davis was not among the 340 Reuben 
weekend attendees, but he was 
reached for comment in Indiana on 
May 9. 

“I’m flattered and honored,” said 
Davis. “It’s great — especially con- 
sidering the other two cartoonists 
who were nominated. I’ve been a big 
fan of Cathy’s for a long time and I 
think ‘Calvin and Hobbes’ is the hot- 
test thing to come along in a very long 
time.” 

Davis — who, at 44, is the same age 
as the NCS — was referring to 
“Cathy” creator Cathy Guisewite 
and the comic by Bill Watterson. 
Both are with Universal Press Syndi- 
cate. 

The “Garfield” creator, whose 12- 
year-old cat strip is distributed to 
about 2,200 newspapers worldwide 
by United Feature Syndicate, added 
that he was “thrilled” to be recog- 
nized by his peers. 

One of those peers — “Beetle 
Bailey’/“Hi and Lois” creator Mort 
Walker of King Features Syndicate — 
opened the envelope May 5 and 
announced the Reuben winner. 

“Tam very happy for Jim Davis,” 
he told the audience. “Jim has been 
nominated for about six years. Of all 
the nights he couldn’t be here.” 

Walker then read a letter Davis had 
written in the event he won. In it, 
Davis thanked his assistants as well as 
various cartoonists who had helped 
and influenced him over the years — 
including the late “Terry and the 
Pirates”/“Steve Canyon” creator 
Milt Caniff, “B.C.”/“The Wizard of 
Id” creator Johnny Hart of Creators 
Syndicate and North America Syndi- 
cate, “Prince Valiant” cartoonist 
John Cullen Murphy of King, “Pea- 











Jim Davis is the Reuben Award winner 


The ‘Garfield’ creator is named ‘Outstanding Cartoonist of the Year’ 
during the National Cartoonists Society’s annual gathering 


Jim Davis 


nuts” creator Charles M. Schulz of 
United, and Walker. 

Walker phoned Davis May 6 to tell 
him about the award. Davis said he 
received the call while taking a break- 
fast break after working since 6 a.m. 
Davis said it was his heavy workload, 
and not dissatisfaction with NCS, that 
made him miss the Reuben weekend. 

Davis said rumors of this dissatis- 
faction circulating the cartoon world 
in recent months were “not true,” but 
added that he was aware of how they 
might have started. 

There was the awkwardness con- 
nected with being nominated so many 






Cathy Guisewite 





times for the Reuben and not winning, 
and Davis also noted that he has com- 
mented to the NCS about what he 
feels is the vagueness of the award. 
Davis said he believes that the 
Reuben needs to be more sharply 
defined as either a lifetime achieve- 
ment award or as an award for the 
best work of the previous year. 

But Davis did emphasize that a 
“great cross section” of cartoonists 
won the Reuben in recent years, and 
that he had no complaints about any 
of the selections. 

Davis also emphasized that he 
loves getting together with his fellow 
cartoonists when he can. 

Five of those fellow cartoonists 
received NCS category awards prior 
to the Reuben announcement. 

Winning the newspaper strips and 
panels division was the aforemen- 
tioned Hart, with the other nominees 
being Davis and Watterson. 

“I wasn’t really expecting this at all 
and I do appreciate it,” said a visibly 
moved Hart as he accepted his 
plaque. 

The winner in the newspaper edito- 
rial and sports cartoons category was 
Universal’s Pat Oliphant, who was 
not in attendance. The other nomi- 
nees were Jim Borgman of the Cincin- 
nati Enquirer and King and Doug 
Marlette of New York Newsday and 
Creators. 

Sergio Aragones of Mad won in the 
magazines and books division, with 
the other nominees being Mort 
Drucker and Arnold Roth. 

Chuck Jones won in the electronic 
media category over Nancy Beiman 
and Bill Melendez, and Roy Doty won 
in the commercial division over Eric 
Gurney and Marty Links. 

“Winners get a plaque and losers 
walk the plank,” joked “The Family 
Circus” creator Bil Keane, who was 
master of ceremonies for the ship- 
board event. 

The King cartoonist also had some 
other humorous comments. “Mort 
Walker had a strange week,” he said 
of the prolific cartoonist. “Here it’s 
Saturday night and he hasn’t started a 
new strip!” 


(Continued on next page) 
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Jury rules against Times Herald in features lawsuit 








(Continued from previous page) ' 


But Keane said “Momma’/‘Miss 
Peach” creator Mell Lazarus of Cre- 
ators might be starting a comic called 
“Bahamarama Momma.” The 
Reuben ceremony was held in the 
ship’s Bahamarama Lounge. 

And given the exotic locale of the 
1990 Reuben gathering, Keane said 
NCS president Lazarus could top it 
only by “having next year’s Reuben 
dinner on the space shuttle.” 

If Cartoonists Profiles editor and 
“Health Capsules” cartoonist Jud 
Hurd of United decided to go into 
space, added Keane, he would be 
“the Hurd that shot around the 
world.” 

When Johnny Hart was young, 
continued Keane, he had his assistant 
Jack Caprio “do his coloring books.” 

And when Jim Borgman was 
young, said Keane, “he was aban- 
doned by wolves and raised by his 
parents — so he became an editorial 
cartoonist.” 

Keane also joked that NCS trea- 
surer Larry Katzman that weekend 
invested all of NCS’s money into the 





The Dallas Times Herald \ost its 
$33-million lawsuit against the Dallas 
Morning News on May 8. 

A Houston jury voted 10-2 that 
antitrust law wasn’t violated when 26 
Universal Press Syndicate features 
were moved from the Times Herald to 
the larger Morning News last year. 
This switch was done as part of a deal 
to develop tv programming based on 
the features, which included 
“Doonesbury,” “The Far Side,” 
“For Better or For Worse,” “Dear 
Abby,” and “Erma Bombeck” (see 
E&P, August 12, etc.). 

A.H. Belo Corporation chairman 
and chief executive officer Robert W. 
Decherd said, “Since the beginning of 
this lengthy legal process, we have 
said that the Times Herald’s claims 
were totally without merit and were 
undertaken solely for competitive 
reasons. We are delighted that the 





Paradise Island casino — “one quar- 
ter at a time.” 


Coverage of the May 4-7 NCS 
gathering will continue in next week's 
E&P. 








jury has heard thé facts and vindi- 
cated our position.” 

But the Times Herald, in a state- 
ment, said it still believed Belo and 
the Morning News “engaged in unfair 
and anticompetitive conduct.” 

The paper added, “We disagree 
that the conduct of our competitor 
was legal or proper in any way. In 
fact, it was wrong in many ways — 
wrong morally, wrong ethically, 
wrong for the profession of journal- 
ism, and wrong for Dallas and its peo- 
ple.” 

Times Herald editor Roy Bode 
said, “It’s a setback, but life is a 
series of those. Our lawyers are look- 
ing into whether or not we might 
appeal. In the meantime, I’m back to 
focusing on the paper.” 

Bode stressed that the Times Her- 
ald “intend(s) to prosper,” but 
added, “We were damaged. There 
are readers we’ ve lost that we’ll never 
get back.” 

Specifically, Bode said the Times 
Herald believes it lost about 10,800 
circulation because of the features 
switch. He did note that the paper has 

(Continued on page 36) 
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America’s turning wholesome. Working on getting fit as a 
fiddle. So there's no better time than right now to firm up your 
readership. And give your revenues some extra muscle. 

Health Watch, our weekly info-graphics, will do that for you. 
No sweat. Health Watch shows—and tells—what people should 
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P.O. Box 190 * San Diego, CA 92112-0190 
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eat to stay healthy. What the newest trends in health care are. 
And what people are doing to stay in fine shape. 

Call toll-free 800-445-4555* for a free sample of the column 
that’s good for every body. It’s a big part of our packages that tie 
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attracted a number of new readers 
with the help of a lottery game. “But 
that’s very expensive,” he stated. 

If the state district court jury’s ver- 
dict stands, continued Bode, “news- 
paper editors all over the country 
should be very cautious about how 
they do business with Universal.” 


One thing that came out of the April 
3-May 8 trial was that Universal 
didn’t tell its creators about all the 
money the syndicate would be 
receiving from Belo for the features 
until after the Times Herald filed suit. 
Cartoonists and columnists tradition- 
ally receive 50% or more of what 
newspapers pay syndicates for fea- 
tures. 


Belo promised to pay Universal 
about $1 million through 1994 for the 
26 features themselves, exclusive and 
first refusal rights to all Universal fea- 
tures, and more. According to a May 
2 AP story by Michael Graczyk, the 
Times Herald had been paying Univer- 
sal about $65,000 a year. 

In related news, the Federal Com- 
munications Commission late last 
month denied the Times Herald’s 
request that the license of WFAA-TV 
in Dallas be revoked. 

WFAA, like the Morning News, is 
owned by Belo. The Times Herald 
last year had charged Belo with cross- 
ownership abuse after its feature and 
tv deal with Universal (see E&P, 
October 21). 

FCC cross-ownership rules 
adopted in 1975 prohibit a company 
from owning both a newspaper and 
broadcast property in the same mar- 
ket, but Belo is allowed to do so under 
a “grandfather” provision. 

In a letter to the Times Herald, 
FCC mass media bureau chief Roy 
Stewart said the paper “has failed to 
establish a prima facie case of cross- 


Commission inquiry.” 

Decherd stated, “We are 
extremely pleased with the FCC’s 
decision. The complaint was com- 
pletely without merit. A.H. Belo Cor- 
poration is very sensitive to the 
responsibilities incumbent on compa- 


a single market, and has never 
engaged in any activity that would 
abuse this privilege.” 

The Times Herald said it regretted 
that the FCC staff “has denied us the 
opportunity to present evidence in 





ownership abuse sufficient to warrant, 


nies with co-owned media facilities in | 


Class-action lawsuit, apology in Schwartzman case 


By David Astor 


Four cartoonists and a columnist 
are initiating a class-action lawsuit 
against Arnold Schwartzman. 

They are charging that the Dayton- 
based attorney/agent “deceived them 
concerning syndication contracts, 
misrepresented them after accepting 
monetary retainers and, in the case of 
one complainant, fraudulently used 
his client’s credit card for his personal 
use” (see E&P, March 10 and 24). 

The suit seeks monetary compen- 
sation as well as “a full investigation 
into Schwartzman’s activities with 
the goal of convincing the appropriate 
authorities to file criminal charges 
including, but not limited to, fraud, 
forgery, embezzlement, misrepresen- 
tation, malfeasance, mail fraud, and 
violations of federal communications 
laws.” 

As of last week, the five plaintiffs 
had also filed separate formal com- 
plaints about Schwartzman with 
Montgomery County, Ohio, prose- 
cuting attorney Lee C. Falke (see 
E&P, May 5). Also planning to file a 
complaint as of May 8 was Larry 
Miller, a 67-year-old retired Holly- 
wood screenwriter who now writes 
the “Miller Light” humor column 
directed at senior citizens. 

The five bringing the class-action 
suit are self-syndicated “Single- 
smith” writer Martha Smith of the 
Providence (R.1.) Journal-Bulletin, 
“The Other Cheek” creator Ted Rall 
of Cullege Press Service, Chris Cassatt 
of the Aspen (Col.) Times, and 
“Mathew!” creators Ian Walker and 
Jochen Oster. They said there are 
about 20 other former Schwartzman 
clients who “have come forward with 
similar accusations.” 

Handling the case is a New York 
law firm recommended by Volunteer 
Lawyers for the Arts, a New York 
City-based advocacy group. 

Schwartzman — whose clients 
have included Tony Auth, Bil Keane, 
Gary Larson, and Mike Peters — was 
also sued two months ago for forgery 
and more by United Feature Syndicate 
and Creators Syndicate (see E&P, 
March 10). Both syndicates settled 
out of court after Schwartzman 


.agony we have endured.” 








our complaint against WFAA-TV and 
the Belo Corporation to the full com- 
mission. We are reserving our right to 
further press for such a 
hearing... .” 

—David Astor 





admitted guilt (see E&P, April 21 and 
May 5). 

“T had been waiting for these indus- 
try giants to step in and put an end to 
this man’s pattern of preying upon 
struggling young talent,” said Smith. 
“I was disappointed when the syndi- 
cates let Schwartzman off with a slap 
on the wrist and, essentially, I feel 
that they dropped the ball. Justice 
was not served and there is nothing to 
prevent [Schwartzman] from con- 
tinuing to operate as he has in the 
past. Our goal is to save others the 
financial, professional, and emotional 


Rall added, “Without exception, 
Schwartzman has been treated 
leniently on the other occasions when 
he has wound up in hot water. There 
are indications that he has engaged in 
similar behavior in the past in which 
clients were harmed — activities that 
date back at least five years and 
include two reported personal bank- 
ruptcy filings. This suit sees to ensure 
that Schwartzman has received his 
last break.” 

And Smith — who accuses 
Schwartzman of running up over 
$5,000 in personal expenses on her 
credit card (see E&P, March 24) — 
concluded, “Unlike the huge syndi- 
cates that sued Schwartzman with 
great fanfare, then settled and crept 
away, we do not intend to leave 
quietly. We’re in this to the end 
because too many people have 
already been hurt and we want to 
make certain that there will be no 
more victims.” 


United senior vice president/edito- 
rial director David Hendin said 
Smith’s syndicate criticism was 
“absolutely inappropriate and mis- 
placed.” 

He stated, “I think that while her 
intentions sound like they are per- 
fectly good she is really misinformed 
about the reality of what a company in 
our situation is able to do. Ina lawsuit 
that our company files against an indi- 
vidual like Mr. Schwartzman, we, 
according to the law, can only address 
the wrongs done to us....I can’t 
file it on behalf of other injured parties 
no matter how sympathetic I might 
be .... Ms. Smith is well aware of 
my personat sympathy as well as our 
company’s feelings on the 
matter... .° 

Hendin noted that United consid- 
ered lodging a criminal complaint 
against Schwartzman in Montgomery 
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County, but decided that a lawsuit in 
federal district court in Dayton was 
more appropriate for charges such as 
trademark and copyright violations. 
Schwartzman, among other things, 
admitted sending his clients docu- 
ments that were purported to be from 
United but were in fact created by the 
attorney/agent. 

“In the case of Martha Smith, she 
believes that money was stolen from 
her,” said Hendin. “In the case of 
United, the issue was the stealing of 
our good name. It’s much easier to 
pursue criminal charges over the 
stealing of one’s money than over the 
stealing of one’s good name.” 

Hendin added that United’s suit 
publicized Schwartzman’s actions, 
which gave local law enforcement 
authorities the opportunity to learn 
about these actions. He also men- 
tioned that United can be contacted if 
the Montgomery County prosecu- 
tor’s office needs information and 
that United has turned over materials 
connected with the case to state and 
local bar associations in Ohio. 

The settlement with Schwartzman 
was a “clear-cut victory” for United, 
continued Hendin, who noted that the 
attorney/agent not only admitted guilt 
but is prevented in the future from 
doing any kind of business with 
United. 

As for no money being involved in 
the final judgment, Hendin said, “To 
me, we were wronged in the millions 
of dollars. But the reality of collecting 
[was not there]. I’m much more inter- 
ested in spending money on develop- 
ing the next great comic or column for 
United than in [pursuing the lawsuit 
and attempting to] garnishee Arnold 
Schwartzman’s wages if he ever goes 
back to work.” 

Creators president Richard S. 
Newcombe said garnisheeing 
Schwartzman’s potential future 
earnings would have probably been 
“hopeless” because the attorney/ 
agent is reported to be heavily in debt. 

Newcombe added that Creators, 
like United, could only sue Schwartz- 
man for “what he did to us.” But he 
emphasized that his syndicate’s suit 
did give some aid to Schwartzman’s 
former clients. 

“We spent thousands of dollars in 
legal fees and the result was that he 
admitted his guilt — which can only 
help Martha Smith, Ted Rall, Ian 
Walker, and the other victims of Mr. 
Schwartzman,” said Newcombe. He 
also noted that Creators, like United, 
informed bar association officials in 
Ohio about the charges against 
Schwartzman. 

The Dayton-based attorney repre- 
senting Schwartzman did not return 
an E&P phone call once again. But 





Schwartzman sent E&P a May 4 apol- 
ogy letter, which is printed along with 
this story. 


Following is the complete text of 
Arnold Schwartzman’s May 4 letter 
to E&P: 


You have published several articles 
concerning the lawsuits brought 
against me by Creators Syndicate and 
by United Feature Syndicate and 
Scripps Howard, and you have 
requested comment from me or my 
attorney. Those lawsuits have now 
been resolved, and | can now honor 
your request for a response. | have no 
objection to your publication of this 
letter. 

After nearly a decade of represent- 
ing creators in achieving what | believe 
were significant milestones which 
worked to even the odds between 
talent and syndicate, | am leaving the 
business under the most painful and 
humiliating personal circumstances. 
This statement is not meant to be a 
justification or rationalization of 
events and circumstances, it is a letter 
of apology. 

Admitting to oneself that a deeply 
rooted emotional problem exists is 
never easy. The acknowledgement that 
well-intentioned, trusting people, 
both clients and friends, have been 
hurt as the problem unraveled only 
makes the anguish more telling. It 
would have been so much easier to 
have dealt openly and honestly with 
those misled. | was unable to do so. 
While my illness may have caused 
embarrassment or misunderstandings 
to some clients and syndicate rep- 
resentatives, it has destroyed me per- 
sonally and professionally. 

Now | am faced with picking up the 
pieces, dealing head-on with my 
problem, and starting over. While this 
public apology is one small step in a 
solitary journey, it does not right the 
wrongs done to those who placed their 
hopes for budding careers in my 
hands. 

More tangibly, | will endeavor to 
make restitution to those adversely 
affected by my illness and will contact 
each personally in this regard. Finally, 
| extend this apology to the entire 
creative community in the hope that | 
have provided you with some under- 
standing of this sad litany of events. 








Breslin controversy 


The Los Angeles Times Syndicate 
was not aware of any client canceling 
Jimmy Breslin’s column as of May 9, 
according to LATS executive editor 
Steve Christensen. 

Breslin was suspended without pay 





for two weeks by New York Newsday 
for making racial slurs about fellow 
staffer Ji-Yeon Yuh, a Korean- 
American reporter (see E&P story on 
Page 10). 

Christensen said LATS would 
resume distributing Breslin’s column 
when it returns to New York News- 
day. 


An audiotex service 


TV Update, the weekly television 
magazine supplement for newspa- 
pers, is offering an audiotex service 
for tv programming information. 

The service, said TV Update gen- 
eral manager Dennis O'Neill, “pro- 
vides tv viewers with the latest televi- 
sion information . . . while allowing 
participating newspapers to generate 
additional income on a pure profit 
basis.” 

TV Update is a sister company to 
United Feature Syndicate and Newspa- 
per Enterprise Association. 


Copley has material 


Two special packages are being 
offered by Copiey News Service. 

One is the “Mother’s/Father’s Day 
Mini,” which includes 13 features 
plus seven photos and sketches. The 
other is called “Careers & Gradua- 
tion,” and includes 20 stories — 10 of 
which have art. 

Copley also has special food fea- 
tures for Memorial Day and the 
Fourth of July. 

Supplemental color art is available 
with all of the above. 


Story on lran-contra 


A two-part Seymour Hersh article 
relating to the Iran-contra affair is 
being offered by the New York Times 
Syndication Sales Corporation. 

NYTSSC said the story, which 
appeared in the April 29 New York 
Times Magazine, maintains that the 
congressional investigation of Iran- 
contra was “so flawed that the full 
extent of the scandal has never been 
made clear.” 


It focuses on drugs 


A “Say No to Drugs” coloring 
book which can be used in various 
ways by newspapers, schools, and 
community organizations is being 
offered. 

For more information, contact Paul 
A. Lewis at Marketing Research Ser- 
vices, 3125 S. Mendenhall, Suite 329, 
Memphis, Tenn. 38115. 
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Letter writer 
cannot be hassled 
by employer 


A police officer who wrote a letter 
to the Long Beach (Calif.) Press-Tele- 
gram complaining of department 
understaffing and slowed response 
time is protected by the First Amemd- 
ment, a judge ruled. 

U.S. District Judge Ronald S.W. 
Lew said Long Beach Police Chief 
Lawrence L. Binkley violated officer 
Greg Roberts’ rights when he repri- 
manded him for the letter to the edi- 
tor. 

Roberts’ letter, according to the 
decision, addressed issues of “great 
public concern” and was not merely a 
personal gripe, thus protecting it from 
censure and reprimand. 

Roberts and another officer 
received written reprimands last year 
after submiting letters critical of the 
police department. 

Two other officers have federal 
suits pending against Binkley for 
reprimands they received after com- 
menting to the media about police 
issues. 

Deputy City Attorney Thomas 
Reeves said city employees who 
receive reprimands from their bosses 
can appeal them to the city manager 
but the officers had not done so. 

A trial is scheduled for this fall to 
determine what, if any, monetary 
compensation Roberts will receive. 


Sunshine absent as 
paper, council met 


A meeting between Bradenton 
(Fla.) Herald executives and Braden- 
ton City Council members to discuss 
a pending newsrack ordinance may 
have violated Florida’s Sunshine 
Law, the paper said. 

Herald publisher Dorothy Ridings, 
who met in April with four council 
members and four newspaper staff- 
ers, said she did not realize that the 
Sunshine Law applied to any gather- 
ings of two or more members of a 
public board to discuss official 
actions. 

“If anyone should have realized it, 
I should have,” Ridings said. “All I 
can do is apologize to the public and 
our colleagues for putting us and them 
in an embarrassing situation.” 

Council members said they thought 
the media had been invited and there 
was no intent to violate the law. 








Last December the council com- 
plied with the Herald’s request to 
delay voting on an ordinance regulat- 
ing newsrack location and appear- 
ance and gave the paper three months 
to come up with alternatives. 

— AP 


N.D. study shows 
people read papers 


A recent study by the UND Bureau 
of Governmental Affairs shows that 
nearly eight out of 10 North Dakotans 
read or looked at a newspaper yester- 
day, and 95% of North Dakotans read 
or looked at a newspaper within the 
past week. 

The study further found that when 
shopping, state residents turn to 
newspapers nine times more often 
than television and 20 times more 
often than radio for product price 
information. 

Grocery store advertising is read by 
more than 78% of all North Dakotans, 
and discount and department store 
advertising is read by 78%. North 
Dakota farmers read over 74% of all 
farm ads placed in their newspapers, 
according to the survey conducted by 
the independent polling organization. 

In addition, when asked which 
medium they find carries the most 
believable advertisements, more than 
54% of North Dakotans said newspa- 
pers, compared with 20% for televi- 
sion and 7% for radio. 

The study of readership and shop- 
ping habits involved telephone inter- 
views with 515 North Dakotans in late 
February. The survey has a 95% con- 
fidence level with a 5% +/- margin of 
error. 


Agencies join 4As 


The following agencies have been 
elected to membership in the Ameri- 
can Association of Advertising Agen- 
cies: Borders, Perrin and Norander 
Inc., Seattle, Wash., Peter Hatt, 
president and CEO; The Criterion 
Group, Atlanta, Ga., William J. 
McGregor, president; Jay Advertis- 
ing Inc., Rochester, N.Y., Ferdinand 
J. Smith, president; Keyes Martin & 
Company, Springfield, N.J., Daniel 
M. Gaby, chairman and CEO; Lotas 
Minard Patton Mclver Inc., New 
York, N.Y., Sally Minard, partner; 
L. Three Advertising & Public Rela- 
tions Inc., New York, N.Y., Joseph 
Lam, president; and David J. West- 
head Company Inc., Pittsburgh, Pa., 
David J. Westhead, president. 





Stauffer net income 
down slightly in ’89 


Stauffer Communications’ 1989 net 
income totaled $5,145,768, or $5.15 a 
share, down 0.6% from the previous 
year, according to a report to share- 
holders. 

Net earnings in 1988 of $5,179,205, 
or $5.18 a share, included a 
$1,493,557 pre-tax gain on the sale of 
the company’s Des Moines radio sta- 
tions. Income from operations in 1988 
was up 20.2% over 1988. 

The company’s 1989 operating 
revenues of $132,612,790 were down 
1.4% from 1988 revenues. The decline 
was attributed to a $7.2 million loss in 
commercial printing sales at the com- 
pany’s Williamsport, Pa., printing 
plant, where newspaper advertising 
supplements are produced for East 
Coast retailers. That revenue loss was 
partly offset by a $5.3-million gain in 
newspaper revenue in 1989. 


Directory for h.s. 
minority workshops 
published by DJNF 


The Dow Jones Newspaper Fund 
has published the National Directory 
of High School Journalism Work- 
shops for Minority Students, which 
lists 56 summer and school-year jour- 
nalism workshops for more than 1,100 
minority high school students. 

The free 12-page booklet is 
intended as a resource guide for stu- 
dents, teachers, guidance counselors, 
parents and professional journalists. 
The directory is slated to be updated 
annually. 

For a copy of the 1990 edition, write 
to: Minority Workshop Directory, 
Dow Jones Newspaper Fund, P.O. 
Box 300, Princeton, N.J. 08543-0300. 


Texas spell champ 
to compete in D.C. 


William Dolan of Keller Middle 
School in Keller ISD retained his title 
as regional spelling champion of the 
Fort Worth (Texas) Star-Telegram 
Championship Spelling Bee and will 
again travel to Washington, D.C., to 
compete in the Scripps Howard 
National Spelling Bee. 

In last year’s national bee, Dolan 
placed 54th out of 222 contestants. 
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By Maury M. Breecher 


Roseanne was lauded while “yup- 
pie journalism,” “careerism,” and 
the journalistic “prize mentality that 
dominates most newspapers” were 
criticized at the “Mass Media Ethics 
in the Information Age” conference 
held on the campus of the University 
of Alabama. 

Surprisingly, the speaker voicing 
the criticism was not one of the 
academicians such as Louisiana State 
University journalism professor and 
newspaper gadfly John Merrill, who 
was “roasted” and lauded during the 
meeting for his many scholarly books 
on journalistic ethics, but instead was 
one of the Fourth Estate’s own: 
David Hawpe, editor of the Pulitzer 
Prize-winning Louisville, Ky., Cou- 
rier-Journal. 

“Careerism and the prize mentality 
dominate most newspapers. The 
ranks of reporters are full of individu- 





solve problems is to solve them incre- 
mentally, but the needs of journalistic 
careerism are serviced by radical rev- 
olutionary solutions: You need to 
solve a problem quickly — within the 
contest year — in order to get it into 
the prize running. 

“Each contest year produces a 
whole new collection of crises about 
which to write in hopes of doing work 
that will merit recognition . . . some 
do deserve the rhetoric of 
crisis . . . many, in my view, unfortu- 
nately, do not.” 

Hawpe cited news coverage of 
Hurricane Hugo by The State, 
Columbia, S.C., as an example of 
well-deserved and excellent crisis 
coverage. 

The result of crisis-inflated lan- 
guage has had an effect on socieiy’s 
perception of public policy, Hawpe 
believes: “There is a barrier through 
which an issue has to move before it 
becomes a legitimate issue in our cul- 





Contest-oriented reporting, Hawpe believes, causes 
“journalism to become dramatic, but 
narrow, ... evocative, yet shallow.” 





als whose prime motivation is success 
in their careers. This success is mea- 
sured by the kind of work that wins 
prizes and allows the prize winner to 
move up the next rung of the success 
ladder,” Hawpe told an audience of 
newspaper professionals and jour- 
nalism/mass communication educa- 
tors. 

“Prize-winning work demands the 
rhetoric of crisis . . . Prize-winning 
work also demands quick results — 
results that come fast enough to mat- 
ter in the contest,” stated Hawpe, 
who has served as a Pulitzer Prize 
juror. 

The downside of the scramble for 
journalistic prizes is that reporters 
and editors often jump on issues too 
quickly and too uncritically, thus too 
often creating an artificial aura of cri- 
sis, Hawpe asserted. 

“The needs of careerist journalism 
are not served by incrementalism. 
Typically, in our culture, the way to 





(Breecher operates Feature Enter- 
prises, Birmingham, Ala.) 








ture. That barrier, in my view, has 
been lowered. It doesn’t take as much 
to send people to the store to stuff 
themselves on oat-bran cereal as it 
might once have taken because we 
have lowered the legitimacy barrier in 
our culture.” 

Contest-oriented reporting, Hawpe 
believes, causes “journal- 
ism to become dramatic, but nar- 
row, .. . evocative, yet shallow.” 

Another consequence of “this 
careerism and prize monkering” is 
that it keeps newsrooms from focus- 
ing On issues important to readers, 
issues such as the popularity of tv 
stars like Roseanne Barr: “She is so 
big. Culturally. The minute she 
showed up on tv, she became the 
most popular show on tv. That means 
something. It says something about 
our culture and about us as a people. 

“Quality journalism focuses on 
what is important . . . on what says 
something. We need to understand 
about ourselves . . . the point is that 
many of our readers are interested in 
celebrities while too many self-con- 





Striving for the prize 


Editor takes journalists to task for being too ‘career-minded’ 


sciously intellectual journalists value 
obscurity. 

“I’m not suggesting we pander to 
the public passion for celebrity. I do 
not wish to produce a daily, home- 
delivered version of the National 
Enquirer . . . Oursis amass medium, 
yet we have far too many reporters 
who despise the masses, or, at the 
very least, disdain mass taste. 

“What I do want are staffers who 
are as interested in understanding 
‘Back to the Future II’ and ‘Lethal 
Weapon II’ as they are of parsing the 
meaning of ‘Pele the Conqueror.’ I 
want journalists as conversant with 
the relative merits of Big Macs and 
Wendy’s Quarterpounders as they 
are in the competing virtues of vintage 
wines. 

“I need editors whose Page One 
choices are not in inverse relationship 
to reader interest in stories. I need 
editors who don’t believe that if 
everybody is talking about it, it can’t 
be a subject for real journalists. 

“Take weather, for example. 
Please take the weather on Page One 
if weather is the number one topic. 
We shouldn’t let yuppies shame us in 
doing less with the weather just 
because it is of lesser weight in their 
scheme of values. 

“I do not mean to suggest a deter- 
minately lowbrow brand of journal- 
ism. I just think we need to redefine 
what is lowbrow. 

“We [the Courier-Journal] do win 
our share of significant distinguished 
journalism. We’ve won a raft of 
prizes. We have continued our win- 
ning traditions since Gannett bought 
us three years ago. But... ex- 
cellence consists of not only doing 
right by the topics yuppies consider 
serious journalism, but also in giving 
serious attention to Roseanne, the 
weather, obits and a long list of other 
things that are important to the people 
who buy our newspapers, or who 
would buy them if they found what 
they wanted in them.” 








New home section 


The Washington (D.C.) Times has 
introduced a new Thursday section 
called “Today’s Home,” designed as 
a practical guide for home furnish- 
ings, decorating and gardening. 
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Libel 


(Continued from page 20) 





He said the verdict should send a 
message to others in media. 

The jury set the price of libel at 
about 1/3 the paper’s net worth of 
about $102 million. 

Sprague and the Inquirer have a 
history. In the 1960s he said he prose- 
cuted and convicted then-reporter 
Harry Karafin for blackmailing sour- 
ces to pay him for “public relations” 
in exchange for suppressing informa- 
tion. In 1973 he prosecuted and con- 
victed then-reporier Greg Walter for 
conducting illegal wiretaps. Walter 
went on to work on the stories the 
paper is being sued over. 

He is also suing the now defunct 
Philadelphia Bulletin for libel. 


Editor Gene Roberts, who was not 
available for comment, earlier told 
the Washington Post that the judge in 
the case, Charles P. Mirarchi Jr. was 
the subject of a series on nepotism in 
1983 that said eight of his family mem- 
bers were on the court payroll. 


Inquirer attorney Michael Levy said, 
‘‘We intend to appeal and we’re 
reasonably confident we'll succeed 
on appeal.” Papers were expected to 
be filed May 11. 

“There was a large amount of evi- 
dence we were not allowed to intro- 
duce,” he said. Also expected to be 
appealed was the introduction of psy- 
chiatric records of Walter, who is 
deceased, showing heavy drinking. 


Levy said Sprague proved no eco- 
nomic loss from the stories and called 
the damages “way out of line.” 


“You're not going to find a more 
clear case of actual malice if you were 
to sit down and write the story,” said 
James Beasley, Sprague’s attorney 
and a prominent libel plantiff’s attor- 
ney. 

He said he beat the Inquirer three 
times in court on the stories, once 
with another client. 


“It’s not a question of defamation. 
Defamation is not the issue. It’s fal- 
sity. Newspapers can impugn anyone 
they want with defamation as long as 
they don’t use false information.” 


As to the damages, he said, “I think 
people underestimate the manner in 
which people respond to outrage.” 


He could not say how many suits he 
had against the Inquirer, which has 
become one of the top investigative 
journalism practitioners, winning 17 
Pulitzers in the last 20 years, but he 
regarded chances as good the award 
would hold up under appeal. 








GATF releases 
training videos 


The Graphic Arts Technical 
Foundation has three new releases in 
its Web Offset Videotape Series that 
cover registration, inking systems 
and dampening systems. 

The entire package is available 
from GATF (412/621-6941) for $2,995 
($1,400 for members); individual 
tapes are also sold. 

The other five videos include an 
introduction to the press, the blanket 
to blanket printing unit, waste con- 
trol, press configurations and roll 
handling and warehousing. GATF 
also offers other materials that com- 
plement the video series. 


Sanction 
(Continued from page 9) 








dent media,’’ Bullen said. ‘‘Nothing’s 
perfect but this is a hell of a good start 
in new directions.”’ 

While unwilling to write a death 
certificate for attempts to win U.N. 
sanction for government press con- 
trols, Bullen said the resolution indi- 
cates the world information order is 
“on the shelf, and I hope it stays 
there.” But he said governments 
seeking to control the press “want 
nothing but good news and I don’t 
think they going to give this up eas- 
ily.” 

The United States government 
joined the concensus approval of the 
resolution. 

“We are heartened and inspired by 
a nearly universal call for a free press 
and freedom of speech,” U.S. rep- 
resentative Philip W. Arnold said ina 
three-page statement. “The doctrine 
that news and information can benefit 
a nation, a government ora people if it 
is bent to that purpose — that doc- 
trine has been revealed as specious.” 

He said the United States retained 
“reservations” about the new world 
information order and would oppose 
“the establishment of any order 
which could be interpreted to justify 
restrictions, limitations or controls on 
the free activities of journalists, the 
free flow of information, or the free- 
dom to hold and express opinions.” 

The proposal dates to the 1970s, 
when communist and developing 
nations sought to counteract Western 
supremacy in news and information 
and to make international policy 
reflect their views of the press as a 
tool of the state. Much of the 1980s 
was spent by Western nations and 
journalism groups wrangling over 
restrictive interpretations of the 
NWICO. 








Teamsters 
(Continued from page 18) 





passed unanimously by the delegates 
to the annual convention of the Team- 
sters Newspaper Drivers Division, 
which represents 25,000 newspaper 
workers across North America. 

The resolution was adopted by 
Teamster delegates after reports to 
the convention by two union leaders 
who represent workers at the Daily 
News — Mike Alvino, president of 
the independent Newspaper Mail 
Delivery’s Union, and Jack Kennedy, 
president of the pressmen’s union, 
which is affiliated with the Graphic 
Communications International 
Union. 


Crash 


(Continued from page 11) 








the incident began shortly before 1 
p.m. when Germano attempted to 
cash a check for $1,012.61 at a Buffalo 
bank. 

“When they wouldn’t cash it,” 
managing editor Spencer said, “he 
said he was going to blow up the 
place. Finally, he got $100 on a credit 
card and tried again and began yelling 
again.” 

Bank tellers notified police as Ger- 
mano drove away in his pickup truck, 
allegedly running a stop sign along the 
way. 

Germano led police down a con- 
struction lane of the Niagara Thru- 
way, reportedly just missing startled 
highway workers. 

Finally he was stopped but, when 
police approached, Germano refused 
to open his door or windows and sped 
off again. 

That put Germano on his collision 
course with the News building, which 
is right off that area of the Thruway. 

He crashed the truck into a revolv- 
ing door, denting the frame and 
breaking glass, and ran through the 
News lobby to the third-floor news- 
room, where he was finally grabbed 
by police and building security 
guards. 

Germano was charged with reck- 
less endangerment; criminal mis- 
chief; a marijuana violation for the 
small amount of the drug police said 
they found; and several traffic. viola- 
tions. 

News managing editor Spencer 
said the incident was strange, but not 
terribly significant. 

“If it hadn’t happened at the news- 
paper,” he said, “it’d be worth three 
grafs.” 
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Shop talk 


(Continued from page 52) 





ago, a major factor was the long, bit- 
ter and divisive debate over a pro- 
posed New World Communications 
and Information Order. 

However, it seems impossible to 
me that Mr. Bolton was reading the 
same document now as I was, judging 
from his negative, rote comments. A 
commitment by UNESCO to the 
“free flow of information” is con- 
tained 23 times in the document. I 
mean, how often do you have to say 
it? There are a dozen references to 
assisting the private media — a long- 
standing complaint by the U.S. 
previously — and numerous refer- 
ences of support for free practices 
within countries. 

Leonard Sussman, who probably 
knows the NWICO issue better than 
any person in the U.S., has said this 
UNESCO communications plan is 
“the best ...ever produced by 
UNESCO.” 

At the time the plan was approved 
last November, after delicate negotia- 
tions conducted personally by Direc- 
tor-General Mayor, words of praise 
and support for it came from rep- 
resentatives of the whole political 
spectrum — the European Commu- 
nity, the Group of 77, and the Interna- 
tional Federation of Journalists (IFJ), 
which represents all the journalists of 
the West. 

Since the events of last November, 
other events have happened which 
have to be taken into consideration if 
you are assessing UNESCO. 

In late February, for instance, at 
the specific request of the World 
Press Freedom Committee, 
UNESCO organized a meeting of 
newly independent Eastern European 
media leaders and representatives of 
their Western counterparts at 
UNESCO headquarters in Paris. The 
purpose of the meeting expressly was 
to see what could be done to help 
these Eastern journalists cope with 
unprecedented problems: How do 
you handle advertising? How do you 
promote circulation? Where do we 
get new technology to replace obso- 
lete equipment? 

Out of the meeting, which Mr. 
Mayor presided over personally, 
offers came from the West to train 
Eastern journalists to send advisers, 
to search for equipment which could 
be used. A new center to promote free 
media was created, to be located in 
Warsaw, and UNESCO kicked in the 
first $20,000 toward the $150,000 
needed to establish the center’s oper- 
ations. The IFJ followed with 








$10,000, and others said they would 
go back and seek contributions from 
their headquarters. 

As a follow-up to this meeting, a 
delegation from UNESCO and World 
Press Freedom Committee will soon 
leave for Warsaw for an on-the-spot 
survey trip. 

I think the situation, in point of 
Eastern European media, is a direct 
challenge, a great opportunity for 
Western media to be led by the U.S. It 
is a chance for the American press, 
too, to prove that it does not — as so 
many foreign critics claim — walk in 
lockstep with the U.S. government. 

As far as the Bolton report is con- 
cerned, it is just as the French have 
always expressed it: “The more 
things change, the more they stay the 
same.” ‘ 

So, as far as that aspect is con- 
cerned, I can only respond: Pardon 
me, gang, but this is where I came in. 

In regard to the U.S. media, I do 
hope that a truly new and hard look 
will reveal genuine change and that a 
golden opportunity, working in coop- 
eration with a reinvigorated 
UNESCO, will be seized. 





Plan 


(Continued from page 19) 





ton R. Cook told the company’s 
annual meeting. 

Cook said details of the plan will be 
mailed with dividend checks in June. 
The plan will be administered by First 
Chicago Investment Fund of New 
York, Cook said. 

In other business, the board of 
directors authorized repurchase of as 
many as two million additional shares 
of common stock. 


Since early 1986, the company has 


bought back about 17 million shares. : 


Cook also announced the Tribune 
Co. ESOP now has participation by 
8,000 employees. 


“Three-fourths of the U.S. work: 


force now have shares in your com- 
pany,” he said. 


ANA promotes two 


Monica Madariaga, former vice 
president of professional develop- 
ment, has been promoted to senior 
vice president of professional devel- 
opment at the Association of National 
Advertisers. 

In addition, Renee E. Paley, previ- 
ously vice president of communica- 
tions, has been named ANA senior 
vice president of communications. 








Legal 


(Continued from page 27) 





guilt or innocence “is an easy stan- 
dard to overcome,” said Opotowsky, 
who is senior managing editor of the 
Press-Enterprise in Riverside. 

“The only victory for the press and 
public is that the court upheld the 
letter of the shield law, not limiting it 
to just confidential unpublished infor- 
mation,” he said. 

The coalition’s executive director, 
attorney Terry Francke, agreed that 
the ruling “provides less than com- 
plete exemption under the shield 
law,” but he viewed it as “primarily 
favorable to the press.” 

The ruling “makes sense,” in 
balancing the rights of the press with 
those of the defendant, Los Angeles 
Deputy Public Defender Albert J. 
Menaster told the Times. “Where the 
evidence is not important to the out- 
come of the case, the shield will pro- 
tect reporters. Where the evidence is 
important, the shield will give way.” 





Inspections 


(Continued from page 28) 





nally, he said that in addition to ink 
recycling, the company is studying 
new photo processing equipment to 
recycle most material, leaving little 
residue for disposal. 

Additionally, Hodgkinson said all 
drains are filtered, no solvents are 
permitted near sinks, waste minimi- 
zation is a priority, stocks of old, 
excess chemicals were eliminated, 
and environmental concern is empha- 
sized among personnel — although 
not merely as workplace policy but as 
a social issue with implications for 
employees’ children and grandchil- 
dren. 


ANA takes exception 
to anti-smoking ads 


The Association of National 
Advertisers has likened California’s 
anti-tobacco advertising campaign to 
a “trial by advertising.” 

In testimony before the U.S. House 
Subcommittee on Transportation and 
Hazardous Materials, ANA president 
DeWitt Helm said ads in the $28.6- 
million campaign were character 
assaults on tobacco manufacturers. 

ANA charged that a television 
commerical in the campaign “clearly 
degrades and stigmatizes tobacco 
manufacturers as cynical, corporate 
killers.” 
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Classified Advertising 


BENEFIT FROM OUR VAST 
NEWSPAPER AUDIENCE 





FEATURES 
AVAILABLE 


ANNOUNCEMENTS 





COMIC STRIPS 


WEEKLY COMICS PACKAGE contains 2 
features. One is a strip THE GOLDEN 
DAZE starring a retired couple making 
humorous social comments on today’s 
—— (possibly for your Senior 
age?). And a panel called MUMS THE 
WORD with a different captioniess e28 
cartoon for each week of the year. 6 
strips & 60 panels in this package. 
Recent subscribers are Sarasota Sun 
and Valley Star in Canyon Lake, CA. See 
my profile in syndicate section of E&P’s 
4-21 issue. To inspect package call 
(906) 482-6234. Dan Rosandich 
GREAT LAKES FEATURES, Box 410, 
Chassell, MI 49916. 


(214) 340-2266 





HUMOR 





IN A NUTSHELL. Give your readers a 
— laugh and keep them coming back 

or more. Award-winning, 700 word 
weekly column has fans coast to coast. 
Free samples. Barbara Naness, 119 
Washington Ave., Staten Island, NY 
10314, (718) 698-6979. 





PUZZLES 


PUZZLE FEATURES SYNDICATE 
Daily and Sunday Crossword Puzzles 

24515 California Ave. #12, Hemet, 

CA 92343 Phone (714) 926-4843. 








ANNOUNCEMENTS 








BUSINESS OPPORTUNITIES 


Advertising, exclusive dealership. Net 
4 50K yearly. No inventory, mini- 
mum overhead. We train and consult. 
1- (800) 330-0808. 


INVESTORS — PARTNERS sought for 
eastern Pennsylvania community week- 
ly, near city, prime market. Estab- 
lished, growing. 25,000 circulation. 
Reply to Box 4 61, Editor & Publisher. 


NEWSPAPER APPRAISERS 


C. BERKY & ASSOCIATES, INC. 
Consultants @ Appraisals @ Sales 
Vast Network of Contacts 
900 N. Federa! Hwy. - Suite 160 
Boca Raton, FL 33432 
(407) 368-4352 


COMPREHENSIVE APPRAISALS 
rendered in confidence with care for 
accuracy and detail. Established 
reasonable prices. James W. Hail, Jr., 

Jim Hall Media Services 
PO Box 1088, Troy, AL 36081 
(205) 566-7198 
FAX (205) 566-0170 


NEWSPAPER APPRAISALS for estate 
planning, tax, partnership, loan, depre- 
ciation, insurance, corporate and 

ersonal worth. Sensible fees. 

rochure. Bolitho-Sterling Newspaper 
Service, Robert N. Bolitho, (816) 
932- 5310, or James C. Sterling, (816) 
932- 5345, 4500 Main, Suite 900, 
Kansas City, MO 64111. 

















Invest in Your Future. 
Subscribe to E&P Today 
Call (212) 675-4380 
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NEWSPAPER BROKERS 


“Ist in RESULTS” 
JIM WEBSTER & ASSOCIATES 
newspaper sales & acquisitions 
11325 E. Pagasus, — - 150 
Dalias, exas 7523 
(214) 669- 1469 


“300 sold since 1959” 
W.B. GRIMES & CO. 


rry Grimes 

PO Box 442, Clarksburg, MD 
(301) 507-6047 

Dick Smith-Southern 

(601) 627-7906 

Power Search Inc. 

(609) 751-4141 


Above Average 
PERFORMANCE 
SYD S. GOULD & COMPANY 
2111 Thomas Drive 
Panama City, FL 32407 
(904) 234-1117 


BARRY FRENCH, Ashliawn Road, 
Assonet, MA 02702. (508) 644-5772 
Appraisals-Consulting-Brokerage 


BILL MATTHEW COMPANY conducts 
professional, confidential negotiations 
for sale and purchase of highest quality 
daily and weekly newspapers in the 
country. Before you consider sale or 
ome of a property, you should call 
(813) 733-8053 raat: sy 
(813) 446-0871 nights: 
or write Box 3364, Clearwater Beach, 
FL 34630. No obligation of course. 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over 600 iNewspapei S2les 
ROBERT N. BOLITHO 
(816) 932-5310 
JAMES C. STERLING 
(816) 932-5345 
4500 Main, Suite 900 
Kansas City, MO 64111 


BRUCE WRIGHT, Media Consultant 
ae Sales - a" 
8937 Laguna Plac: 
Elk Grove, CA 9 758 (016)684- 3987 























Buyers or sellers. Call Dick Briggs. 
(803) 457-3846. No obligation. 
Sales @ —. @ Consultin 

RICHARD BRIGGS & ASSOCIATES 
Box 579, Landrum, SC 29356 


C. PETER JORGENSEN 
Media Consultants & Associates 
Representing newspapers in New 
England and the Northeast. Brokers, 
Appraisers, Consultants. Call for 
brochure. (617) 643-1863, 4 Water 
St., Arlington, MA 02174. 








NEWSPAPER BROKERS 


NEWSPAPER BROKERS 





DEAN WAITE 
Riverside Management Group 
newspapers-shoppers-electronic media 
4050 Columns Drive, Marietta, GA 
(404) 953-0199 


Fournier Media Service Inc. 
eae Tg eee 
John L. Fournier Jr. 

PO Box 5789, Bend, OR 97708 
Office (509) 786-4470 


FREE NEWSPAPER e — 
Brokerage - Appraisa 
John T. Cribb (406) 266- 4223 
CRIBB MEDIA SERVICE 
Box 1220, Townsend, MT 59644 
Quality of life is why we live 
in a small Montana town. 
We lead the nation 
in free paper sales. 








R.C. CRISLER & CO., INC. 

38 years in communications sales 
Confidential and professional service. 
Brokerage @ Consultation @ Appraisal 

Debt & Equity Placement 
GLORIA BUSHELMAN 
600 Vine Street, Suite 2710 
Cincinnati, Ohio 45202 
(513) 381-7775 


RICKENBACHER MEDIA SERVICE 
Many years solid experience selling 
daily and weekly newspapers. Contact 
Rickenbacher Media at PO Box 
792001, Dallas, TX 75379. Or phone 
(214) 380-9578. 


Whitesmith Publication Services 


Rod Whitesmith, (206) 892-7196 
Box 4487, Vancouver, WA 98662 


NEWSPAPER CONSULTANTS 














JAMES MARTIN & ASSOCIATES 
Suite 1000, 65 E. State Street 
Columbus, OH 43215 (614) 889-9747 





JAMES W. HALL, JR. 
Newspaper 
Sales, Appraisals, Consultations 
Jim Hall Media Services 
410 Elm St 


FAX (205) 566-0170 





KARL WRAY, Newspaper Broker 
2420 South Ola Vista 
San Clemente, CA 92672 
(714) 492-5241 





MEL HODELL, Newspaper Broker, 
PO Box 2277, Montclair, CA 91763 
(714) 626-6440 





MEDIAAMERICA BROKERS 
Straight talk. Hard work. Results. 
Lenox Towers, Suite 1000 
3390 Peachtree Rd. NE 
Atlanta, GA 30326 
(404) 364-6554 
FAX (404) 233-2318 
TWX 9102402390 





Michael D. Lindsey 
Media Consultants, Inc. 


PO Box 650 
Sarato a. pa 82331 (307) 326-8177 


465 S. Oleander Dr. 
Chandler, AZ 85248 (602) 899-3698 





PHILLIPS MEDIA SERVICES 
Newspa' Nou Brokers—Consultants 
215 — i. Non 101 


RUPERT PHILLIPS (S04) 837- 4040 





ATTENTION ADVERTISERS 


Please note this when submitting 
ad copy for the June 2nd issue. 


E & P’s offices will be closed on: 


Monday, May 28, 1990 
Memorial Day 





ADD $30,000 TO $50,000 NEW 
REVENUE. Strategies for growth, fight- 
ing competition, increasing sales. 
PAUL LEWIS — 795-6428. 





WEST 
NEWSPAPER CONSULTANTS INC. 


Specializing in revenue producing 
consultation and training, with over 35 
years experience, for small dailies and 
non-dailies. Available by the day, week, 
or month. 


Moody C. Hamrick 
(501) 982-5682 


PUBLISHERS RESOURCE 
Complete equipment broker. Compos- 
ing, Camera, Press, Mailroom, Techni- 
ca ’and operational services. Large dail- 
ies and weeklies. Representing 
Publishers for 30 years nation wide. 
(602) 776-8405. 


__NEWSPAPERS FOR SALE _ 


$25,000 down for $100,000- — 
small-town computerized weekl 
Zone 9. Retiree/tourist area. Box 4 37. 
Editor & Publisher. 


A Kansas county seat weekly, 3,400 
paid. $200,000 — $50, 00 ‘cash 
flow. $225,000 pric 

Webster & Jesedaten (214) 340-2266. 














Arkansas weekly, Foo 000 $100,000, 
tourist area. Price $100,000 
Webster & Associates (214) 340-2266. 





Arkansas weeklies doing $1,000,000 
gross. 1.25 million includes real estate 
and plant. 

Webster & Associates (214) 340-2266. 





A Tennessee weekly - 600,000 gross, 
excellent growth market. $800,000, 
some terms. 

Webster & Associates (214) 340-2266. 





A Texas Cash Cow! Shopper doing 
$1,000,000 gross. Excellent opera- 
tion. Excellent future. 1.1 million 
includes real estate. 

Webster & Associates 
(214) 340-2266. 


A Texas weekly, $160,000 Gross sales 
‘with excellent cash flow, Recreational 


area. 
Webster & Associates (214) 340-2266. 
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ANNOUNCEMENTS 


ANNOUNCEMENTS 


INDUSTRY SERVICES 


INDUSTRY SERVICES 





NEWSPAPERS FOR SALE 


NEWSPAPERS FOR SALE 


CIRCULATION SERVICES 


COLOR SEPARATIONS 





ALABAMA: Weekly. Needs hands-on 
owner. Gross, $110,000. Sales price, 
$115,000. Terms: $13,500 down, 
balance 7 years, 9%. 


KENTUCKY: Three weeklies in close 
proximity offer unique sales, circula- 
tion, and management opportunities. 
Four-unit press included. $448,000 
= Price $550,000. Attractive 
erms. 


NORTH CAROLINA: Weekly. Coastal 
area. Needs sales-oriented on-site 
owner to tap market potential. Circ., 
5,500 paid. Gross, $120,000. Sales 
exon $120,000. $50,000 down, 7-yr. 
erms. 


SOUTH CAROLINA: Group of two week- 
lies, one monthly. Includes 3-unit Goss 
Community press. Gross, $289,000. 
Sales price, $250,000. $75,000 
down, 15-yr. terms. Severe health prob- 
lem forces sale. 


TEXAS: Two weeklies, plus monthly 
business tab, plus seasonal shopper. 
Southern Texas. Beautiful resort area. 
Lots of growth. Solid foundation. Gross, 
$236,000. Sales price, $275,000. 
50% down, 15-yr. terms. 


MEDIAAMERICA BROKERS 
Lenox Towers, Suite 1000 
3390 Peachtree Rd. NE 
Atlanta, GA 30326, (404) 364-6554 
Lon W. Williams 





A Zone 5 suburban market newspaper 
grossing $1,100,000. Excellent demo- 
graphics. Price $1 million. 

Webster & Associates (214) 340-2266. 


First $300,000 takes tabloid for 
seniors currently published in 8 region- 
al editions. Everyone says its a gold 
mine, but I’m tired. Advertising whiz 
would make it sing. Price includes 
desktop equipment, outdoor racks, 
ge adda sessions. (614) 
761-3808. 


FLORIDA KEYS excellent free weekly. 
Fast growing market with expansion 
opportunities. Superior news product. 
Highly computerized technology. 
Talented news executive stays or goes. 
1990 sales estimated at $450,000 or 
better. Needs strong advertising sales 
leadership. Currently profitable on 
monthly basis. Price $500,000 range 
for cash of acceptable terms with your 
financing. Don’t wait. Contact Richard 
L. Hare, President, Hare Associates, 
Inc., 62 Black Walnut Drive, Rochester, 
NY 14615. 











TEXAS LIST available. $10,000 to 
$300,000 down, most publisher 
financed. Bill Berger, ATN, 1801 
Exposition, Austin, TX 78703. (512) 
476-3950 





For sale: Oregon weekly near Portland. 
$50,000 down. Call Frank Crow (503) 
769-6338 or 769-4464. 





Kentucky Weekly founded 1867, 2,450 
paid, legal status, plus 2 year old 4,000 
TMC-2 county product. Printing 
contract in place. No in-market compet- 
ition. Immediate sale needed. Dark- 
room equipped, Macintosh production. 
1989 Gross $269,000 - Price 
$225,000 Cash. Contact: Hank Bond, 
Box 272, Carlisle, KY 40311 or call 
(606) 289-2464 or (606) 289-7910, 
after 6 PM. No brokers please. 





Small daily, choice location, unques- 
tionably great potential. Projected 
1990 gross under $1 million. Current 
owners would like to retain some equity 
and role, but total sale also possible if 
offer attractive enough. Box 4663, 
Editor & Publisher. 





OREGON -- Two weekly newspapers 
with press -- grossing $1.4. Growth area 
and priced at $1.8 million. 


UTAH -- Weekly group grossing 
$500,000, priced at $600,000, terms. 


MOUNTAIN STATES DAILY -- gross 
$750,000, priced at $1.2 million. 


SK! AREA WEEKLY -- Only a few of 
these left. Write for details. 


NEW MEXICO -- Weekly grossing 
$130,000, priced at $100,000 with 
terms. Good cash flow. 
MOM AND POPS -- several good papers 
in Colorado, Utah, Arizona, New Mexico 
and Idaho. 

—— D. LINDSEY 


Ox 
Saratoga, WY 82331 





Two profitable weekly newspapers in 

rapidly growing area on Florida’s west 

coast. Well established, 8 years, steady 

growth, unlimited potential. $625,000 
ross sales. Box 4427, Editor & 
ublisher. 


WESTERN OREGON 
Different idea, but real nice, 2 soft 
news community monthlies. $137K 
gross. $85K price. $25,000 down. 

NORTH CENTRAL IDAHO 
Great hunting, fishing, outdoors area. 
Super opportunity for couple. $40,000 
down, terms on balance. 

SOUTHWEST IDAHO 
Non-competitive weekly with Mac 
equipment. $20K cash & assume debt. 

Whitesmith Publication Services 
Rod Whitesmith, (206) 892-7196 
Box 4487, Vancouver, WA 98662 





A newspaper deserves 
THE BEST 
Telephone Sales & Door Crew Company 


in the 
UNITED STATES. 
We are that 
COMPANY! 
LEVIS NATIONAL, INC. 
(201) 263-1500 


Award-winning circulation expert can 
solve your problems. Telemarket, carri- 
er promotions, TMC, Distribution, 
budget. 20 years experience. Available 
Zone 5 and 7. Bob (715) 854-3232. 











Do you need a divorce? Of course you do | 
- postal rates are going up again! 
Sever your costly marriage to mail deliv- | 
ery and take the sensible route. Cut | 
expenses by converting to carrier home | 
delivery today. You can’t afford not to! | 
Contact Van Dozier evenings and | 
weekends. (205) 821-8373. Specializ- | 
ing in circulation promotion and 
distribution. 


J. BLENKARN HOLDINGS 
Canada’s foremost authority in 
circulation telemarketing 
is now available in the U.S.A. 
Jeff Blenkarn (514) 227-6478. 


KEVIN S. PAPPERT 
(313) 673-9533 


“NO!” 
Your newspaper is not too small, nor too 
big to engage a national telemarketing 
firm to supply you with a steady source 
of new start orders at the pace you want! 
ASK US, a Ag RESPONSE 


BE, 
“YES! WE CAN!” 


(216) 434-4466 
PRO STARTS 














NEWSPAPERS WANTED 





Considering selling your newspaper and 
have a circulation of over 4,000? Write 
Box 3755, Editor & Publisher. We are a 
small community newspaper group that 
believes in local autonomy. 


PUBLICATIONS FOR SALE 


FLORIDA FREE MONTHLY speciality 
publication. 10 years old. Excellent 
cash flow. Gross $300,000 plus. Great 
potential. Owner retiring. Will train 
buyer. $250,0CO with terms. Box 
4636, Editor & Publisher. 








Get Handbook on How to Use the Free- | 


dom of Information Act. $4.50 ea; 
$90/25. Send check: Dir. Public 
Affairs, Church of Scientology, Western 
U.S., 1404 N. Catalina, LA 90027. 


___PUBLICATIONS WANTED _ 


Independent financially qualified fami- 
ly man seeks profitable weekly or semi- 
weekly, preferably county seat, in 
southwest. Minimum annual sales 
$200,000 - up to $700,000. Princi- 
pals only. Write PO Box 796575, 
Dallas, Texas 75379. Confidentiality 
protected. 


INDUSTRY 
SERVICES 


CIRCULATION SERVICES 


Acclaimed Automated Affordable 
CIRCULATION DEVELOPMENT INC. 
The Telemarketing Leader. 

For brochure and information 
call 1-(800) 247-2338. 
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Telemarketing & 
Foot Canvassing 
Specialists 


PRIPE SALES 


30 years in business 
Nationwide 
(718) 698-0591 
Peter Priolo, Pres. 

















THE 
PHONE 
ROOM INC 


Da STARTS 





VER-A-FAST CORPORATION 
1-800-327-8463 








Read 
E&P 
weekly, 
for 
latest 
newspaper 
news. 


Color 
your 
newspaper 


Superior quality 
color separations 
for newspapers 
at a special low price. 


separations up to 4 col. x 12 in. 


turnaround available 
Laser generated color seps. 
Electronic image retouching. 
Complete p 
and composite film. System 
time and price information 
available upon request. 
800-228-3483 
800-422-1164 /pa 
717-784-2121 
717-784-9226 fax 
Please ask for Dick Kashner 
+ PRESS-ENTERPRISE 
COLOR DIVISION 
Bloomsburg, PA 17815 














PRESSROOM SERVICES 


Cee 
DO YOU NEED EXPERT ADVICE ON 
YOUR ELECTRICAL DRIVE SYSTEM? 
Masthead can help. Masthead also 
provides dampening systems, parallel 
drives, horsepower upgrades and 
modernization. 

MASTHEAD INTERNATIONAL 
1(800) 545-6908 1(505) 842-1357 
24-Hour Line PO Box 1952 
Albuquerque, NM 87103 





SALES SERVICES 
_ THE AD SELLER 

Immediately increase ad revenue by 1 
page per sales person per month. 
GUARANTEED. 7 part ad sales prog- 
ram: Reader research, sales plan, prom- 
otion materials, sales training, 30 day 
sales follow through, advertising semi- 
nar, strategic planning. From $4,950. 
Pulse Research (503) 227-4660. 


EQUIPMENT 
& SUPPLIES 


CAMERA & DARKROOM 
3M DEADLINER/PYROFAX FILM 
RECYCLING 








J.G. SERVICES 
6770 NORTHWEST DAFFODIL LANE 
PORT ST. LUCIE, FL 34983 
(407) 879-9119 





SQuUeeze Lenses. 
Process camera-lens specialists. 
Optimize, align, focus, calibrate. 
H. Carlbom CKOptical 213/372-0372. 


COMPUTER SOFTWARE 


— 
DISPLAY/390 - Ad scheduling, account 
and contract management, sales 
analysis, billing and accounts receiv- 
able - all in one software package. IBM 
and Macintosh. Nancy Jacobsen (415) 
488-9279. 
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EQUIPMENT & SUPPLIES 


EQUIPMENT & SUPPLIES 


EQUIPMENT & SUPPLIES 





COMPUTER UPGRADES 


PRESSES 


PRESSES 


PRESSES 





Cybergraphic front end system with two 
340 megabyte drives and two remov- 
able 80 megabyte drives. Seventeen 
terminals. Also, two 8400 photosetters. 
The Observer, PO Box 10, New Smyrna 
Beach, FL 32170. (904) 427-1000. 


MAILROOM 


1-(315) 336-3100 is the number to 
call for spare parts for your Nolan and 
Cutler-Hammer mailroom equipment. 
NOLAN PRODUCTS, Rome, NY (315) 
336-3100, FAX (315) 336-3177. 


FIRST OFFERING of 3 Muller Martini 
inserters: 4 into 1, model 227E, 1974; 
4 into 1, model 227E, 1979; and 5 into 
2: model 227 available now. 

INLAND (913) 492-9050. 


GOOD RECONDITIONED Cheshire and 
Kirk-Rudy labeling machines with 
single and multiwide label heads and 
quarter folders. Call Scott or Jim at 
(800) 527-1668 or (214) 869-2844. 


MAILROOM 

We have all types of belt and wire 
stream conveyors 

Spare parts for stream conveyors 

D.C. & A.C. drive conversions 

Roller top conveyors, all sizes 

Belt conveyors, all sizes 

Bottom wrappers & pacers 

257 Sta-Hi stackers 

Baldwin Count-O-Veyors -104, 105, 
106, 108 

















Signode tying machines 

Conveyor wire 

Wire pliers 

Mueller-Martini inserter, 227 3 into 1 

— labeling machine & 1/4 
‘older 


Northeast Industries, Inc. 
(213) 256-4791 FAX (213) 256-7607 


Reconditioned model 720 fold, wrap, 
and tie machine. Operating up to 6,000 
papers per hour. New machine warran- 





Stepper Inc. 
(913) 782-2580 





NEWSPRINT FOR SALE 


28-30 LB NEWSPRINT ROLLS all sizes 
BEHRENS International 
485 E. 17th St., Suite 400 
Costa Mesa, CA 92627-3265 
Telephone: (714) 646-5565 





LOW COST 1RUCKING 


We are the sales agent for 30 reliable, 
well financed motor carriers who 
provide LOW BACKHAUL RATES on 
these truckload shipments that origi- 
nate in Eastern Canada or Eastern USA 
and which are destined to any of the 48 
states and Mexico. 


Save hundreds of dollars on each truck- 
load... even if you are buying with 
freight prepaid by your vendor. Call 
Vanessa Freight Sales, at 
1-800-Vanessa. 


PHOTOTYPESETTING 


CG DAWN SYSTEM: 2 - 19” terminals, 
CG Scanner, 308 Laser Printer, Rev. 
2.0 S/W, 100 screen fonts, $15,000. 

BOB WEBER. (216) 831-0480. 

FAX. (216) 831-1628. 


LINOTRON 202, Dual Floppy, $5,000; 
LINOTRON 202 Hi-S pd, Hi-Res, 
$8,000; LINOTRON 202W, $14,500: 
90 day parts warranty. 

BOB WEBER. (216) 431 -0480. 

FAX. (216) 831-1628. 


PRESSES 


2 HARRIS V15D PRESSES: 1986 4 
unit; 1984 8 unit w/2 folders, 2 Martin 
splicers, TEC C12 ovens, sheeter & 
imprinter. Mr. Newman (913) 
362-8888. 


a4 











4 unit NewsKing. Good condition. 
Payoff bank note. Cali Jim. (912) 
244-4471. 


Consolidated Stitcher +225 3 pockets 
with cover feeder 4th & 5th knife. 





4 Unit Goss Community w/folder and 
accessories. Late 70's. 


8 Unit Goss Community w/2 folders & 
accessories. Late 70’s. 


8 Unit ATF 22-3/4” x 35” w/ 
accessories including incinerator for 
pollution control. 


Contact Don Schneider 
(216) 725-4161 


CURRENT LISTINGS 
22” cutoff 

Goss Colorliner, 31 print couples (8 
footprints), double 160 page 
folder, 50” RTP’s, 1990 

Goss Metro, 10 units, 1 deck 

Goss Metro, 5 units, 3 decks 

Goss SSC folder, balloon 


22-3/4” cutoff: 
Goss Metro, 8 units, 2 decks 
Goss Urbanite, 8 units, 3-color, 
Goss Urbanite, 5 units 
Goss Urbanite add-on units 
Goss Urbanite ‘1000’ series folder 
Goss SC, 8 units, 1973-83 
Goss Community, 4 units, 1975 
Goss SC folder 
M.A.N. UniMan 2/2, 4 units, 2 decks 





Miscellaneous: 
Custom-Bilt trimmers, TK300 (2) 
Upper formers for Community, SC, 
SSC, and Urbanite folders 


ONE Corporation/Atlanta 
(404) 458-9351 FAX (404) 458-5836 





GOSS 

7-Unit Community, SC folder, small 
daily - pristine condition 

3-Unit Community, 1967 oil, wkly. 
available now 

1-Unit Community, oil lub, weekly - 
excellent condition 

Add-on SSC Community 1978 

6-Unit 600 series Urbanite 

4-Unit 500 series Urbanite 

Add-on Urbanite units and folders 

5-Unit 1100 series Suburban 

2-Unii Signature with folder, 22-3/4” 

2-Unit Signature with folder, 23-9/16”" 

HARRIS/COTTRELL 

7-Unit Harris V22 w/upper former, 
available now 

5-Unit Harris V-15A 1974/86 JF7 

3-Unit V-15 A 1967 w/JF7, good condi- 
tion and available now 

JF7 folders and roy units 


I 
8-Unit/2-folder News King, 1984 
w/KJ8A folders 
4-Unit News King, available now 
2-Unit News King, available now 
Add-on units, folders and upper formers 
M LLANEOUS 


Enkel splicer, ribbon deck, press drives, 
ink pumps, gluers and more. 


ARE YOU CONSIDERING 
SELLING YOUR PRESS? 
CALL THE LEADER FOR CASH! 


INLAND NEWSPAPER MACHINERY 
CORPORATION 


Lenexa, Kansas 
(913) 492-9050 fax (913) 492-6217 








GOSS COMMUNITY 
REBUILT 
Units-Folders-Parts 
GUARANTEED 
Press-Components 
Complete Presses 


Offset Web Saies, Inc. 
73 N. Sunset Dr. 
Camano Island, WA 98292 
1-(800) 343-0097 
FAX (206) 387-9090 





GOSS COMMUNITY add-on compo- 
nents 1976 3 rebuilt units, SC folder 
with 1/2, 1/4 and double parallel. 60 
HP Fincor =" and controller avail- 
able March 1 

BELL CAMP INCORPORATED 
(201) 492-8877 FAX (201) 492-9777 


GOSS COMMUNITY 
6-unit, SC folder, single web ribbon 
deck, motorized comps, motorized circ. 





reg. 

6-unit, SC folder, crosshead, double 
parallel, motorized comps, motorized 
Circ. reg. 

SC folders with tape delivery 

SC mono units - 30 available 


8-unit SSC 21-1/2” press, 1 4-high, 2 
2-highs, 2 SSC folders, ribbon deck, 
full motorization closed loop register 
systems, 2 tandem Martin splicers and 
decking, clutches 

MISCELLANEOUS 

2-Enkel tandem splicers 

2-Enkel single splicers, right angle turn 
bars with blowers 
Baldwin count-o-veyors, 108s, 104s 
4-custom built three-knife trimmers 
1-Maren Bailer system 

GOSS URBANITE 
4-floor units 
4-stacked units 
1-folder (includes all platforms) 

DEV 1400 HORIZON (HEATSET) 

2-4-highs 
2-ribbon decks 
2-folders, full motorization/closed loop 
register systems, vertical ovens, chill 
pase Ni Can be seen running, warranty 
avai 
DEV 1460 HORIZON STACKED UNITS 

22-3/4" CUTOFF 
5-units available, all rebuilt, full 
warranty 


DEV Industries, Inc. 
Contact: Randy Coakly 
1 (800) 548-1641 
FAX (708) 860-7049 


- HARRIS M1000 PRESSES 
- URBANITE PRESS, 1000 SERIES, 
oe gl C/O, FLOOR & STACKED 


UNI 
- METRO 2:1 FOLDER, 22-3/4” C/O 
- URBANITE & SU FOLDERS 
- CARY AUTOPASTERS 
- 150 HP MOTOR & CONTROLLER 
- ENKEL/AMAL SPLICERS 


STAR INTERNATIONAL CORP. 
TEL: (414) 377-9422 
FAX: (414) 377-3655 


HARRIS N-845 
Available now, 6 units, 2 RBC - 2 
folders, 2 autopasters, ribbon deck, 
imprinter, bay window, console and 
many extras. 
Bell Camp Incorporated 
(201) 492-8877 








ONE GOSS MK II PRESS 22 3/4” 
8 - Units, digital reels 
4 - Color humps 
1 - Single 3:2 Imperial folder 
New SCR motor and drive in 1986 
(ONE GOSS MK V 22 3/4” (S/N 4018) 
8 - Units 
4 - Color humps 
3 - Half decks 
1 - Double 3:2 folder 
2 - Angle bar nests 
8 - 42” digital reels 
INLAND o: SPAPER MACHINERY 


ORPORATION 
((913)492-9050 Fax (913) 492-6217 


PRESSES 
Goss Urbanite Folder-918. 
Goss Urbanite Units 
Goss Urbanite Rollstands 
Goss Urbanite Drives 
Goss Urbanite 1/4 folders 
Goss Urbanite Balloon formers 
Hoe a 3-2 folder 23-9/16” 





Hoe Balloon Formers 

Goss Balloon Formers 

Guilmout Quarterfolder and Trimmer 

Goss RTP’s 40 and 42 inches 

Goss Mark 1 Half Decks and Hump 

Goss Mark 2 Half Decks and Humps 

Goss Double 2-1 folder 22-3/4” C.O. 

Goss Skip Slitters all C.O. 

Goss Portable Inc. Fountains 

Hoe Skip Slitters all C.O. 

Paper roll track and roll dollies 

We stock spare parts for most presses 

We do press rebuilding 

We do machinery moving and erecting 
Northeast Industries, Inc 

(213) 256-4791 FAX (213) 256-7607 





SAVE MONEY ON TRADE-IN PRESSES 
4-Unit Goss Comm. w/Comm. folder 
5-Unit Goss Community press (1974) 
4-Unit Goss Community press (1976) 
6-Unit 1968 Harris V15A 
6-Unit 1972 Harris V15A w/upper 
former 
4-Unit 1974 Harris V15A w/JF15 folder 
5-Unit Web Leader w/8 web folder 
5-Unit 1976 News King w/KJ6 folder 
7-Unit 1970 News King w/KJ6 upper 
former 
6-Unit 1970 News King w/KJ6 
1-1981 Web Leader Quadra-Color unit 
1-1967 Goss SC folder, 1/2 & 1/4 pg 
KJ6 News King folders with 20 or 30 hp 
JF7 folder w/20 hp press drive 
Add-on units for News King, Harris, 
Goss, Web Leader Equipment offered 
“as-is” or reconditioned, delivered and 
installed. 

WEB PRESS CORPORATION 
Midwest Office (816) 373-8892 
FAX: (816) 373-9045 
4824 Pebble Beach 
Lee’s Summit, MO 64064 
Contact: Terry Morton 





HARRIS NC 400 
8-units with 2-JF-40 folders. 21 ” cut- 
off. Completely remanufactured in 
1990. Can be shown in production. 
Available with warranty. 


MIRACLE INDUSTRIES, INC. 
259 GREAT HILL RD. 
NAUGATUCK, CT 06770 
(203) 723-0928 Fax (203) 723-0394 
(800) 526-7558 
215 Coastline Road 
Sanford, FL 32771 
(407) 321-3505 Fax (407) 330-7556 
PRICE REDUCED 
FOR IMMEDIATE SALE 
4-Unit 1984 Windmoeller Hoelscher 
flexo press with 3 half decks, double 
3:2 folder & RTPs. Cut-off is 23-9/16” 
but can be reduced to 22”. Available 
for immediate removal. 


Inland Newspaper Machinery Corp. 
(913) 492-9050 Fax (913) 492-6217 








Harris RBC2 folder (845), Available 
immediately, $65,000. ONE Atlanta 
(404) 458-9351 





WEB OFFSET PRESSES 


8-Unit Goss suburban 1000 Series, 
2-SC-Folder 

3 Hantscho “w. Il units as Add on, 
22-3/4" c 

4 ake Harris V-25, JF-4 folder, 1/2, 


1 Harris V-22 unit completely rebuilt 
for sale or exchange 

3 Harris V-25 as add-on units 

4 Harris V-15A units completely rebuilt 
for sale or exchange 

Harris upper former for V series folders. 

Sheeter, Clark-Aiken from a Harris V 
_ press, 22-3/4” by 36” double- 
widt 


MIRACLE INDUSTRIES, INC. 
259 GREAT HILL RD. 


NAUGATUCK, CT 06770 
(203) 723-0928 Fax (203) 723-0394 
(800) 526-7558 
215 Coastline Road 


Sanford, FL 32771 
(407) 321-3505 Fax (407) 330-7556 
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Use this handy order form to order: 
1990 EDITOR & PUBLISHER MARKET GUIDE (Published Oct., 1989) 
1990 EDITOR & PUBLISHER YEAR BOOK (Published March, 1990) 
Please send me: 
EDITOR & PUBLISHER MARKET GUIDE 
Exclusive data on U.S. and Canadian newspaper markets. 
_] 1990 Edition $70 per copy (| Bulk orders 5 or more $63.00 each accra ece aaa 
(U.S. and Canada) $90 per copy outside U.S. & Canada Reunion Co Coie 
EDITOR & PUBLISHER YEARBOOK - Encyclopedia of the newspaper vidoe 
_] 1990 Edition $70 per copy (| Bulk orders 5 or more $63.00 each 
(U.S. and Canada) $90 per copy outside U.S. & Canada 


| | ee 


Company 


Nature of Business __-_—— ee eS ae ee ee 


ee 


S| ri 
Payment must accompanying Market Guide and Year Book orders. 


New York State residents add applicable sales tax. 


Editor & Publisher 
Circulation Department 


11 West 19th Street 
New York, N.Y. 10011-4234 








——————————— 
EQUIPMENT & SUPPLIES 





HELP WANTED 


HELP WANTED 


HELP WANTED 





PRESSES 


ACADEMIC 


ADMINISTRATIVE 


ADVERTISING 





Press 22 3/4” 


GOSS 

— Community SC, 4 units, 1972 

— Community, 3 units, 1972 

— Urbanite 900 series 7 units, 1 
fotder, R/s 

— Metro, 2 add on units 

— Metro, 2:1 folder 

HARRIS 

— N-845-6 units, RBC-2, 1974 

— N-850-6 units, 1983, RBC-2 

— V-25-8 units, 1980, JF-25 

— V-15D-6 units, 1976, JF-7 folder 

KING 

— ColorKing-5 units, KJ-8, 1970 

— NewsKing-6 units, KJ-6, 1976 


BELL CAMP INCORPORATED 
(201) 492-8877 FAX (201) 492-9777 


SCANNING EQUIPMENT 





UTAH STATE UNIVERSITY, Depart- 
ment of Communication, Assistant 
Professor, temporary 9-month appoint- 
ment beginning September 1990, to 
replace faculty member on leave. 
Depending on funding, ge may 
become tenure track, in 1991. Teach- 
ing experience in news-editorial writing 
and practical newspaper experience 
required. Possibility of advanced 
courses in photo-j, media and society 
and international. Ph.D. preferred, 
M.A. required. Salary competitive. 
Screening will begin June 8 and 
continue until position is filled. Send 
complete vita with names, addresses 
and phone numbers of three 
rofessional/academic references to 
ion Cundy, Search Committee Utah 
State University, Logan, UT 
84322-4605. USU IS AN AA/EO 
EMPLOYER. 





FOR SALE: Limited supply of Muirhead 
K660/661 High Speed Facsimile Scan- 
ners and Recorders. Used by newspap- 
ers throughout the world as one of the 
most reliable systems for reproducing 
high quality newspaper size negative, 
these systems are completely recondi- 
tioned. Complete refurbishing services 
are also available. Contact: 
Carl Wolff 
Dow Jones & Company, Inc. 
PO Box 300 


0X 
Princeton, NJ 08543-5203 
Fax (609) 520-5203 


WANTED TO BUY 


(2) Single Width Pasters suitable for 
use on a 1200 ft. per minute press. 
Must be in good operating condition. 
Contact: 








Erv Rough 
Pressroom Manager 
3185 Lackawanna Ave. 
Bloomsburg, PA 17815 
(717) 784-2121 
9-5 p.m. 





Cutler-Hammer Web 
Master Control Circa 
1962 for 60 cycle operation 
For Goss Mark | Headliner 
FAX No. (914) 353-1086 
Telephone (914) 353-1122 


WANTED TO BUY 
Used Muller Martini with memory and 
eject tray: 5 into 1 or 6 into 1. 





Also looking for extra pockets for same 
machine. 


Contact James Hutchinson 
Phone No. (301) 953-7202 
FAX No. (301) 953-7220 


HELP 
WANTED 


ACADEMIC 


FULL-TIME LECTURER Journalism, : 
News/Editorial Director of Daily Forty- ' 
Niner Newspaper. Begins 8/90. Ph.D. 
preferred. M.A. required. Minimum 4 
years professional newspaper experi- 
ence, preferable in editing/publishing; 
minimum 2 years experience teaching 
newspaper journalism. Duties: Teach 
basic/advanced newspaper production 
courses; supervise student writers/ 
editors in newsroom, read final supervi- 
sion of paste-up of daily laboratory 
newspaper with circulation of 10,000; 
produce two departmental newsletters a 
year; report to newspaper's Board of 
Directors; advise students. Salary: 
Commensurate with experience. 
Contact: Wayne Kelly, CSULB, 1250 
Bellflower Blvd., Long Beach, CA 
90840. (213) 985-4981. Deadline 














6/1/90. 


ADMINISTRATIVE 


16,000 daily with TMC in mid-America 
needs a senior ad director or general 
manager with strong sales and market- 
ing abilities, and enough experience to 
be responsible for over-all daily news- 
paper operations. Ideal candidate is an 
ad director ready to move up, or a small 
daily GM. We need an energetic motiva- 
tor who can lead a good team. 
Outstanding small city living, ag based 
economy. Good compensation package 
includes bonus, profit sharing and 
attractive benefits. Send letter, resume 
and salary requirements to Box 4654, 
Editor & Publisher. 








Aggressive, strongly sales-oriented and 
bottomline - conscious publishers 
needed to rejuvenate non-metro 
Midwest weeklies. Ambitious young 
people welcome as well as seasoned 
veterans. We are looking for shirt-sleeve 
DOERS who can come aboard this 
summer. If you have got what it takes to 
get the goals accomplished, write in 
confidence; we'll reward success hand- 
somely. Box 4662, Editor & Publisher. 





PUBLISHER/ 
GENERAL MANAGER 


SunMedia, publishers of paid 
weekly newspapers and high- 
quality shoppers, is seeking a 
manager for a large suburban 
group it plans to acquire. The top 
position has been open for six 
months. The ideal candidate will 
possess General Manager experi- 
ence with multi-zone products in 
metro markets along with a solid 
marketing background. SunMe- 
dia is an entrepreneurially 
oriented company and equity 
ownership is available for manag- 
ers that perform. Our managers 
are aware of this ad. If you have 
experience and the desire to be 
more than a hired hand, send 
resume to: 


Gerald H. Gordon, President 
SunMedia, Corporation 
6060 Rockside Woods Bivd. 
Suite 406 
Independence, OH 44131 











BUSINESS OFFICE MANAGER 
Daily newspaper. Hands on participa- 
tion and supervision of data processing, 
accounts receivable, payroll and 
employee benefits. IBM and Sil compu- 
ter network. Managerial experience in 
newspaper industry a plus. Excellent 
salary and benefit package. Send 


resume and brief cover letter in confi- . 


dence to: Publisher, The Santa Maria 
Times, PO Box 400, Santa Maria, CA 
93455. 


Daily newspaper in Zone 5 seeking 
General Manager. Candidate will be 
involved in all aspects of the business 
but should possess a strong sales and 
promotional background. A perfect 
opportunity for the right person to join 
our growing family operation. Please 
send cover letter, resume and sala 
requirements to Box 4626, Editor 
Publisher. 


Florida West Coast Weekly. Live and 
work in Paradise. Price is 1.5 times 
ross of 220,000. $79,000 cash and 
79,000 in a note gives operating 
control if you qualify as a ag sro 
with potential to manage for success. 
Reply to Box 4652, Editor & Publisher. 


General Manager for northern Ohio 
weekly/twice weekly. $1,000,000 per 
year sales volume and growing. 
Advertising/marketing experience a 
plus. Apply by resume ae salary 
requirements to: President, Gazette 
Publishing Co., 107 North Sandusky 
St., Bellevue, OH 44811. 


ADVERTISING 


ADVERTISING ACCOUNT EXECUTIVES 
needed. Come sell with America’s 
number one advertising sales team. 
Contact Earl Rush at the Orange County 
Register (714) 953-4982. 

















ADVERTISING MANAGER 
Small five-da daily seeking person to 
ovide “hands on” leadership. Will be 
eavily involved in sales, planning and 
training. Send resume to Publisher, 
Daily Times, Box 370, Rawlins, WY 
82301. 








MANAGEMENT OPENINGS 


GM / SHOPPER / WEST 
GM / DAILY / MID-WEST 
GM / WEEKLY / EAST 


TO $100 
TO $65+ 
TO $65+ 


AD DIR / 50K DLY / EAST 

AD DIR / 75 DLY / EAST 

RAM / SHOPPER / MID-WEST 

CO-OP MGR / METRO / EAST 

AD DIR / 50 DLY / MID-WEST 

RAM / 50K DLY / WEST 

CAM / 75K DLY / MI-WEST 

RETAIL SLS SUPV / WKLY / MID-WEST 
RETAIL SLS MGR / METRO / EAST 
RAM / 100K DLY / SOUTH 

AD MGR / SM DLY / EAST 

RAM / WKLY / EAST 

CLASS SLS MGR / 80 DLY / MID-WEST 
ACCT EXEC CLASS / METRO / EAST 


TO $70+ 
TO $70+ 
TO $65+ 
TO $60+ 
TO $60+ 
TO $50+ 
TO $45+ 
TO $45+ 
TO $40+ 
TO $40+ 
TO $35+ 
TO $35+ 
TO $35+ 
TO $35+ 


PRESS FOREMAN / METRO / EAST TO $60 
PRESS MGR / WKLYS & COMMERCIAL / WEST TO $60 
PROD MGR / SHOPPER / WEST TO $50 
PROD MGR / DLYS & WKLYS / EAST 

PRE PRESS SUPV / SHOPPER / WEST 

PRESS FOREMAN / DLY / WEST 

PRESS FOREMAN / DLY / MID WEST 

PRESS OPERATORS / METRO / SOUTH 


HOME DEL MGR / METRO / WEST 
CIRC DIV MGR / METRO / EAST 
SINGLE COPY MGR / METRO / MID WEST 
HOME DEL MGR / METRO / WEST 
MAIL ROOM MGR / WKLY / WEST 
HOME DEL MGR / 100K DLY / EAST 
All positions fee paid. 
Send resume in confidence or 
call: 
Patrick Quinn 


pdq 


Post Office Box 1641 
Media, PA 19063 
(215) 353-4722 
Fax (215) 353-2207 





Advertising Director 


We are looking for a competitive idea 
person to lead our advertising staff of 
20. Someone experienced in creating 
successful sales presentations and 
sales campaigns. 


The Lewiston Morning Tribune is a 
25,000 circulation daily located in the 
heart of an outdoor recreational area 
most people = visit while on vaca- 
tion. We are a 2 hour drive south of 
Spokane and enjoy a moderate year 
round climate. 


We offer a competitive compensation 
and benefit package. We enjoy a strong 
market position and need to create 
innovative programs to increase our 
share of market. 


If you’ve got some ideas but have been 
unable to try them out, the Tribune just 
might be the opportunity you’ve been 
looking for. 


Please send a cover letter, resume, and 
salary history to: Wayne Hollingshead, 
General Manager, Lewiston Morning 
Tribune, Lewiston, Idaho 83501. 





ADVERTISING SALES MANAGER 


Needed for small mid-western daily. 
Booming community. Great opportunity 
for proven performer ready to move up 
or experienced manager. Must project - 
“Can-do-it” spirit. If you can make it 
happen, send resume and a cover letter. 
Write Box 4649, Editor & Publisher. 


RETAIL ADVERTISING 
MANAGER 





SunMedia, publishers of paid 
weekly newspapers and high- 
quality shoppers, is seeking a 
Retail Advertising Manager for a 
large suburban group it plans to 
acquire. The position has been 
open for several months. You 
should have sales management 
experience with multi-zone prod- 
ucts in metro markets along with 
a solid marketing background 
and be able to supervise a staff of 
thirty. SunMedia is an entrepre- 
neurially oriented company and 
equity ownership is availabie for 
managers that perform. Our man- 
agers are aware of this ad. If you 
have experience and the desire to 
be more than a hired hand, send 
resume to: 


Gerald H. Gordon, President 
SunMedia, Corporation 
6060 Rockside Woods Blvd. 
Suite 406 
Independence, OH 44131 
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CLASSIFIED TELEPHONE 
SALES MANAGER 


Major metropolitan newspaper has 
opening for an experienced Classified 
Telephone Sales Manager. Minimum of 
2 years management experience 
required. Experience on Atex and exper- 
ience in a competitive market a plus. 


Excellent salary, commission and bene- 
fits package. Send cover letter, resume, 
and salary history in confidence to: 
Box 4528, Editor & Publisher. 


EOE 


DIRECTOR OF ADVERTISING 


Committed to be among best of breed, 
32,600 daily with deep commitment ot 
individual, customer and team values. 
Seeks leader with minimum of 5 years 
management experience firmly 
grounded in sales development and 
training, creative selling and promotion, 
organizational and motivation skills, 
budgeting, goal-setting, communica- 
tion and problem solving and innova- 
tion. College degree in Advertising/ 
Marketing preferred. Send resume 
together with cover letter to Messenger- 
Inquirer, PO Box 1480, Owensboro, KY 
42302. Attention: Human Relations. 





Co-op Advertising Manager 


Work for one of Southern California’s 
finest Dailies. 


Join our award-winning newspapers, 
known for our creativity and innovation. 


We are seeking a person interested in 
personal and professional growth oppor- 


tunities, who can thrive in the flexible. 


atmosphere our 160,000 plus circula- 
tion offers. 


Extensive working knowledge of co-op 
and the ability to work as part of an 
aggressive team are the primary skills 
needed for this challenging position. 
Outstanding marketing, computer, 
research and artistic support is 
provided. 


Excellence salary, commission and 
benefits package. Send cover letter, 
resume. and salary history in confidence 
to: 


Southcoast Newspapers, Inc. 
1722 South Hill Street 
Oceanside, CA 92054 

Attn: Tony Pallotto/Director of Retail 
Advertising 


ing strategy. 


that’s going places. 
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ADVERTISING DIRECTOR 


The Beacon-News, a 45,000, seven-day-a-week daily, operating 
out of Aurora, Ill., in Chicago’s fastest growing region is seeking an 
outstanding candidate for the position of Advertising Director. This 
choice position involves providing leadership for our 35-person 
Display, .Classified, General, Co-op, and Telemarketing depart- 
ments, as well as advising the Publisher directly on overall market- 


Candidates should possess the appropriate formal college educa- 
tion; extensive experience in newspaper advertising and marketing 
management; the proven ability to work with major regional and 
national advertising accounts; and have an overali knowledge of a 
newspaper's marketing mission relating to all departments. 


With the principal city in our market, Aurora, predicted to become 
the region’s second largest city early in the next century, this 
position offers the challenge of a dynamic market, the amenities of 
the beautiful Fox River Valley lying just 35 miles west of the 
Chicago Loop and the Fun of working directly with a newspaper 


If you are ready for a change and a challenge in a job that offers 
plenty of responsibility and authority while carrying excellent 
salary, bonus and fringe benefits, please send your resume to: 
David M. Stamps, Publisher 
The Beacon-News 
101 S. River Street 
Aurora, IL 60506 


All inquiries held in strict confidence. No phone calls, please. 


Display Advertising Manager for subur- 
ban group in southwestern Zone 2. 
Supervise outside staff of 8 and handle 
major accounts. Sales background and 
two plus years management or supervis- 
ory experience with a community or 
daily. Prefer someone with a formal 
training/systems background and the 
ability to apply sales management 
systems to train and motivate the staff 
in this highly competitive market. 
Salary to $34k, bonus potential $6k, 
relocation included. Send a cover letter 
detailing your training and background, 
highlighting your accomplishments 
along with your current resume. Include 
details (including all benefits) of your 
current compensation package. Incom- 
plete submissions will not be consid- 
ered. This is a current opening. Reply to 
Box 4665, Editor & Publisher. 





You can’t have a better 
tomorrow if you are 
thinking about yesterday 
all the time. 

Charles F. Kettering 








RETAIL ADVERTISING MANAGER 


Award pees aggressive paper in 
South Carolina has immediate opening 
for energetic retail manager with at 
least two years experience in newspaper 
management. This position is responsi- 
ble for eight outside salespeople, 
budgeting, forecasting, new products, 
incentives and positive customer rela- 
tions. Must be able to handle presenta- 
tions to local major accounts amd make 
routine calls with sales force. Previous 
experience in a competitive market a 
plus. This person must also have the 
creativity to develop new products and 
be able to follow through with details 
and organization. We offer excellent 
salary, benefits, stock options and 
future growth opportunities with the 
McClatchy group of newspapers. Send 
resume with salary history to William 
Edinger, Advertising Director, The Her- 
ald, PO Box 11707, Rock Hill, SC 
29731. 





SALES MANAGER 


We're looking for an aggressive highly 
motivated individual to manage the 
sales department of our weekly consum- 
er newspaper in Northern Vermont. 
Candidates must have a minimum of 
five years managerial experience, must 
have experience with retail, promotion 


and free distribution products. Creativi- 


ty and the ability to motivate others is 
essential. This position offers a compe- 
titive compensation package. Send 
resume and cover letter to Box 138, 
Fairfax, VT 05454. 


ART/GRAPHICS 


Great opportunity for someone who 
wants to make the move to a challeng- 
ing job. A major Southwest newspaper 
is looking for someone with experience 
to fill a full-time position generating 
charts and informational graphics. 
Proficiency at design and Macintosh 
capabilities a must. Send samples and 
resume to: The Houston Post, Susan 
Barber, Editorial Art Director, PO Box 
4747, Houston, TX 77210-4747. 








FEATURE PAGE DESIGNER 

The Anchorage Daily News is looking for 
an inventive feature section designer 
willing to push the boundaries of news- 
paper design. Candidates should have 
at least 3 years of publication design 
experience, and a proven ability to inte- 
grate typography, illustration and 
photography into compelling section 
front. We're looking for fresh ideas that 
sparkle. Our designers, who have won 
SND awards the past two years, work in 
collegiai setting but they also have a lot 
of autonomy and management support. 
They work closely with our award- 
winning photo staff, and our color repro- 
duction is top-notch. Applicants should 
send a portfolio, resume and letter to: 
Human Resources, Anchorage Daily 
News, PO Box 149001, Anchorage, AK 
99514. 

The Anchorage Daily News is an equal 
opportunity employer. 





News artist and designer with Macin- 
tosh and color experience to join editor- 
ial art department of growing AM daily 
serving North Carolina’s Research 
Triangle. Duties will focus on info- 
graphics, illustration and color. News- 
paper preparing for offset conversion 
send resume and clips to: Graphics 
Editor, Durham Morning Herald, 115 
Market St., Durham, NC 27702. 


CIRCULATION 


CIRCULATION SALES MANAGER 

A large newspaper group is seeking 
highly motivated individuals with a 
minimum of 5 years experience in 
Circulation Management at newspapers 
in the 10,000 -30,000 range. The ideal 
candidate should be experienced in all 
areas of Circulation including sales, 
staff development, collections, TMC 
distribution, single copy sales and 
customer service. Opportunities are. 
unlimited with our company if you 
possess the skills and desire to be 
successful. College degree with compe- 
titive market experience is a real plus. 
Send your resume and salary require- 
ments to: 


Box 4600, Editor & Publisher. 








ADVERTISING 
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ADVERTISING DIRECTOR 


ADVERTISING 
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BRIEF DESCRIPTION: 
Directs the ad department 
Supervise ad positioning 
Responsible for all marketing 
Respons‘bie for raisi ig revenue 
Supervise classified manager/department 
Recruits and manages a sales force 
Circulation is 45,000. 


The Independent Atlaniic Sun is published by a non-profit 
educational organization which is run by a Board of Directors. 
The BOD is comprised of five students, one faculty advisor, and 
a community representative. The newspaper is published Monday 
through Thursday during the fall and spring terms; and Mondays 
and Wednesdays during the summer terms. The primary source 
of funding is raised by students through sales in advertising. 

We have an exciting opportunity available for an individual with 
a Bachelor’s degree in sales, marketing, or related discipline and 2 
years of experience preferred in managing ad space sales. 

The position of Ad Director is a key position that directs and 
manages our advertising space sales department. If your back- 
ground is compatible with the requirements described above and 
this position offers the challenge that you have been seeking, send 
your resume and salary requirements to: 

The Independent Atlantic Sun 
P.O. Box 810546 Boca Raton, FL 33481-0546 
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CIRCULATION 
CIRCULATION MARKETING 
MANAGER 





A circulation marketing manager is 
sought by an Ottaway newspaper in the 
mid-Hudson region of New York with 
daily circulation of 85,000 and 
100,000 on Sunday. We are offering a 
career opportunity for an aggressive, 
highly motivated, and creative individu- 
al to continue our successful growth 
track by leading our sales and promo- 
tion efforts. 
Experience needed in sales, supervi- 
sion, promotion and staff development. 
The ideal candidate will have 4-6 years 
circulation experience with a good track 
record, as well as a bachelors degree in 
a related field. This position reports to 
circulation director. 
For consideration, please forward your 
resume and salary requirements to: 
Debra A. Sherman, Personnel Director, 
The Times Herald-Record, 40 Mulberry 
St., Middletown, NY 10940. 

An equal opportunity employer. 

M/F/V/H 





CIRCULATION DIRECTOR 

Ideal opportunity for a No. 2 person to 
move up to manager. Suburban Flint, 
Michigan, weekly newspaper group 
needs someone to grow with us and 
assume responsibility for entire depart- 
ment: Motor and carrier routes, recruit- 
ment, training, collections, customer 
service subscriber development. Self- 
starting team player strong on organiza- 
tion required. Box 4658, Editor & 
Publisher. 


Circulation Sales Manager 





A major metropolitan daily newspaper 
in the Midwest is seeking a highly moti- 
vated individual with a minimum of 3 
years experience in Circulation Manage- 
ment at newspapers. The candidate 
selected should possess experience in 
staff development, budgeting, custom- 
er services, and sound work experience 
in a union environment. Prefer college 
degree in Business or Marketing. We 
offer an excellent salary and an excep- 
tional benefits package. Send cover 
letter, resume and salary requirements 
to: Box 4645, Editor & Publisher. 


Home Delivery Sales Manager 





A major metropolitan daily newspaper 
in the Midwest is seeking a Home Deliv- 
ery Sales Manager with a minimum of 3 
years experience in all areas of Home 
Delivery including sales contests and 
incentives. College degree with market 
experience is a real plus. We offer an 
excellent salary and an exceptional 
benefits package. Send cover letter, 
resume and salary history to: Box 4646, 
Editor & Publisher. 


VICE PRESIDENT, CIRCULATION 





Publisher of a weekly, national, 
consumer magazine seeks experienced 
individual to direct and manage its 
circulation function. The successful 
candidate must be an innovator and 
implementer with well-rounded circula- 
tion skills, including specific experi- 
ence with subscription driven maga- 
zines using telemarketing and creative 
circulation promotion plan. Strong 
people and management skills are also 
a must. If you are looking for a chal- 
lenge, and the lifestyle of California's 
rugged North Coast and pristine 
Redwood Empire appeals to you, please 
send your resume including salary 
history to: 


Vice President, Human Resources 
Ox 
Fortuna, CA 95540 


What you really value is 
what you miss, not what 
you have. 

Jorge Luis Borges 








DATA PROCESSING 
PROGRAMMER/ANALYST 


The Journal of Commerce in Phillips- 
burg, New Jersey, is seeking a 
programmer/enalyst with 2-4 years 
experience, degree helpful. CJ software 
expertise a must. HP experience 
preferred. Send resume with salary 
history to: 


HUMAN RESOURCES 
JOURNAL OF COMMERCE 
445 MARSHALL STREET 
PHILLIPSBURG, NJ 08865 


EOE 


_ SYSTEM ANALYST 

The Times-Picayune of New Orleans is 
seeking an Assistant System Analyst to 
work in our Systems Department. 
Experience with front end systems, 
typesetters and formatting required. 
This position involves a great deal of 
interaction with system users and hard- 
ware and software technical staff. 
Submit resume with salary history to 
Personnel Dept., ATTN.: System Anal- 
yst; The Times-Picayune; 3800 Howard 
Ave.; New Orleans, LA 70140. An 
Equal Opportunity Employer M/F. 


SYSTEM MANAGER/ANALYST 
Metropolitan 7-day 100,000 plus 
circulation newspaper seeking compu- 
ter system manager/analyst experienced 
on IBM 38/Multi Task system with full 
knowledge of RPG-3 and COBOL 
languages. Experience with PC's a plus. 
Individual will be responsible for func- 
tions of data processing department, 
interfacing with all departments and 
users, along with writing of programs. 
Would prefer individual with a four year 
degree and 3-5 years newspaper experi- 
ence. Excellent salary and benefits 
package. Send resume with salar 
requirements to Box 4653, Editor & 
Publisher. 


Invest in Your Future. 
Subscribe to E&P Today! 
Call (212) 675-4380 


EDITORIAL 


Aggressive reporter with general assign- 
ment abilities and special interest in 
education. Immediate opening: Prefer 
2-3 years experience. Will consider 
recent graduate. Send resume to Larry 
Aldridge, Managing Editor, The Knox- 
ville Journal, PO Box 59050, Knoxville, 
TN 37950. (615) 521-8149. 


ARTICLES EDITOR--Bored with the 
same old stories every other magazine is 
doing? Unstimulated by the snail-speed 
of a monthly pace? Want something 
different, challenging, something fun? 
Join the only national women’s weekly! 
If you're a crackerjack journalist who's 
not too jaded to understand what touch- 
es a women’s heart, an ace editor who 
can recognize at a glance what a story 
needs, a true professional who thrives 
on pressure and never lacks for new 
ideas ... there’s a place for you here. 
Send resume, clips to: Esther Davido- 
witz, Senior Features Editor, Woman's 
World, 270 Sylvan Avenue, Englewood 
Cliffs, NJ 07632. 


ASSOCIATE EDITOR needed for month- 
ly transportation industry trade maga- 
zine. Job includes some travel and 
coverage of some technical subjects. 
Preferred candidates will have at least 
three years writing experience. Send 
resume and writing samples to Rick 
Anderson, PO Box 66010, Houston, 
Texas 77266. 


BOOK EDITOR 
Florida daily newspaper looking for 
editor of Sunday book pages. cee 
someone experienced in writing boo 
reviews and editing = Send resume 
and clips. Box 4664, Editor & 
Publisher. 
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BUSINESS COPY DESK needs to 
update resume file. Inquiries welcome 
from aggressive editors who can finesse 
copy, layout and/or wires for the south- 
east’s most progressive, attractive and 
readable business section. Reply to Box 
4651, Editor & Publisher. 


BUSINESS REPORTER 





The Macon Telegraph and News, a 
75,000 circulation paper in middle 
Georgia, seeks a business reporter with 
some experience. Must be versatile 
enough to cover a range of business 
activities. Send resume, cover letter 
and clips to Managing Editor/News, 
Macon Telegraph and News, PO Box 
4167, Macon, GA 31213. 





CITY EDITOR 


The Meridian Star, an award-winning, 
25,000 circulation Sunbelt daily has an 
immediate opening for a city editor with 
the experience and ability to direct the 
news staff, make assignments and 
handle a heavy volume of local copy 
accurately, and quickly. Send resume, 
salary history and work samples to: 
Managing Editor, The Meridian Star, PO 
Box 1591, Meridian, MS 39301. Tele- 
phone (601) 693-1551. 


CITY EDITOR 


Zone 4 suburban 7-day daily needs an 
experienced city editor who knows how 
to manage young reporters and who 
knows how to assign stories subscribers 
want and need. Don’t apply if you can’t 
edit, write, train young reporters and 
consistently meet deadlines. Salary: 
$30,000 plus benefits. Send resume to 
Box 4659, Editor & Publisher. 


CITY STAFF 

City Hall reporter with minimum two 
years daily experience needed, must be 
able to write government stories that 
people want to read, carry heavy load on 
6-person city staff, cover politics with 
flair. Also need school reporter or gener- 
al assignment reporter. Daily experi- 
ence preferred. We're a 20,000 PM ina 
city of 60,000. Zone 1, 2 preferred. 
Send resume, clips to Sue Simoneau, 
City Editor, Bristol Press, 99 Main St., 
Bristol, CT 06010. 


COPY EDITOR 

The Billings Gazette, Montana’s largest 
daily newspaper, seeks an experienced 
copy editor. The job demands strong 
editing, headline-writing and layout 
skills. The Gazette, a 54,000 AM daily 
is in the middle of a recreational para- 
dise for outdoors enthusiasts. Pagina- 
tion skills a plus. 











Submit apptication letter, references, 
samples of current work and salary 
history to: 


Human Resources Department 
Billings Gazette 
PO Box 36300 
Billings, MT 59107 


Resumes must be received no later than 
5:00 PM. Wednesday, May 23, 1990. 


COPY EDITOR 





Experienced copy editors wanted. Appl- 
icants should have accurate copy edit- 
ing skills, with a flair for writing 
succinct, clear headlines. Layout and 
pagination experience desired. We offer 
an excellent salary (24-41K) and an 
exceptional benefits package. Please 
send resume and work samples to: 
Rosemary Kovacs, Night Managing 
Editor, The Plain Dealer, 1801 Superior 
Avenue, Cleveland, OH 44114. 








E&P Employment 
Zone Chart 


on page 51. 


COPY EDITORS 


We keep losing copy editors. The big 
guys with the big bucks know we teach 
the skills valued by design-concise pa- 
pers. It’s a nice problem to have, but 
we're short handed again. Get a new 
start with a 30/40,000 West Texas A.M. 
and a high profile, competitive market. 
Send resume, clips to News Editor, De- 
bra Parker, Odessa American, PO Box 
2952, Odessa, TX 79760. 


COPY EDITORS 
Join a winner. The Beaumont(Texas) 
Enterprise, a growing 70,000 Hearst 
daily, seeks two career-motivated copy 
editors for our fully paginated Metro/ 
News desk. We’re looking for well- 
rounded wordsmiths with excellent 
design and headline writing skills. 
You'll work in a first-class newsroom 
that offers challenges, opportunities, 
competitive pay and top benefits. Send 
a resume and samples of your work to: 
Bill Mock, Managing Editor, Beaumont 
Enterprise, PO Box 3071, Beaumont, 
Texas 77704. Or call (409)838-2803. 











Do you belong in 
Eastern Europe? 


Eastern Europe Times, a business daily, 
needs journalists with eastern Europe 
mother tongue. Openings now in Berlin, 
Moscow, Sofia. Fax resume to (703) 
527-0321 or mail with clips to Richard 
Gotcher, Suite 952, 1401 Wilson 
Blvd., Arlington, VA 22209. 


EDITORIAL WRITER 





The Roanoke Times & World-News, 
125,000 circulation all-day paper in 
southwestern Virginia, seeks a proven 
journalist to write editorials. Applicants 
should have a demonstrated ability to 
write logically, forcefully and in a way 
understandable to most readers. 


Candidates will be expected to recog- 
nize editorial ideas and help determine 
the paper’s editorial position. Also, this 
individual will be expected to contribute 
copy to the production of seven editorial 
pages a week. 


Send resume, at least 8 clips, and a 
short autobiography to: Alan Sorensen, 
Editorial Page Editor, Roanoke Times & 
World-News, PO Box 2491, Roanoke, 
VA 24010. An Equal Opportunity 
Employer. 





EDITOR 


The Peninsula Clarion in Kenai, Alaska 
is looking for a newsroom leader to take 
over our quality, progressive AM 
Monday through Friday newspaper. Will 
work with the General Manager. The 
successful candidate must be willing to 
take on a high community profile, be 
committed to the highest standards of 
community journalism in an oil/gas 
and fishing community. Candidate 
must be familiar with design and 
production and capable of producing a 
newsy community paper. We just 
changed to Macintosh = Ten 
person staff, 5,000 circulation. Salary 
DOE, good benefits, good working 
conditions. No other daily newspaper 
has an active volcano only 50 miles 
from their front door. Send complete 
resume, references and introduction 
letter to: 


‘ Wayne Dunworth 
Peninsula Clarion 

PO Box 5002 
Kenai, AK 99611 


ENTERTAINMENT EDITOR 
For a booming 160,000 daily in Califor- 
nia’s fastest growing county. Come with 
bright ideas, experience, hands-on 
knowledge, energy. Send full resume to 
Sally Ann Maas, The Press-Enterprise, 
Box 792, Riverside, CA 92502-0792. 
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” EDITORIAL 
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EDITORIAL 





ENTERTAINMENT EDITOR 


The Sacramento Bee wants an enter- 
tainment editor who can direct today’s 
coverage and chart a course for tomor- 


row. 

Candidates must have a wide know- 
ledge of the field, management experi- 
ence and the skills needed to direct a 
talented staff of 13 writers and editors. 
Beyond our booming area, The Bee’s 
entertainment coverage stretches from 
San Francisco to Lake Tahoe. It strives 
to serve regular Bee readers while 
attracting new readers and non-readers. 
if you have the skills and want to work 
for McClatchy Newspapers in a terrific 
Northern California setting, send a 
resume and samples of your work by 
June 1 to Ralph Frattura, Features 
Editor, Sacramento Bee, PO Box 
15779, Sacramento, CA 95852. 





FEATURES REPORTER 


Indiana daily (circulation 23,000) is 
looking for a versatile journalist to join a 
four-person features department. 
Responsibilities will include reporting, 
writing, editing, layout and some admi- 
nistrative work. Love for language, 
snappy style and a sense of humor are 
essential. Send resume, clips and refer- 
ences to Mary Colurso, Features Editor, 
The Republic, 333 Second Street, 
Columbus, IN 47201. 





FEATURES EDITOR 


Top newspaper in Michigan's beautiful 
Upper Peninsula, circulation 20,000 
and growing, seeks ambitious, hard- 
working features editor. Management 
position includes supervision of lifes- 
tyles, business, sports and Sunday 
operations. Must demonstrate sharp 
copy editing, design and organizational 
skills as well as uncompromising 
commitment to innovation and excel- 
lence. Macintosh experience desirable. 
Good pay and benefits to right person in 
company with lots of room for advance- 
ment. Send resume, page design and 
writing samples to Chuck Kinsley, The 
Mining Journal, PO Box 430, Mar quet- 
te, MI 49855. 





Hard-nosed hard-news high-energy 
reporter for high-growth area needed to 
join veteran staff on three-times weekly, 
soon to be daily in Zone 8. There are 
plenty of good stories, and you'll be 
asked to lend a hand from time to time 
on the desk. We're growing with our 
city, and we offer good pay, benefits, 
and a good working environment. Send 
resume, Clips to: 

Box 4620, Editor & Publisher. 





LAYOUT 
EDITOR 


$57,000 + 


America’s largest and liveliest paper is 
looking for an experienced pro who can 
write bright, accurate headlines and 
produce eye-grabbing pages. If you're a 
top flight editor and meet our high stan- 
dards, we offer you an exciting future, 
enerous benefits and relocation to 

uth Florida. Send letter and resume 


to: 
NATIONAL ENQUIRER 
Personnel Department 
600 S. E. Coast Avenue 
Lantana, FL 33464 


LIFESTYLES EDITOR 
Mid-size daily on the shores of Lake 
Michigan needs Lifestyles Editor to 
manage three-person department. 
We're looking for an experienced jour- 
nalist who can write compelling articles 
and design attractive pages. Candidates 
must also display strong management 
and leadership abilities. We offer a 
competitive salary, a full benefits pack- 
age and an opportunity to grow with a 
highly professional news team. 
Resume, clips and references to Craig 
Swanson, Editor, The Herald- 
Palladium, PO Box 128, St. Joseph, MI 
49085. 








LOCAL NEWS EDITOR for aggressive 
50,000-circulation suburban daily 
tabloid in Connecticut. Experience in 
Connecticut news preferred, but leader- 
ship and copy-editing skills are most 
important. Good salary and benefits. 
Send letter, resume, and work samples 
to Chris Powell, Managing Editor, Jour- 
nal Inquirer, 306 Progress Drive, 
Manchester, Conn. 06040. 


MANAGING EDITOR 


Growing AM daily with young, talented, 
30-member staff. News sense, enthu- 
siasm and skills as leader, coach and 
motivator are critical. Beautiful corner 
of New England. Box 4666, Editor & 
Publisher. 


MAGAZINE STAFF WRITER 


CompuServe, a world leader in electron- 
ic information services, seeks a senior 
staff writer for its monthly 550,000 
controlled-circulation, non-technical, 
customer support magazine. Job 
requires ability to handle major features 
while helping direct free-lance writers 
and other staffers. If you have three or 
more years of solid magazine and/or 
newspaper writing and editing experi- 
ence, are a snappy writer with a good 
sense of humor and possess a keen 
interest in computers/information 
services, send resume, clips and salary 
history to Human Resources-CJ, 
Compuserve, 5000 Arlington Centre 
Bivd., Columbus, OH 43220. 











OQ REPORTERS 


THE NEw York Daity News 
P.O. Box 1475 
New York, N.Y. 10163 





The Newspaper Guild at the New York Daily News has 
authorized a strike against the paper and ‘we are taking 
applications for the following positions should it be necessary 
to hire replacements: 


a Copy Epirors o News Epitors 
Q PHOTOGRAPHERS QO GRAPHIC ARTISTS 


Applicants should have three fo five years experience working 
at a medium to large size daily newspaper. 


Please send resume and clips to: 





DAILY® NEWS 


The Daily News is an Equal 
Opportunity Employer and Encourages 
Minority and Female Applicants 











MANAGING ‘DITOR 


Growing 7,500 circulation of Bucks 
County, PA's oldest community twice- 
weekly is looking for an experienced 
editor to manage its news operation and 
to oversee the news content of this 
exciting family owned, four-generation 
newspaper. 


Solid writing, editing, and layout skills 
will be utilized — Self-starters, own- 
initiative types with high energy levels 
need only apply. Strong oe 
skills to direct and develop young staff 
of this 100% local news product a defi- 
nate requirement. 


We are searching for someone who will 
enjoy settling permanently into an excit- 
ing and growing Bucks County region 
who is not afraid to challenge and scoop 
the larger local daily newspapers. 


Minimum 5-10 years editor- 
apprenticing required. Excellent salary 
and benefits package will be provided. 
Send cover letter, resume, references 
and clips to: 


Charles (Ty) Meredith, IV 
The Free Press 

PO Box 100 
Quakertown, PA 18951 


Prompt reply promised. Equal 
Opportunity Employment; M/F 


MANAGING EDITOR 


Unique opportunity to fill the Number 
One newsroom position at The Daily 
News, Batavia, NY. We're looking for a 
good newsperson to coach, lead and 
inspire the news staff of this growing 
17,000 circulation newspaper. If you 
want to help lead a good daily newspap- 
er to greatness, we want to hear from 
you. Batavia offers a quality of life with 
excellent schools, tremendous recrea- 
tion opportunities and close proximity 
to a number of metropolitan areas. The 
Daily News offers competitive salary, 
MBO, and 401 (k) plan. Send your 
resume with cover letter and salary 
requirements to: Gloria J. Stonecipher, 
General Manager, The Daily News, PO 
Box 870, Batavia, NY 14021. 


National boating newspaper seeks 
reporter for key beat. Candidate should 
have a strong background in news 
gathering, solid writing skills, and apti- 
tude for tailoring stories to our audi- 
ence, and boating experience or the 
readiness to take a crash course in 
marine issues and recreational boating. 
Competitive salary. Send resume to 
Soundings, Pratt Street, Essex, CT 
06246, Attn: Marge Cecchini. 


NEWS EDITOR - Gutsy, award-winning 
small Zone 2 daily seeks editor with 
first-class rewrite, copy-editing and 
people skills. Clips, resume to Box 
4642, Editor & Publisher. 


NEWS EDITOR 














We are a 100,000-plus circulation east 
coast daily and Sunday dedicated to 
quality in a competitive market. We are 
the dominant paper in our part of the 
world and we're looking for a news 
editor to help us maintain that domi- 
nance. If you're an experienced supervi- 
sor with good graphic instincts and, 
most important, a passion for newspap- 
ering, then you might be the person to 
take over our copy desk. We’re looking 
for somebody who understands the 
imperative to make tomorrows news- 
paper better than todays. Letters, and 
resume to Box 4650, Editor & 
Publisher. 


Fax your ad 
to E&P! 
(212) 929-1259 








NEWS EDITOR 
(Copy Editors) 


Our two top desk editors left for a metro 
and our pagination system is arrivin 
later this month. We're a P 
(45,000-plus) and Sunday (90,000) 
JOA paper in south-central PA. We're 
two hours from DC and Philly, an hour 
from Baltimore and the Chesapeake, 
and just 25 minutes from Harrisburg, 
the state capital. 


We need a news editor who can lead a 
12-member desk through pagination 
and an impending redesign. Process, 
mechanical and Mac skills a plus. 
Salary to $32,000, plus management 
benefits. 


And we're expanding the desk to handle 
the pagination. We're looking for 2-3 
copy editors who realize that pagina- 
tion and color are in their future, as well 
as ours. Experience is NOT required, 
but top minimum exceeds $27,500. 


Send resume, cover letter and work 
samples to: Nelson Lampe, Editor, The 
York peg Sunday News, PO 
Box 2807, York, PA 17405. An equal 
opportunity employer. 





Sports editor for small California daily. 
We’re a growing paper in a growing, 
professional community. Our staff has 
doubled in three years, our new plant is 
five months old and we paginate on a 
Macintosh system. We value well- 
written local news and excellent design. 
Interested? Letter, resume, clips to 
Jamie Hurly, ME, The Daily Indepen- 
dent, PO Box 7, oy. CA 93555. 
(619) 375-4481. Zone 7-8-9 applic- 
ants only, please. 





Page Designer/Copy Editor 
Immediate opening for a strong page 
designer and copy editor on a Features 
desk which prides itself on teamwork 
and excellence in producing lively 
Style, Travel, Food, Fashion and Calen- 
dar sections for The Houston Post. Must 
excel in page layout (color section fronts 
and inside pages), possess strong copy- 
editing and headline-writing skills, pay 
close attention to detail, have 3-5 years 
daily newspaper experience. Send 
resume, samples of color and b&w 
layouts, headlines, editing, including 
section fronts and inside pages, alon 
with three professional references an 
cover letter stating how your abilities fit 
our needs, and date of your availability 
to: Lori Schaeffer, Chief, Features 
Design & Editing Desk, The Houston 
Post, Houston, Texas 77210-4747. 





Part-time correspondents needed world 
wide to produce hard business news 
dealing with eastern Europe. Looking 
for pros who can do bottom-line report- 
ing. Contact: = Editor, Eastern 
Europe Times, 1401 Wilson Bivd., 
Arlington, VA 22209. 





REPORTER: Take advantage of a great 
news town at the Odessa American, a 
Pulitzer Prize-winning daily with a 
statewide reputation for aggressive and 
sometimes irreverant reporting of West 
Texas. Send resume and clips to City 
Editor Kristi Glissmeyer, Odessa Ameri- 
can, PO Box 2952, Odessa, TX 79760. 





REPORTER - Our reporters are moving 
on to bigger things and better papers. 
We are looking to replace them with 
aggressive journalists who can cover a 
variety of issues. Will consider recent 
ee, as well as reporters on week- 
ies and small dailies. Send resume and 
clips to: Les Minor, TEXARKANA 
GAZETTE, PO Box 621, Texarkana, 
Texas 75504. 
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Order Blank 
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HELP WANTED 





EDITORIAL 


EDITORIAL 





REPORTER 


The Herald & Review (45,000 daily, 
58,000 Sunday) is breathing iife into 
its news coverage. Can you spot trends 
before they're cliches; write crisp, lively 
prose; pursue accuracy as well as prizes 
and thrive around blue collars? That’s 
the profile of the reporter we seek. Send 
resume, Clips and references by May 31 
to T. Kuhle, Herald & Review, PO Box 
311, Decatur, IL 62525. 





Phone 





Classification 





Authorized Signature 





Copy 












































No. of insertions: 


Amount Enclosed: $ 





LINE ADS 

1 week — $6.70 per line 

2 weeks — $5.85 per line, per issue. 

3 weeks — $5.10 per line, per issue. 

4 weeks — $4.35 per line, per issue. 
Add $6.50 per insertion for box service. 


Count as an additional line in copy. 


52 times, $60. 








CLASSIFIED ADVERTISING RATES 


Effective January 1, 1990 


POSITIONS WANTED 

1 week — $3.95 per line 

2 weeks — $3.25 per line, per issue. 
3 weeks — $2.75 per line, per issue. 
4 weeks — $2.55 per line, per issue. 
Add $4.20 per insertion for box service. 


Count as an additional line in copy. 


Count approximately 34 characters and/or spaces per line. 
3 lines minimum. 
NO ABBREVIATIONS. 


DEADLINE: Every Tuesday, 12 pm (ET) 
For Saturday’s issue. 


Payment must accompany all Positions Wanted ads. 
DISPLAY CLASSIFIED 


The use of borders, boldface, illustrations, logo, etc., on classified ads 
charged the following rates per column inch per insertion: 1 time, $85; 2 to 
5 times, $80; 6 to 12 times, $75; 13 to 25 times $70; 26 to 51 times $65; 


DEADLINE: 8 days prior to publication date. 
Contract rates available upon request. 
Box number responses are mailed each day as they are received. 


Editor & Publisher 
11 West 19th Street, NY, NY 10011. (212) 675-4380, FAX (212) 929-1259. 
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SENIOR EDITOR 


National business magazine (circula- 
tion 860,000) has July 1 opening for a 
senior editor on a team committed to 
editorial and graphics excellence. Posi- 
tion requires top writing skills and well- 
developed ability to identify and meet 
information needs of today’s entrepre- 
neurs. Competitive salary. Excellent 
benefits. Send resume and writing 
samples to: 


NATION’S BUSINESS 
c/o Personnel Department 
U.S. Chamber of Commerce 
Attn: Paul G. Osborne 
Employment Manager 
1615 H Street, N.W. 
Washington, DC 20062 


(The U.S. Chamber is not a government 
agency) 


-EOE- 





Shoebox Greetings (a tiny little division 
of Hallmark) is looking for humor 
writers. You'll find a challenging career 
in creating innovative greeting cards 
that represent a fresh alternative to 
traditional humor cards. Shoebox offers 
a competitive salary, a stimulating crea- 
tive environment and one of the finest 
benefit programs available. Just write 
10 (ten) humorous greeting card ideas 
on a single sheet of paper and send 
them along with your resume and 
S.A.S.E. to: 


Recruitment Editor 
Shoebox Greetings 
Mail Drop #20' 
Hallmark Cards, Inc. 
Post Office Box 419580 
Kansas City, MO 64141-65480 





SPORTS COLUMNIST 


Zone 4 suburban 7-day daily is looking 
for an experienced sports columnist 
who can get the stories behind the 
scores. Our readers want to know about 
this area’s professional and pee 
college teams. Salary: $30,000 plus 
benefits. Send resume and six clips to: 
Box 4660, Editor & Publisher. 





SPORTS REPORTER 


The Hawk Eye in Burlington, lowa, has 
an immediate opening for a sports 
reporter. Key responsibilities include 
coverage of high school sports, features 
and columns on local and participatory 
sports. Occasional responsibilities 
include desk work, University of lowa 
sports and backup to the beat writer 
covering the junior college basketball 
and minor league baseball teams. 
Successful applicant should have at 
least a year’s experience, must be able 
to meet deadlines, express thoughts 
clearly and generate story ideas. Send 
resume and clips to Larry Lockhart, The 
Hawk Eye, Burlington, lowa 52601. 





The Arizona Republic is seeking an 
experienced sports copy editor. Appli- 
cations from women and minorities are 
encouraged. Send resume to Bob 
Jacobson, Sports Editor, The Arizona 
Republic, 120 East Van Buren, Phoe- 
nix, AZ 85004. 





SPORTS WRITERS 
Experienced writer with proven feature 
writing talents will replace our loss to a 
ay metro and be a key member of 
staff covering local events in an area 
known for prep and Big Ten sports as 
well as golf, hunting, fishing and 
NASCAR and Indy car racing. We are a 
pp ge ones 40,000-circulation 

aily a half-hour from both Michigan 
State and Michigan and between Michi- 
gan International Speedway and Jack- 
son Harness Raceway. Resume, clips 
and references by May 16 to Dennis 
Tanner, Sports Editor, Jackson Citizen 
Patriot, 214 S. Jackson, Jackson, MI 
49204. 

An equal opportunity employer. 





SPORTS WRITER 


Rapidiy growing Seattle suburban daily 
seeks enterprising reporter to help 
7-member staff cover pro, prep and 
youth sports in beautiful Pacific north- 
west. Female and minority applicants 
encouraged. Send cover letter, resume 
with salary history, and maximum 10 
clips to Human Resources Dept., Jour- 
nal American, PO Box 90130, 
Bellevue, WA 98009-9230. EOE. 





The Marin Independent Journal, an 
award-winning Gannett newspaper in 
the San Francisco Bay area, wants a 
daily, local columnist. We need some- 
one who can write with passion and 
humor, be provocative and poignant. 
We have a spot on our local news 
section for that person. Daily column 
writing experience is not a requirement, 
but preferred; accomplished news 
reporting and writing skills are mandat- 
ory. Send cover letter, resume, clips 
and salary requirements to Jay Silver- 
berg, managing editor, Marin Indepen- 
dent Journal, PO Box 151790, San 
Rafael, Ca 94915-1750. 





Two positions: 

Photographer with darkroom experience 
AND reporting skills. Also, aggressive 
reporter. Both needed by growing 
14,000 PM in beautiful Pacific North- 
west. Send resume, clips, references to 
John McCartney, er Editor, 
Peninsula Daily News, Box 1330, 
Port Angeles, WA 98362. No calls. EOE 





WRITERS 


Meredith Corporation seeks two quali- 
fied journalists to generate articles for 
Better Homes and Gardens WOOD 
magazine. Copy/Production Editor will 
be responsible for copy editing for style, 
accuracy, and clarity and monitoring 
production schedules. Staff Writer will 
produce articles of interest to wood 
turners, carvers, and woodcraft enthusi- 
asts. 


Successful candidates must have 
college degree in Journalism and mini- 
mum 3 years technical writing experi- 
ence, interest and hands-on experience 
with woodworking, and excellent jour- 
nalistic skills. 


Location: Des Moines, lowa 


Send cover letter, resume, writing 
samples and salary history in confi- 
dence to: 


Ms. Rock 
Corporate Manager 
Staffing Services 
Box 748 
Meredith Corporation 
Locust at 17th 
Des Moines, IA 50336 


Equal Opportunity Employer 
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HELP WANTED 





EDITORIAL 


EDITORIAL 


EDITORIAL 


PHOTOGRAPHY 





WRITER 

We're looking for top-caliber rewrite 
men or women who can craft tightly 
written, bright, punchy features for 
America’s largest circulation paper -- 
THE NATIONAL ENQUIRER. We want 
pros who can hone reporters notes into 
polished, lively features packed with 
emotion and color. This is no dead-end 
job. You'll work hard -- but if you write 
lean, sparkling, easy to read copy, 
raises come fast. And our profit sharing 
plan is tops. Newspaper background 
helps, but wordsmiths in advertising, 

R, TV, etc. are welcome. Offices on 
Florida's Gold Coast. We pay relocation. 
Send samples and resumes to: 

National Enquirer 
Personell Dept. 
Lantana, FL 33464 
EOE 





Restraint is the golden 
rule of enjoyment. 
Letitia Landon 


WIRE/DESIGN EDITOR 


Seven-day, 25,000 daily in comfortable 
small town seeks person with sharp 
creative and editing skills and solid 
news judgment to head copy desk, 
handle wire and supervise design. Good 
people and planning skills a must. Send 
work samples, clips, resume to Steve 
Gray, Editor, Monroe Evening News, PO 
Box 1176, Monroe, Mi 48161. 


WRITER 

One of America’s most successful 
magazines is looking for a writer who has 
a deft hand with facts about health and 
fitness and a lively style. Relocate to 
beautiful area convenient to NYC and 
Philadelphia. Send best writing 
samples showing your style and wit 
along with resume in strict confidence 
to Mark Bricklin, Vice President, 
Prevention Magazine, 33 East Minor 
St., Emmaus, 7 a? 








MARKETING 





MARKETING 








# 


Dokietbenl oll 
NEWS INK 





Northern New Jersey 





At SunChemical, 


your skills will make news 


SunChemical, a prestigious and rapidly expanding 
industry leader, has an immediate Huon 

energetic, knowledgeable Marketing Manager to 
oversee a variety of key functions in our News Ink 


division. 


In this highly visible role, you will develop the 
national marketing and sales —— determine 
and establish local and national mar! 

lines, and oversee all promotional and advertising 
activities. You will be responsible for maintaining 
——. communications with manufacturing, 
ical and line management as well. 


tec 


To meet these challenges, you must possess a 
minimum of 5-8 years’ of related experience along 
in Business Administration or 
Marketing. Top organizational, inte 

communication skills are also essential. 


with a B.S. 


for an 


ets by product 


rsonal, and 


Washington based consulting firm seek- 
ing editor for publications department 
of large local development project in 
Egypt. Several years experience 
required. Desk-top publishing and 
management experience preferred. 
Send resume and writing samples to: 

Mrs. Janna Laudato, Chemonics, 2000 
M St., NW, Washington, DC 20036. 


WE’RE EXPANDING 





City reporter and Lifestyle writer wanted 
by West Texas AM daily which has 
expanded staff. 1-3 years experience on 
both with some copy desk experience a 
must for Lifestyle post. Resume, refer- 
ences, samples of work to: Jim Serva- 
tius, eee se ek 201 E. Illi- 
nois, Midland, TX 79701. 


WE’RE REASONABLY GOOD but want 
to get better. We need a hands-on news- 
room manager to lead our 13 member 
news staff. We’re a 15,000 circulation 
PM daily in the heart of Cajun country. 
Apply to Will “ey Publisher, The 
Daily Iberian, PO Box 9290, New 
Iberia, LA 70562. 


FREELANCE 


EARN $500 
REPORTERS/EDITORS can earn $500 
for each article of 750-900 words 
published by FineLine, the Newsletter 
on Journalism Ethics. If you’ve faced a 
difficult ethical dilemma in your career, 
send it to FineLine. 

For information, 1-800-736-0897. 














Classified Advertising 
(212) 675-4380 





MARKETING 


The Watertown Daily Times, a 42,000 
PM newspaper, seeks a motivated, 
enterprising, self-starting photographer 
for upstate bureau position. Send 
resume and = to: Norm Johns- 
ton, Photo Editor, Watertown Daily 
Times, 260 Washington Street, Water- 
town, NY 13601. Deadline for applica- 
tion is May 26. 





PRODUCTION/TECH 


PRESS FOREMAN 
Immediate opening for an experienced 
pressman with supervisory skills for one 
of Southern California’s fastest growing 
newspapers. Goss Urbanite experience 
preferred. Excellent benefits and salary. 
Send resume to Box 4648, Editor & 
Publisher. 


PRESSROOM FOREMAN for smail daily 
with outside printing. Experience in 
operation and maintenance on Goss 
Community required. Will supervise 
camera, yg and press. Send 
resume to Pontiac Daily Leader, Attn: 
Jack Brink, 318 North Maine, Pontiac, 
IL 61764. 











PRESS FOREMAN 


Seek experienced foreman with Urbanite 
and color experience. Excellent benefits, 
great location. 
Publisher 
Herald-Bulletin 
Anderson, IN 46015 
(317) 643-5371. 








EMPLOYMENT OPPORTUNITIES IN THE °90s 





Market Planning Analyst 


@ The Los Angeles Times: Our Marketing 
Research Department is intent on maintaining our 
position as “The nation’s newspaper for the 90s.” 
Join us now in the Market Planning Group and be 
involved in exciting strategic planning projects 
that will ensure our growth and yours. 





esired qualifications include a degree in 
Marketing (or equivalent experience), and 
a minimum of 3 years hands-on ex- 
perience in Marketing Research with an emphasis 
on strategic planning, preferably for a media- 
related company. An MBA and previous 
newspaper experience are desirable. 
If this sounds like the opportunity you’ve been 


In return for your dedication, we offer a very 
competitive salary, generous comprehensive 
benefits, and a supportive working environment 
where you’ll have many opportunities for 
advancement. For immediate consideration, please 
send your resume, including salary expectation, in 
total confidence to: L. SCHILIRO, Sun Chemical 
Corporation, 111 Presidential Boulevard, Suite 141, 
Bala Cynwyd, PA 19129. An Equal Opportunity 
Employer M/F/H/V. 


SunChemical 


waiting for, send your resume with salary history 
to: The Los Angeles Times, 

Employment Office, Dept. MPA, 

Times Mirror Square, Los Angeles, CA 90053. 
An Affirmative Action Employer. 


los Anaeles Gimes 
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HELP WANTED 


HELP WANTED 


POSITIONS WANTED 


POSITIONS WANTED 





PRODUCTION/TECH 


PUBLIC RELATIONS 


ADMINISTRATIVE 


EDITORIAL 





PRINTING PRODUCTION MANAGER - 
Northeast Wisconsin daily needs a 
strong leader to manage entire press/ 
camera operation. Experience with Goss 
Urbanite offset is necessary. An excel- 
lent opportunity for the right individual 
to join a growing organization and 
receive a good salary and benefits. Send 
resume and salary history. Box 4656, 
Editor & Publisher. 


SCANNER OPERATOR 


SCITEX ROYAL ZENITH newspaper site 
needs operator immediately. Newspap- 
er named one of 14 best in country by 
News a Editors Association! 
Minimum of 1 year Royal Zenith or 
other scanning helpful. Send resume 
and letter of application to Personnel 
Dept., Messenger-Inquirer, Box 1480, 
Owensboro, KY 42302. EOE. 1-(800) 
633-2008. 








NEWSPAPER PRODUCTION 
SUPERVISOR 


Major New York City publication is 
seeking an individual experienced in 
all phases of computerized pre-press 
newspaper production and make-up. 
Supervise 2 shifts, Mon-Fri produc- 
tion. Send resume with salary require- 
ments to: 
PO Box 1831, Dept MM 
New York, NY 10156 
Equal Opportunity Employer 














Abasement, degradation 
is simply the manner 

of life of the man who 
has refused to be what 
it is his duty to be. 

Jose Ortega Y Gasset 





PROMOTION 


PROMOTION MANAGER 

The Las Vegas Review-Journal, one of 
the fastest growing newspapers in the 
west, (with circulation of 134,000 daily 
and 168,000 Sunday) is looking for a 
Promotion Director. Applicants must 
have strong leadership and organiza- 
tional skills and the ability to work well 
with people. The requirements also 
include an understanding of and ability 
to interpret market research. Must have 
excellent oral and written skills and 
possess a dynamic hands-on style. This 
position reports to the General Manager 
and must interact closely with all 
department directors, research consul- 
tants and our advertising agency. Must 
develop marketing strategies and sales 
presentations for newspapers. Qualified 
applicants send resume to Personnel 

anager, Las Vegas Review-Journal, PO 
Box 70, 89125. An Equal Opportunity 
Employer. 








Tenneco Automotive, a leading $1.8 
billion international manufacturer, is 
looking for a savvy public relations 
professional for its’ corporate headquar- 
ters north of Chicago. 


Successful candidate will be degreed 
with a minimum 3 years corporate 
communications or PR agency experi- 
ence. Also required is experience in 
communications planning with the abil- 
ity to produce high-quality employee 
publications and videos, and direct 
community relations activities. 


We offer the opportunity to work for a 
stable company with 8 consecutive 
years of record sales and earnings, 
competitive salary and benefits, a 
professional work environment, and 
opportunities for professional growth. 
Qualified applicants, submit resumes 
to: Tenneco Automotive, Human 
Resources EP-3, 100 Tri-State Int'l. 
Ste. 300, Lincolnshire, IL 60069. 





SALES 


SALES 

Sales opportunity that could generate a 
double income for an aggressive sales- 
person. This position involves selling 
both advertising and printing to Sioux 
Falls area businesses. If you have 
experience in these two fields, your 
opportunity would be even greater start- 
ing out with our established list of 
clients. Many benefits plus bonuses. 
Send cover letter with resume, in confi- 
dence, to Sioux Falls Shopping News, 
PO Box 1184, Sioux Falls, SD 
57117-1184. ATTN: Pam 





TOP PRODUCER/TROUBLE SHOOTER 


Experienced Publisher 
Sales/Marketing Manager 
Entrepreneur Available. 


Offering over 20 years sales manage- 
ment and training experience. Last 
eight years as a newspaper publisher 
with Mc package to over 50,000 
homes in Pacific Northwest. If you need 
Producers, Increased Revenues, & New 
Accounts; Call or Write: (206) 
491-1439; F.J. HAELLE, PO Box 
5088, Lacey, WA 98503. Will relocate 
for right offer. 





ADVERTISING 





MANAGER - CONSULTANT 
Experienced daily, community, shop- 
per, TMC publications. Available for 
limited term project assignments. Inte- 
grity and effectiveness in display, clas- 
sified, computer implementation. 
(206) 228-6956 or (206) 747-7216. 








POSITIONS 
WANTED 


ACADEMIC 


President/General Manager with proven 
track record in all phases of the news- 
paper profession seeks permanent posi- 
tion with chain/independent newspap- 
er. Over 20 years as a CEO, bilingual 
(Spanish) with expertise in managing/ 
leading a multicultural staff. Prefer 
Zones 3 and 4 but would consider a 
suitable position in other Sun Belt 


areas. 
Box 4640, Editor & Publisher. 











Progress is the mother 
of problems. 
G.K Chesterton 





ADMINISTRATIVE 


AE TT AEE AY CAREER RE I 
Bo Smith, Publishers’ Auxiliary GM 6 
years, quadrupled ad sales. NY Times, 
Worrell group. Well-rounded, civic- 
minded publisher. Profit, turnaround 
specialist. Relocate. Also interested in 
buying paper. (703) 444-2334. PO Box 
2743, Reston, VA 22090. 





Deadline for line ads, 
extensions and cancellations: 


Tuesday, 12 


noon (EST) 


for the current week’s issue. 





ART/GRAPHICS 


Illustrator: color; black & white; editor- 
ial; political; conceptual; dynamic with 
pography; fast. 
ox 4644, Editor & Publisher. 


Newspaper award-winning art director, 
designer, iilustrator ends sabbatical. 
Prefers spot in or within 1 1/2 hours 
New York City. 

Box 4643, Editor & Publisher. 








GIVE ME A BREAK - Daily news editor 
seeks move up ladder. Layout, head- 
lines, editing, editorial writing, 
management abilities. B.A. profession- 
al journalism, 12 years in business. Call 
Richard Cornett at (702) 322-4971. 


I'd rather be there than Philadelphia. 
Features, arts/entertainment writer with 
interesting perspectives, lapidary prose, 
pose bf niche in Zones 5-9. (215) 
923-9994. 








Prize-winning editorial writer/ 
columnist/editorial page editor. Creates 
lively pages with maximum input- 
involvement of readership. Box 4641, 
Editor & Publisher. 


REPORTER with wire-service experi- 
ence seeks job on midsize daily. Excel- 
lent writer. Energetic, versatile. Call 
Paul at (518) 785-3192. 


Successful Sales/Promotion Profession- 
al, Gannett trained. Past three years 
operating own marketing company. 
Seeks progressive corporate culture to 
excel. Call (407) 336-0629. 


Talented writer/editor with 11 years of 
sports experience on California daily. 
Quake refugee now residing in North- 
west. Will relocate. (206) 822-1390. 


Talented, hard working pro seeks a 
challenging writing/reporting position in 
the metropolitan New York area. Strong 
newspaper and magazine background 
covering business, political and medi- 
cal issues. Call Sue (212) 779-0076. 

















CIRCULATION 


Aggressive, enthusiastic professional 
with forte in motivation and marketing 
seeks new challenge in competitive 
area. People oriented with diversified 
experience in every aspect. Team buil- 
der and an award winner who leads by 
example. Has established solid consis- 
tent growth while reducing expense and 
turn-over. Excellent references, track- 
record. Willing to relocate. 

Box 4657, Editor & Publisher. 


EDITORIAL 


Business reporter seeks spot on daily or 
trade journal in southern CA. Call Dean 
at (818) 985-9302. Leave message. 


EDITORIAL WRITER strong in environ- 
ment, international affairs, politics. 
Seeks position with medium-size to 
large newspaper with commitment to 
pursuit of excellence. Solid credentials, 
background. Box 4647, Editor & 
Publisher. 


Editor of upscale, regional sports maga- 
zine seeks new challenge. Experience: 
3 years in magazines, 3 years in news- 
papers. (313) 477-0049. 























TOP-NOTCH EDITOR AND PR 
SPECIALIST seeks challenging position 
in NJ/NY area. 15 years experience as 
editor and manager of demanding 
award-winning weekly. Box 4655, 
Editor & Publisher. 


Writer with sociology masters and 
strong references is analytical, ethical, 
thorough. Seeks well-paid writer, editor 
or public relations job in Zone 1 or 2. 
Alice (818) 503-9347. 


PHOTOGRAPHY 


Experienced photojournalist seeks staff 
position. Subjects include music, art, 
environment. Josh Berlow, PO Box 
11442, Washington, DC 20008-0642. 
(202) 966-8770. 


Photographer with 2 years daily news- 
paper experience seeks staff position 
with 30,000 + circulation, anywhere in 


the USA. 
Call Deirdre at (914) 895-3698. 


PRODUCTION/TECH 


Seasoned production professional in all 
aspects of production operations with 
degree. (602) 776-8405. 
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SHOP TALK AT THIRTY 








By Joseph A. Mehan 


On April 17, John Bolton, the assis- 
tant secretary of state for interna- 
tional organizations, announced that 
the United States was not going to 
rejoin UNESCO. 

Mr. Bolton said UNESCO is inept 
and incompetent, spends money as 
though it were going out of style, is 
hostile to the West in its policies, and 
is a threat to the free press in the area 
of communications. 

I thought I was in a time warp. This 
was December 1984, all over again. 
Gregory Newell was the assistant sec- 
retary then, but the circumstances 
were the same; so was the message. 

At that time, 29 or more expert 
groups that worked with UNESCO 
closely — the American Library 
Association, the National Education 
Association, the National Academy 
of Sciences, a whole bunch of 
others — had testified at congres- 
sional hearings in favor of the U.S. 
remaining in UNESCO. 

A 100-member group appointed by 
the government to advise it specifi- 
cally about UNESCO, the U.S. 
National Commission for UNESCO, 
also had voted in favor of staying in. 

A February 1983 report from the 
State Department to Congress had 
seen no reason to withhold funds or to 





(Mehan, former head of public 
information for UNESCO, in the 
United States, retired on April 30. This 
is his swansong before heading off to a 
teaching career at the Columbia Grad- 
uate School of International Affairs.) 





se Tel Tal Ti Velen. ley. F 
SM&AN HLIM LSYl4d 38 
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- Australia’s big marketing, advertising and 
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Each fortnight you'll benefit from Ad News’ in- 
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take any other action against 
UNESCO. In fact, another, more 
detailed State Department review of 
UNESCO was still in full swing when 
Mr. Newell leapt into the limelight 
with his pronouncement. 

Now, in 1990, the same thing was 
happening. A score of expert groups 
had put themselves on record as 
favoring the U.S. return. The United 
Nations Association of the U.S.A. — 
an independent monitoring group in 
this country — spent thousands of 
dollars, took a full year, enlisted a 
distinguished international panel of 16 





Pardon me, gang, but this is where | came in... 


A few academics have even tried to 
bridge the two worlds and to explain 
the basis for their completely differing 
view. Professor C. Anthony Giffard, 
in his book UNESCO and the Media, 
took 4,000 clippings of the American 
press’s coverage from December 
1983 to December 1984 and subjected 
them to computer analysis. 

The computers spit out data such as 
the fact that more than 80% of the 
stories relating to the pending with- 
drawal used American and Western 
government spokesmen as sources. 
UNESCO sources were used about 





The particularly galling thing to me about the 
Bolton report was the insistence that the UNESCO 
communications program was a threat to press 
freedoms. 





members, dissected UNESCO from 
top to bottom and then declared, in 
mid-October 1989, that the U.S. 
should rejoin, if the UNESCO Gen- 
eral Conference enacted appropriate 
reforms the next month. 

Just a few weeks ago, the U.N.A. 
examined UNESCO’s six-year plan, 
actually enacted by that General Con- 
ference last November, and said that 
the U.S. should return. 

All this information was ignored in 
Mr. Bolton’s statement, just as simi- 
lar input had been ignored six years 
earlier. He said that UNESCO had 
not changed and that its new director- 
general, Frederico Mayor of Spain, 
had, in effect, accomplished nothing. 
The basis for Mr. Bolton’s conclu- 
sions appeared to be his own depart- 
ment’s investigation. 

My personal reaction was that two 
distinct worlds that I knew existed 
before would simply continue to 
exist. 

One world was made up of commu- 
nications experts and academic schol- 
ars. In this world — populated by 
people such as Leonard Sussman of 
Freedom House, Dean George Gerb- 
ner of the Annenberg School, Profes- 
sor Thomas McPhail at the University 
of Calgary, and others — UNESCO 
is seen to be doing valid, legitimate 
work, especially in the area of com- 
munications. 

The other world — U.S. media and 
government — has perceptions that 
are very cockeyed. 





6% of the time and the Third World, 
which was the heart of the con- 
troversy, some 2%. 

Professor Giffard’s conclusion was 
that the coverage was so one-sided 
and biased that Americans had no 
idea of what the other side’s argument 
was or the merits of its position. He 
also demolished the U.S. press myth 
that UNESCO stood for censorship, 
state control, licensing, and other 
press restrictions by simply citing the 
factual record: nothing of this sort had 
ever been approved or practiced 
within UNESCO. 

Professor Roger A. Coate, in 
another book, Unilateralism, Ideol- 
ogy and U.S. Foreign Policy, concen- 
trated more on the diplomatic aspect 
than the media, but he came up with 
the same conclusion: There were no 
objective grounds to support a U.S. 
withdrawal. Professor Coate also 
pointed out that the U.S. media 
hardly acted in detached non-parti- 
sanship when they covered them- 
selves in the debate, and that their 
treatment of UNESCO, along with 
the strength of the right wing in 
America, were what “did in” 
UNESCO. 

The particularly galling thing to me 
about the Bolton report was the insis- 
tence that the UNESCO communica- 
tions program was a threat to press 
freedoms. Everybody knows that, 
beneath the semantics of the formal 
notice of U.S. withdrawal six years 

(Continued on page 41) 
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E&P and ANPA/TEC 


always a winning combination to reach hot prospects 
at the biggest buying event of the year! 


ANFA Technical Exposition and Conference ea) Las Vegas, Nevada June 16-20, 1990. 


Las Vegas with its bright, lights, excitement and stimulating night life, promises to be a very successful 
location for this year’s ANPA/TEC Show, June 16-20. To assist in your successful sales efforts before, during 
and after the show, advertise in E&P’s three special show issues and increase traffic at your booth and 
bottom-line sales for your company. 


E&P’s P lanning Issue-M. ay 19 This issue, published a month before the main event, 

is a favorite among conferegtattendees. Printed in the fo are of a pullout section within the regular 

E&P issue, it is ugg f waders to plan their conventj e. Within the Planning Issue are list- 

ings of exhibitts 4 2 ere is alsd editorial emphasis on “what's 
new” in the industry and wé§at spegié pt@hestins ; at seipectad@f'the show. Your ad here will reach 
high-quality prospects who i are sy and will there ore ensure high-quality traffic at your exhibit. 
SPECIAL OFFER — Find out about our “Exhibitor's Personal Memo” offer for the Planning Issue! It’s a new feature 
designed to bring manufacturers and buyers closer together. Call your local E&P ad rep and get all the details! 


DEADLINES: Space —- May4 Ad Material —May7 


E&P’s Confer ence Issue — J une 16 This “at the show” issue will not only reach 

important prospects at the ANPA/TEC but will also reach those E&P subscribers who couldn’t make it 

to the show or wh.o are influential in making the final decisions on what to buy on the recommendations 

of those who attended the conference. This double exposure gives your advertising message impact and 
added mileage at a time when the minds of the entire newspaper industry are at the height of the “shopping mode”. 
The NEWS/TECH environment of this issue provides the ideal showcase for your products and enhances your ad 
message with the conference attendees and at newspaper plants and offices around the country. 


DEADLINES: Space—June1 Ad Material —June4 


E&P’s Post Conference Issue — J une 23 Your ad in this issue serves to welcome 
your prospects home the very next week after the conference. Your ad will act as a “sales call” 
follow-up to your sales efforts at the conference and leave a strong impression on the minds of the 
returning attendees; plus—the immediacy of the editorial will create an atmosphere for your ad that 
will provide exhibit recall and move the readers to take action! The editorial in this issue will focus on the highlights 
of the convention and re-caps the many seminars and meetings. This issue is the right setting for your ad to impress 
those prospects and decision makers who did not attend the conference but who need to know what you have to 


offer in the way of new products and services. DEADLINES: Space—June13 Ad Material—June 15 


DON’T GAMBLE WITH YOUR ADVERTISING DOLLARS— 
Get maximum exposure and advertising benefits by placing your ad in all three 
E&P ANPA/TEC SHOW ISSUES! 


Sales Offices 


New York Chicago Los Angeles San Francisco Toronto 
212 - 675 - 4380 312-641-0041 213 + 382 + 6346 415 - 421-7950 416 - 833 - 6200 


11 West 19th Street, New York, NY 10011-4234 ANPA 


Bureau 


i] Editor & Publisher sr Ry 





_ They may not win 
journalism awards, 
but in one week 
our Classifieds won 
3/7 new subscribers 


That's just one of the reasons The Evansville Courier’s Sold on Service classified ad program was also a 
winner in Scripps Howard's 1989 Total Quality competition. 

SOS, a comprehensive program to strengthen customer service, was created by classified ad manager Jack 
Pate and supervisor Paula Nance. It included sales training and competition, an advertiser survey that reflected 
100% “friendly, courteous service;’ an advertiser hotline, and “rain checks” for ads for rained-out garage sales. 
One immediate result of the sales training: 37 Courier advertisers became subscribers in 5OS"s first week. 


From editorial excellence to on-time delivery, Total 
Quality addresses every facet of the newspaper business. ames SCRIPPS HOWARD 


At The Courier, SOS demonstrates how a comprehensive sik NEWSPAPERS 
commitment to quality yields positive, tangible results. DELIVERING TOTAL QUALITY 
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